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Principal’s Message

It is with immense pleasure and a sense of academic fulfillment that | introduce these
proceeding of the "ICSSR-ERC Sponsored Conference on Entrepreneurship in
India: Issues and Challenges,” organized by XITE College. This compilation is a
testament to the remarkable efforts and contributions of scholars and researchers
who participated in the conference, which sought to unravel the multifaceted
landscape of entrepreneurship in India.

Entrepreneurship, as a subject of study and a driving force behind economic growth
and social change, has garnered increasing attention worldwide. In the Indian
context, it holds even greater significance, given the country's rich entrepreneurial
history and its potential to reshape the nation's future. This conference, sponsored
by the Indian Council of Social Science Research (ICSSR), provided an intellectual
arena where experts and enthusiasts alike converged to explore, debate, and dissect
the issues and challenges confronting entrepreneurship in India.

The papers within these proceedings offer a comprehensive and insightful analysis
of various facets of Indian entrepreneurship. They delve into the policy frameworks
that shape the entrepreneurial ecosystem, examine the access to finance and funding
opportunities, explore the role of innovation and technology, and shed light on the
influence of social and cultural factors on entrepreneurial decisions. Moreover, they
focus on the crucial themes of sustainability, social entrepreneurship, and women
entrepreneurship, recognizing that entrepreneurship is not only about economic
success but also about creating a more equitable and sustainable society.

The case studies and success stories featured in this volume provide concrete
examples of individuals and enterprises that have overcome obstacles and achieved
remarkable feats in the entrepreneurial arena. These stories serve as inspiration and
models for aspiring entrepreneurs and policy-makers alike. I must commend the
contributors for their rigorous research, critical analysis, and thought-provoking
insights. Their commitment to advancing our understanding of entrepreneurship in
India is evident throughout the pages of this book.

I would also like to extend my gratitude to the Indian Council of Social Science
Research (ICSSR)-ERC for their unwavering support and sponsorship of the
conference. Their dedication to fostering social science research in India has been
instrumental in bringing this work to fruition.

In conclusion, "ICSSR-ERC Sponsored Conference on Entrepreneurship in India:
Issues and Challenges™" is not merely a collection of academic papers; it is a
testament to the power of collective wisdom and collaboration. It is my hope that
the knowledge and insights shared within these pages will serve as a valuable
resource for scholars, policymakers, entrepreneurs, and all those interested in the
growth and development of entrepreneurship in India.



| encourage readers to engage with these chapters, to question assumptions, and to
seek innovative solutions to the challenges that lie ahead. In doing so, we can
collectively contribute to a vibrant and thriving entrepreneurial landscape in India.

Once again, thank you, Dr (Fr.) Mukti Clarence and Prof. Sushmita Choudhury Sen,
for your outstanding contributions and dedication making the conference a
successful one. Your hard work and leadership have brought great honor to our
college, and we are proud to have you as part of our academic family. Your roles as
the Convener and Co-Convener were pivotal in shaping the conference into a
platform for scholarly discourse and collaboration. Your meticulous planning,
unwavering commitment, and attention to detail were evident throughout the entire
process, from conceptualization to execution.

Dr (Fr) E. A. Francis SJ

Principal, XITE College



From Conference Convener’s Desk

It is with great pleasure and a profound sense of purpose that | welcome you to the
ICSSR-ERC Sponsored Conference on "Entrepreneurship in India: Issues and
Challenges,"” hosted by the XITE College. As the Convener of this conference, | am
honored to introduce the theme that has brought us all together for this intellectually
stimulating and impactful event.

This conference serves as a platform for us to delve into these multifaceted aspects
of entrepreneurship in India. Our discussions will encompass a wide array of topics,
including policy frameworks, innovation, social entrepreneurship, women
entrepreneurship, and the impact of technology. We aim not only to identify
challenges but also to seek innovative solutions and approaches that can help nurture
and promote entrepreneurship in our country.

The proceedings you hold in your hands encapsulates the essence of our conference.
Within its pages, you will find research papers by both established and budding
scholars. It is meant to be your guide as we embark on this intellectual journey
together. I would like to extend my deepest appreciation to the Indian Council of
Social Science Research (ICSSR-ERC) for their generous sponsorship, which has
made this event possible. Their commitment to promoting research and scholarship
in the social sciences is commendable.

I would also like to acknowledge the hard work and dedication of our organizing
committee, faculty members, and students of XITE who have put in countless hours
to ensure the success of this conference. Your unwavering support and enthusiasm
have been instrumental.

To our esteemed participants, | encourage you to engage actively in the discussions,
share your insights, and foster collaborations. It is through our collective efforts that
we can make a lasting impact on the entrepreneurial landscape of India. As we
embark on this academic endeavor, let us remember the Jesuit tradition of excellence
in education and our commitment to service and social justice. May our
deliberations during this conference contribute not only to the growth of knowledge
but also to the betterment of our society.

I look forward to enriching discussions, new connections, and the collective pursuit
of solutions to the challenges of entrepreneurship in India. Let us make this
conference a memorable and transformative experience.

A~ kbt
-l

Dr (Fr) Mukti Clarence, S.J.

Vice Principal, XITE College
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Performance Evaluation of Selected SBI Equity
Mutual Funds: A Study on India's Largest Mutual
Fund House

Ajay Kumar

Research Scholar,
Department of Commerce and Business Management,
Ranchi University,
Ranchi.

Abstract:

Mutual funds play a crucial role in achieving portfolio diversification and mitigating
relative risk by pooling funds from households and investing them in both stock and debt
markets. In the context of India, fixed income funds, also referred to as debt funds or income
funds, are a specific category of mutual funds that primarily invest in debt securities issued
by corporations, banks, and governmental entities. This study aims to assess the
performance of a select set of SBI equity mutual funds through the application of diverse
statistical measures. In India, mutual fund schemes are ranked based on their Net Asset
Value (NAV). The landscape offers an array of equity funds, spanning from diversified
options to thematic and sector-specific choices. SBI Mutual Fund stands out as the largest
mutual fund house in India in terms of asset size. As of the fiscal quarter ending in March
2023, the fund manager oversaw assets totaling <714,518 crore in Assets under
Management (AUM), reflecting a 17.35% growth from the previous quarter's figure in
February 2023. With nearly three-decade tenure, the fund manager brings extensive
experience to the table.

Keywords:
Equity fund, Performance Evaluation, Mutual fund
Introduction:

A mutual fund is like a bridge or a financial medium. This attracts investors to achieve their
objectives. They invest in specific securities (stocks or brands) through fund managers.
Investing in mutual funds is easy. In this, you can do trending stocks with very little cost. It
works as a trust or investment company which attracts thousands of investors. Mutual fund
is acting as a financial institution. So that various investors can be mobilized to invest in
financial assets, necessary resources, time, knowledge and expertise. It bridges the savings
of investors. By which many objectives are achieved.

An important principle of capital market investing is that not all eggs are in the same basket.
Rather than diversifying it i.e., different stocks or brands or invest in mutual funds.
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Mutual funds can be categorized according to their nature: -
(a) Equity Fund:

Equity Fund Mutual Fund invests the amount deposited in the shares of public companies.
Equity fund managers apply different stock picking styles when they make investment
decisions for their portfolios. Some fund managers use a fundamentals approach to stocks
that looks for stocks that are undervalued compared to other companies, i.e. growth. That
is, fund managers build a portfolio of both growth and value stocks.

(b) Debt Fund:

Debt Mutual is such a fund which is specially designed for low-risk investors. It is also
called income fund. Because doing this gives good return along with capital. This is better
for those investors who want to earn regularly with less risk.

Debt fund can give: -

» Capital appreciation
» Regular income

(C) Balance Fund: -

As the name suggests, Balance Fund i.e., Equity and Debt is a mixture of both. It invests in
both equity and debt, in which the equity part provides growth and the growth part provides.
Provides regular return on debt due to market downturns usually a balance fund has a fixed
ratio of equity to debt. Like 60-70% is invested in equity and 30-40% in debt.

Parameters to choose mutual fund for investing:

It is not enough to just look at the performance of the past years and say that there will be
good returns in the future, but investors should also look at some normative measures to
evaluate which fund is a good fit for them.

(a) Expense Ratio: - The amount charged by the fund manager in a mutual fund is called
expense ratio, it is the annual fee charged. The expenses ratio is charged annually. The
expense ratio does not have to be paid separately to the mutual fund. It is deducted while
working out the Net Asset Value. The expense ratio includes fund management fees,
marketing and distribution expenses, legal and audited expenses, etc. And it is not so. That
if the expense ratio of a mutual fund is low then that is good. A good fund is the one which
gives good returns with minimum expenses.

(b) Standard Deviation: - Standard Deviation tells that how volatile or risky our fund or
investment is, Standard Deviation tells the stability of the mutual fund. The standard
Deviation of a stable fund such as a debt fund is less as compared to equity fund which is a
growth fund in which the standard Deviation is also high, so we can say here that the high
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standard Deviation is not bad. If the performance of a debt fund is stable, the standard
Deviation may be zero (0) as well. That is, when we are doing standard Deviation
comparison, then the category of many should be the same because many different risks are
also different.

(c) Sharpe Ratio: - The Sharpe ratio shows the correlation of risk and returns in a mutual
fund. It tells us the Sharpe ratio, how much it is returning by taking the risk of one-unit,
high Sharpe ratio is good. The Sharpe ratio is used to compare two funds or to compare the
fund and the benchmark.

If a mutual fund manager adds any asset to his portfolio, he can know with the help of the
Sharpe ratio whether it is providing any benefit to the asset return or not.

(d) Beta: - By knowing the beta value of a mutual fund, the return of that fund can be
estimated from the fluctuations of the index. That is, if you want to estimate the return of a
mutual fund on the basis of beta value, then you have to take recourse to the fluctuations of
the index.

Each mutual fund has a different benchmark (index which is declared by the mutual fund
itself. does. As per our investment strategy when we talk about index in terms of beta if you
do, then it is the benchmark index itself.

(e) Jensen’s Alpha: - Jensen’s Alpha is a measure used to evaluate how well a manager,
whether for an investment fund or a company's stock, performs in relation to the risk they
take. It reflects their ability to add value beyond what would be expected from simply taking
on risk. If an investment fund's positive alpha is higher than 1.0, it means the fund has
outperformed its benchmark index by at least 1%. On the other hand, if the alpha is negative
and of the same magnitude (1%), it indicates that the fund or stock has underperformed by
1%. In essence, alpha helps us understand whether a manager's skills have led to better or
worse performance compared to a benchmark.

Objective of the Study:
The objectives of this study are:

e To study the performance of top 5 SBI equity mutual fund schemes.

e To study the best mutual fund house in Equity Mutual Fund category

e To compare the performance of top 5 equity mutual fund schemes according to the
performance parameters

Review literature:

(Sapar & Madava, 2003) Uses a sample of 269 open ended schemes to assess the
performance of Indian mutual funds in a bear market using the relative performance index,
risk-return analysis, Treynor's ratio, Sharp's ratio, Sharp's measure, Jensen's measure, and
Fama's measure (out of total schemes of 433). The performance measures' findings imply
that the majority of the 58 mutual fund schemes in the sample were able to meet investors'

3
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expectations by generating excess returns over those anticipated based on both the premium
for systematic risk and overall risk.

(Rao, 2006) Evaluated the financial performance of a few open-ended equity mutual fund
schemes for the period of 1 April 2005 to 31 March 2006 with regard to the two most
popular investment approaches, and investigated if there were statistically significant
differences in performance. Growth plans have produced larger returns than dividend plans,
but at a higher risk, according to the analysis, which divided the 419 open-ended equity
mutual fund schemes into six different investment types.

(Debasish, 2009) Studied the performance of the fund manager after the liberalization and
privatization of the Indian mutual fund business by using 23 mutual fund schemes from six
private and three public sector mutual funds. The research was conducted between April
1996 and March 2009. According to the data, Birla Sun Life, HDFC, and LIC mutual funds
performed poorly, while Franklin Templeton and UTI performed better. Chopra (2011)
discovered that just 11 out of the 37 funds had effective selection skills, and that no fund
had effective market timing skills.

(Agarwal, 2011) Reviewed the Indian Mutual Fund Industry and note that it has
experienced phenomenal growth, drawing substantial investments from both domestic and
overseas investors. More investors are turning to mutual fund investments as a result of the
enormous growth in the number of AMCs offering a wealth of opportunities to investors in
the form of safety, hedging, arbitrage, restricted risk, and superior returns than any other
long-term assets.

(Sundaram,2012) Conducted descriptive study on the mutual fund market in Brazil,
Russia, China, and India. It was discovered that the mutual fund industry, distribution
methods, costs, etc., were all different in BRIC. Reliance Mutual Fund had the highest
Average AUM in India. There are no entry fees in India, and since 2009, the AUM of the
mutual fund industry has decreased.

(Patel & Patel, 2012) Evaluated the success of 43 companies' diversified equity growth
plans from 2003 to 2010 using Jensen's alpha, Treynor's measure, and Sharpe's measure.
Analysis based on the 43 companies' monthly NAV for the years 2003 to 2010. Given that
Treynor's and Sharpe's measures get the same result, but Jensen's Alpha measures yield a
different result, it was determined that there was rank conflict.

(Zabiulla,2014) Examined to see if Indian fund managers use an active portfolio
management approach. According to the report, the fund manager makes poor stock choices
and doesn't show much market timing.

Research Methodology:

The present study is based secondary data. The secondary data collected from the relevant
publications and records of State Bank of India funds Management Private Limited, RBI
bulletin, Internet, books, magazines, Journals. Publications of various research agencies like
AMFI, SEBI Handbook, RBI Report, UTI Annual Report, etc.

4
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Selection of Data:

To conduct this analysis, daily NAV of each mutual fund scheme along with their
benchmark values, for the period of June 2017 to June 2022 is considered.

Net assets value — Just as investment companies pool assets of individual investors, they
also need to divide claims to those assets among those investors. Investment companies
issue units to the investors in accordance with the amount of money invested by the investor.

Investors of mutual funds are known as unit holders. The value of each unit is called the
Net Asset Value per unit (NAV).

Net Asset Value/unit (NAV) = Assets — Liabilities /Number of units outstanding
Statistical Tools:

Various statistical tools are used like Standard Deviation, Beta, Sharpe ratio, R- Square are
used. All the calculations are done in excel sheet.

Performance Parameters:

(a)Standard Deviation: - The total risk (market risk protection specific risk and portfolio
risk) of a mutual fund is measured by the standard deviation (SD).

(b) Sharpe Ratio: - it is also an important measure which evaluates the return which a fund
has generated relative to the risk. This risk is measured by the standard deviation (SD).

Formula to calculate Sharpe ratio is:

Sharpe Ratio=——+

Tporp
%

Were,

r, =Mean rate of return on NVA of MF

re =Risk-free rate of return

op= standard deviation of MF

(c) Beta: Beta is a measure of the volatility of a fund relative to the market as a whole. That
is, to what extent the fund is affected by the factors in the market. Regression analysis is
used to calculate beta.

Formula to calculate Beta is: Y=a+px
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(d) Jensen’s Alpha: - Jensen’s Alpha is a metric for the risk-adjusted return that a manager
(in the case of an investment fund) or management (in the case of a company or stock) is
able to provide based on their expertise and value-added contribution. A fund has exceeded
its benchmark index by 1% if its positive alpha is greater than 1.0. Likewise, a negative
alpha of the same magnitude would denote a 1% underperformance.

(e) Data Collection: - Data collection is an important task for any research. Wrong data
collection if done, it affects the results of the research and the results are wrong. Only a
secondary method is involved in data collection. And it is collected from the websites of the
company and the fund.

The data of the selected SBI mutual fund: -

SBI Equity Funds:

01. SBI Magnum Midcap Fund.

02. SBI Magnum Multicap Fund

03. SBI Blue-chip fund

04. SBI Magnum Equity ESG Fund

05. SBI Large & Midcap Fund

Analysis of Data:

Analysis data is a process of observing, cleaning, transforming and modelling data with the
goal of uncovering useful information, suggesting conclusions, and committing to decision-
making.

Data analysis: The no. of top five mutual fund of SBI scheme a has been collected.

Equity Mutual Fund: Most of its money is invested in equities so there is more risk
involved. Only occurs.

SBI Magnum Midcap Fund:

Fund Objective:

The objective of the scheme is to provide investors with the liquidity as well as long-term
growth in capital of an open-end scheme by investing primarily in a well-diversified basket
of equity shares of midcap companies.
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Fund feature:

Type of

scheme: Open added Face value(X/unit) 10

m aF::gOLr: Sohini Andani Fund size (Z.cr) 11’80%8,126152%’1 June

'”gzrt’;izon 29-03-2005 Nature: Equity
Benchmark: Ni?gon_]rig‘iap Portg);i?otl(lc;gover -

Performance Parameters:

Returns:

Table I: -Return of SBI magnum midcap fund

3-year CGAR

5 Year CAGR

31.99%

17.70%

This shows that the returns from NAV are positive and are more than last 3 years. Around

32% for last 3 years and 18% in 5 years.

R-square and beta:

Table 2: - Value of beta and Jensen’s Alpha of SBI magnum midcap fund.

Because the beta of this fund is less than one, it indicates that it is less volatile than the

Beta 0.86 0.93
Jensen’s
Alpha 4.47 -0.59

benchmark. Furthermore, Jensen's Alpha of 4.47, indicating it has performed well above
expectations after considering market risk.

(2) Other parameters.

Table 3: - value of other parameters of SBI Magnum midcap fund.

Sharpe ratio 1.87
stan_da_rd 14.83
deviation

expenses ratio 1.83
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According to the Sharpe Ratio, the fund provides a return of 1.87 on per unit of risk, which
is good and positive. The risk is indicated by the standard deviation of 14.83. The expense
ratio is 1.83%, which is low and acceptable. Other selected funds are evaluated on a similar
basis, and various ratios are calculated. The table below summarizes all of the mutual funds
chosen and their calculated performance ratios.

Comparison:
Stand
Sr.| Mutual fund 3-Yr | 5-Yr Beta Jensen’s | Expense | ard | Sharpe
No. scheme CAGR |CAGR Alpha | ratio (%) |Deviat| Ratio
ion
1 ?ﬁhggiﬁ‘;ﬁ‘ 31.99% [17.70% 0.86 | 4.47 183 |14.83] 187
2 fﬁ:u“ffg?uﬂ 20.42% [11.42% 0.90 | 0.53 174 |13.43| 134
3 [SBI Bluechip fund| 20.86% [12.07% 0.99 | 0.64 160 |1433] 1.28
4], (f’u?t'y'\ég%”‘]ﬂm 4 |18.99% 11,550 0.92 | -0.71 198  |13.71| 1.16
5 f/ﬁéeﬁ%ﬁnﬁ 26.26% |15.08%| 0.89 | 6.43 181  |13.93| 165

After comparing all of the above SBI mutual fund schemes, we can see that SBI Large &
Midcap fund and SBI magnum midcap fund are the clear winners among all other SBI
mutual fund schemes in terms of all performance parameters considered.

Recommendations and Conclusion:

Based on the analysis of various types of SBI equity mutual funds, the following conclusion
can be reached. When the 3-year and 5-year CAGRs of all SBI equity mutual funds are
compared, it is discovered that SBI magnum midcap Fund and SBI Large & Midcap Fund
are the best mutual fund schemes.

However, when compared to all other SBI mutual fund schemes, SBI Magnum midcap Fund
and SBI Magnum equity ESG Fund have the highest expense ratio of 1.83 and 1.98. And
the SBI Magnum Multicap fund has the lowest expense ratio, which is 1.74.

However, when their standard deviations are compared, SBI Magnum Multicap fund has a
lower risk associated with it, which is 13.43. In both cases, Beta and R square are nearly
identical. As a result, we can conclude that SBI magnum midcap Fund and SBI Large &
Midcap Fund are the best mutual fund schemes among all.
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e faftr - oRqa My e faxawoTeS Td aufTes Uefd &1 € 2y Sl & forg
BRI U, 07 UG H B0 fIaR01 o1 31eqg o1 YR 191 T 3 |

YFA®DT - <1 U 2 fidex a1 g9RT <21 AT & wohdt o1 Wl 8 1 S U R
& 3 TSI I §, 99 § AR I F &l U &, I 3R et &1 38Y g ug el &
Y B UGIH B SISl SW P MYR & 3R 37 1Y ey I A 8 S B i
3R I &1 § I Bt 21 afe 89 3799  fredt +ft v R P SR s ©, oY
Y BT IHY fSTS STRAT 3R IHBT 3RR U Al TR US| T3 @A H hlg ST
I TR B Ps [9hed gid & IR~ AT &5 F ST IR I ¥ U5l Ao Bl agd
TR BT IS 2 | b T bl haet Y AT 81 I T8 81T 8, 3 TR
& foTT 6t SOIR &1 fiemT o Sraxae® gial ¢ | T8l HRUT g o 0T &3 & S &
I IR a1 S8 I8 U 981 U4 81 IR+ Ife 89 39 W AR & & & a1 3gm
T & H Ghd BN, B A ST 1 UTHT & | STeT 7T 7, D19 A SR It
& B T SN TS 1? B I SN B! YATS ©U I Jafed A1 H SI9R e S|
%g%aﬁwﬁaﬁaﬁa@aﬁmsﬁw&mﬁﬁ%@mmmﬁﬁwm
|

U Yol ¥ IR= gidT HER ST

PR IYNT BIe TR W L= b8 o1 9T I8 STIH Bid &, o8 & Yol e R
7 30 TR & H-UN I g1 I ! L= b1 o | 398 A arll pt YRIGRT
51 Bl &1 9H TP 81 TR & AT A gId & A7 R ST -UTd g aTed T | ardion
&3 B HER I Bt BT 5| ATHIOT 8 H Y5+ a1 B ATaadl A T PR et
DI 1 3R 39 &7 | By @, P HRUT 3111 98 U Ihd Ieufa g | 3R o a
I8 39 & B g a1d &1t BT <d 8 o IT ISR T SIkam e 2|

SRS FAHT, FER SN Bl FEHT

SRS S T HTH AT SATH] B R BT Uh 33T fadhed 81 39 I | st
1 I8 ¢ b ST SXATTd 814 aTdl A AT 3arsh! & Wd gl R a9 €, S99
fore Tl 1 et SR W e AT AT W USdl 8| 39 IS DI @Ud T gl A
&l 81 Bie TR W L (3 T 39 $ER I 1 fay 1R H vg= e
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77T 87 7 FIR FET & g [

T 3R AS ! UTa $ER SN BT 33T SGIeIVI

il Orer U1 HER I &, oIl Wud §16R H Udeh THY I8ell § | $© A% bl
Ol 1 STeR ® $o S 3 ey & o 71 3 gifat @ <arer € weh fawd
&1 20,000-30,000 =T HI Usit & Y T HH L= B & alg 37 fR-efR g9
ATFd T¢T Uhd &1 31 IGNT A 31Ut FHaft e =t grm|

IS S BT I

WH H gfe yre 8 d AR o TH1 3R Wifey ) o1l 81 UTUS T a1 IdTS
o TR A TS T ST o Ghdl 8 1 S9! S H STAIT H ardt 5 arel) arEh
ft Y & A1egw O g Iafed i ol 8 | 37 SR UATHIT & H U108 & &1 AN
& BT faat ot e forg 9t e Arfad gt wehdi 5

AR 91 BT IR

TH B i 3R A1 8 O W 61 WIE $& SR TAT 3| AR 98 IS ¢ o SRR
g T o e foha oran 2 1 wmfir & § SR B IENT & faded & T H A
e T €, wifes Imfior Senet oUW wal & gl B Sifiear Tt 8, R SR
T T ST HaT STl ¢ | S9H 310 TRE-0RE & AR T HT B HR AHhd g |
0 9gd ®H AN 3R 1St He-d & 1Y 33T U1 HHRT S e ¢ |

THPI 91 BT IGNT
THSHI BT ITAN A1 TR TR H 501 S 81 3@ T AT IR P S 0P P S0R 9
W] Te A 21 T8 H TR R THD I §11h3 99T 7 | T84 ard v & forg I8

e TR & Uhdl 5| TR IR Gl B3 IRg BT AHDH SR 310 3 9F Jobvdl g |
Teyd], M), T ARl &) WIGTTIR SHTHR GATHT HHT Tohd 3 |

RIamg $37 &1 I

Tig § 3 arelt Afgenslt & o a8 9gd & 31T g9 3R AR 817 & forg
33T fAheu g1 HUS! Bl THR RYaTs & Arend J g fear s g1

U8 H 3 I & U H gD Gg I AN &7 T U bl Afdll & &0 T R1fUd
R Godl ¢ | S 3iaR RITE $H-A &1 701 ¢ I8 Ridrs LN &1 g9 HR Thal g |

ATl # greior I

WH A AOTA! BT IUANT AR fohaT SIra @ | AT 1 Ok UR 17 off hdT 8 1 o [
ST USSR, Bee! UTS SR, FAif UG SR iR TR AT | I8 Id TR TR T I 1R
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IR & o o ohd & | T4 87 gl & fodd §, IReg 394 ANTd 9gd &H Tl 8 |
ST I8 PR I & e gt gra & |

SHT-Ud 991 BT BTH

G- &1 A ol A0 3T § Had S AT § YRE a1 ST a1l SarT 6|
TR $UP! @I 3P gl ¢ | TH AR & AIeqH ¥ 314 U IR H o3 Uad 3R gl
1 TFHd 8| HER IUN BT L& B P (AT §H PRI WA BT YgRT1 1 Iohd & |
PR IENT = B o AU 3117 Ugdl U1 ASRERA BT of | 3T Il 3T 30
Wéﬁmﬁﬁraﬂa@ﬁ%a‘r%m 3P T ST Firet ST, o 3raa
TR TR EHR B AT & D] aH R ol |

s - BRI 4m TYF S | $ER ST S HIEHH | §H HRA & GRS B
&t o ASATR JIoTd R Thd © Aford &= fawT & a6 &1 o e Iahd § a1 Sidd:
fal safat 3ma o gf R Yovd € Tid dob HER I & TR I SAR Sugad Jare!
H1 Wt 3FHa aHF ITANT YT G UG 3fc: §H SMaIHhdT ¢ b [afid BE Bt
JTIYDH T Td 1Y ! & B TG gU Haildd I ol fassRid fhar S aut TWRabR
GRT IS T3 Fpdt e Gfen &) ST Sg] ST a% & S1aRad AT GUTee TR
& U g &7 T AN T ASTIR e S 3o Urfior sares! H SR &1 iy 81 9 |

-
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IS, AdaR 2017
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Saftar faera 3 afeie gataror @ HfAer
Sfo 3] qrelT Tl

apeferre fawm,
AfEAT BlelsT aTSaTl.

ITHAT T HTSH AR B DI AT BT HEd & | Bl aar a1 91y TR
BT YdaST PRD I Pls AANYD AN URH HRAT ST BT G U],
2| ST # T % RE a9 HAH B FATET BT 8| AT S dRG SliRgd
IfFIfaaar ok 3/ TR & W1 Yael F9EAT BRIl © | U fdd Bl SEHl A1
ST €1 S A Badl 394 ol BRI U SiIfdepT &1 Foi PR & diod 31T 98d |
fdTal & foy s & @awen a)d 8| W §9 ARkl | erer, faRarn, e,
e S ya<ies qAT BRI B FILAT B dTel Tl SdTad Sl © | 59 Afddal
I AT DET ST qehall ¢ |

IAHAT BT 31ef — ITH HIAT U el & HTH & RTaa! a9 59 IaR & —
“Uep VAT FidT Sl 9 WIol dRal &, [9ep1 IR Faard =agRal & U 9 a4
QIS BT AMAH AT H qeeAdr 2 | [ aRemd U a1 e a1 Yo uRuaq
IS BT A GIIaER AR 9T & AR IR Y: 01 AT 8| e ol Fad
31T e R T 7Y ATHI B YHAT HRAT © | FeTAdT, $BI9ad | B
B BT IR A6 yded &1 AERiE IATEE Bl 9 T SIRGAT DI SO
JoIT & @ UR%e & w9 H UT ST 2 |

Sl Hifeld ForrAsd f2ded Bl 8 98 U =d Jadd © Sl Yol ol & 3iR
SIRgH I3 & oIy ATT 31T & 39 Ulhar H 98 ISR &1 Joid dRal o |
FARITSI B oAl 8 Juradl § gt HRaT & AT S1sdl & 3R gfe @ ¢ |

T BT ADhd & SUHdT 98 7 ored RO faarg don srear & fava # |reae 3
fad Ud T B & qAT 98 SD FIER # ol 7| fedl R, Sew, Same
3FTAT HaT, BT IMATHR B 3R IH AHID o™ & oIy TaT § a9 4 8 I8
BT & | U Sl g9 & oY | UT Bl a12Q | ffhe SeH ek Bl 312 BRI
g a1l SeQU B AT B el T o |@ahar 2| SEiedr T faaRi
B ggaH [IHd o Td I8 Idd R UG B @ fhar 81 <9 @
e fadra & 3ef # Seleldl ddd ¢ aarl ddb HIfd 81 | $99 oY
Il Bl AT HRAT W A W9 I HEQAYUl & | IIg H 9gd 9 (e qer
g Ud AT oY Qe & Sifawia &1 aiRond g |

SEHAAT AT ATEAE™ e WS 99T & Entrepreneurship dem Sel wreg 3irsi

a7 & “Entrepreneur’ ¥ & 2= waraxor 2 | Ffured § el &1 aef grar
2 U QT SMTfd a1 I g ajedl A5 dd-iil a gl Y Al B heargdd
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TAfId B & GITTER TSI Bl AFAd] G B IR S A WA q
ATEE Uy 3R M AT Bl Y PR 3R Ie FIST PR BRIGR AT Bl
AT AT BT | < & 3Nl Torm IoHifae dre &1 Wy =g ol 1 8 R,
anfdfes fawr & fou Sevafl Roge smawsd swrar Afard g Fwrorardl
3rfeRelT # Gl X5g W & Sl sldl © | cdfadiad aul § |1 I8! Reafa
B 7 <& B | R agt faon Seelighy 99 SiRedl @1 So e T g o
U STl ¥ Hag Ol 7| WReg Sa Yoiardl |l # ol sufEl 9 se
FAGI & faer 3§ dgcqol AnTe 6 7 |

SEIECIRICIUE mwﬂmﬁzﬁmﬁmwélwﬁw EASNENR

@ﬁEE%&gHN”HSM AT 98 9H BidT & s gefdd wfed Sefdar
&7 a9 iR R xar B arad # Safiar e wfy @1 emgd ud
SIS Td WG BT FEaY 2 |

JE AF SNfARIISI &7 A9 8 F8] a)U — Byl Ud Ffdaad &1 fqbra @
YT Th-Idh © | TS BT ATEG Ud 3nfeie fasmrd Saffar &1 g aRumH 2 |

AT T DIV, FiedIvN, I, Tl Ud SrRIUG © | 3Mfed &7 § ReaRnTd
w H Safidar &1 f gy vd Senr # fafea faf= sifvftaddert vd siiRad
IS DI AT T UgRT I BT & | Sl Al SIRIH Fe B © | ITbl A8
AT S Bed 8 | AMHISTD, FATAST Ud 9= FAfarf~=ral & &= # Iafdar &t
U YT dIel | BIaT 31 & & e & § sadl faar 1897 ordred] & R
I 91 WTaT ® | ®ife Al &=t § Safydr & faar &1 w3 BT 21 o 39
I & IR H OR® THAd F8 §| 3 dRuT 9 faferww 9Eta 4 @ 7§ 6
IR B1 31t Agifedd w § 989 IU~ PR drell ¥&T g |

MY 3t H IFMar &1 srRf wfauldd onfdfd araraRe H O goAd T4
TIYURITBRI ISR Ud faaRt &7 fharf~ad &= & Iigar 8| Suafiar ve
I, a8R, AR & AT—AT HH g Td gedor 41 2| ITH 719 IushA
BT U, e vd T B b Ar—A1, URddd Ud FayuvRia dT HRaT g |
ST, STHYIAT, SEH, ATeIRIeGdT 3N Il BT YT AT & gIiuary &
W H BT 7| Sar & A= feaRaRel & R sqa! aiRdTT b1 e
= ST # dfer 5T sadr 8 —

(1) 9T A BT URYTT (2) a9 A DT TRETT (3) AT A DI TR |

(1) 9= A @ aRWTIRl # faaRe! 7 ST & FadT Ud ST & Yaxie,
TS TAT SIRIH T8d BT DI &fAaT | Hafod 2|
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SEHar fawre d sifefa gatavor @1 qiaar

B & R — SafAar AT vd Saee & S/[eRl & <@, g Scred
UfshaT DI YRS R o AT DI GG B, Yol o, 39 bl e &,
Ped ATl D] AT DR, AIF BT WM e, s dGRll g qdhallh bl AYAT,
FHed] T & Y Gl BT Udr S TAT IUHH D <i+d G 8 e Yaedl
BT TIT B BT B B |

e fhaars & R — Sl arud forarstt @1 affsror 2 | s+ fafi fosaret
D ATI—WTT IR AR BT S U HRAT, SATGd & ARl BT FAro= gd
Ude PHRAT FAT TG Theis d Gl Pl FU=TT AfFAferT & 1”7

99 Y9 9d &1 gRYNT ¥ fIaRel 5 Seffdr & Ydgaig Bivel Ud A9 Yo b
et ¥ R foar 2|

e U6 $HR P AR — “FAAR H JqARI Pl ARG PBRAT 1Yl g,
IR W UM BT FE [E aRATT 8 1”

T, &g SYE @ AR — Sl A9 JAERYT i &I Sile & — 9T,
qyaTid, 3Tl |

TRE e & AR — STl T TauacHa G g | 98 I o
3TETT T g BT BT 7 |

IAMYFTH A B IRAT H AR &1 7 Iaffar &1 GEiie Favdd_ gd T
I ¥ GaRd fear 21 S SffuR Ul Jad, §HIS defl drdraRel &l
Sed &1 B HRAT © | 9 39 9 | IAMAr Bl AdeIRe gRed T gRATRT
fopar T 2|

TR ¥ AJAR STHAT SIRgH IS DI $TST, AW T URTST B A8 q
AN, oD Ud WA=l D1 AMATST BT F801 § | Ig < T B
HIGAT BT IS dAT FHId: GeH AAdee ad 2 |”

RAC oIF & SR ST |rTise Mo &1 98 oy g I afdfe qaudcial

N1 geEIfed fhar Srdr 2

R T U & (AR AT (G Gorroad a18d 31@ar el YorTell &
3R Hhd BT B | Ig TIYURI, SIRGA a8 qeAT et g &7 B 2 |

Safier fdera # amiie wafavo & yffer —

SeMaT faer W AmIfse Ud ofdie qAiaRvl T ST Hew A Sl B |
AYTh S DI ATHISTD Td M HLATT A ST & Il BRI 2 b IAD!
g 9 I AT 9 i acdl | IIATed YHTdd Il & | AMId 3R
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AT, e faer, amEe IRITT Th IS TR BRI & (o did S
AT B BR B | foTd Belwwy 8 dlell SEHid glg AMise — anfefe
TR & ANTEE B BT BN T BT & | S qaiarer w1 AN &
T —

1.

MRf® Yomelt — AAToTaTe), goiaral a1 A (2) snfde ifcl dffafera &1
STl 2 | fpdl ) I 1 Woheldr g WU ¥ 3T ghiaRor uR R el
2| 89 3 UITRY & H<hl Pl Ud IED SRl [Terg Wy B e
JPR I WE B Ihd & e Safiar faerg # snfefe gafarer &1 Irme™
3R 31fdre W grar 2|

Menfr N — = § 1948, 1956, 1973, 1977, 1980, 1985, 1990, 1991 H
renfire iferal &1 awom @ T | S B ST & faer & forv gifd IR
1 At o FaReT Bt ¥ 1 1991 @1 E Sfenfe AT # Ty e § e
ar AT &3 | YONTR 3nfe WR ANy 9o fAr 1| Beld: Bie—uie Sl
& faprT 3R WUAT BT HIHT gt AT |

MNP AT YTl — R gRT 3ienfie e & fou shanfie
TTSARAT YoITell BT SO+l SITaT Y&l & R gRT WReR a9 Sl &
IO Td e SubAl Bl eqdT § gfg ® MR axal 21 1991 @ T8
3ty i SRR Ufshar & 98a SeR 9917 1 e Safhar &
faer &1 9gd Uicared A |

WHR D b W Faa¥ie Aifadl — IaHal & 9™ 8 89R a9 o
T IR FIATe Al & "9 & 9l 2 | drg IRGR | Sefadi
P A1 o7 B AAI—9HY R A= Afl o — @R Aifa, gea 9,
- fatd, arge g enfe @ =wum @Y ® |

IR 30T — Sl @ e Bg goil iR &1 Foiqd a9 & oy &
WRBR gRT UAd 99 G 704 goic & Iiid THI—THT TR 3Fd ST
GIATEAl &I "o H T3 7 | s Satial B goil e § Agdr e
=

facdt fray AT — RER 77 39 AT & i B ITE DI BIga AT
S @ forg facdt yrer faw @ orgAfa < & 2

IfPT DA — IRPR IR ROd §6 gRT IHI—a979 W dfbT AR & srid
Qe & fIBM g YT &1 Had A <7 &1 Ja19 fHar = 2| di qen
foriiar Averall gRT FRUeT w9 ¥ o1aT {5y S dTel &TS1 &l =gAad aR faadn
TIT 2| 5O STl BT Uoll B STUAIAT AT & 81 G |

faf= SRt &1 Ted — o WReR J Aol Sufdal & AT &1 egIT
aﬂaﬁ:ﬁw—wwﬁﬁﬁrvﬁﬁﬁwwﬁm%lsﬂﬂﬁﬁﬁ g gl
& G | Sefe Iahar & e & Ag@yel 9 el 7|

UFaI Ao — WRAR o Ugayiy Iro=mei § THI—a9y W Sl & o
faffr=1 eIy, gy, IRomt Suerer SRl € | favyes fgd deadia arern
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H S1eT 1| 3 SiTEfie el § eaR de &I T8 Sl el & Adferd
IR gafad faerg & foTU AITHRT &7 |
10. 3 ARTETH—

(i) IRoTHS IR NfA— WRBR S & BN & oy w8 H= Rargdi @) arvon v
BT <Al T |

(ii) wfgem Safial o ggrar — At # Arfie gghy S &1 & oy WaR
q s YA BY § 59 Hay § Al Bl dob-iia] Ud Yauanrd e & forg
BT PR Tl FEN sl & Aegq § by (ORI Td Gdgaig Giaemg
AT B AT B

(iii) = STgERIAT IRASHN — T AT BT S WRISHTR T,
fI0T SR B U HRAT SUSTE <l Wy & dr | A enfe
2| e SRISFTR gar a1 wfgen Serdl 3w SeM & oy 96 9 fa<ig aemaan
oI € A 37U AR B IRT & & foly d@% ol W 9RAT ienfis
fog 7 g1 Ue &Sl SUMETIAT T BR Hdd & |

(iv) shenfre amfaEl &1 o — fSar— aenfie o= wd Senmr feves
TdeTUT gRT Udd Tl &7 S Fa9 dIR &xd = | faffr= sifest
BT U B & aAT S foTel H SN BT GRAF1I BT Il TR SefHl
3 o & B 2|

(V) T8 FEAT SPIE P! WATUAT — 39 IHIs DI WRAUAT IRAR gRT e Th
faerd T & aiia & TS B | I8 ShIE SUfl & yrRHr — 9A W Bl
T HRATE! ¥ A BRI © | I8 SHIs SAHdl DI fISH AT T goiiTd
AT & AT & Fag H FBIAT BT & A1 S B FHRTS DI
BRI B gIT AT B 2|

(Vi) RS I — WHR Uss ydd &3l vd R gl 4 SRl &
ITIAT BT YICATET o, $B SN 4 Yoil AR Bl HH B a1 Frafd Bl
AR &R @ ol SN BI el & W9 H feH TSIl Y& BRal]
&

(Vii) a@ire Td gaarie er &1 e — Safial o deiel td aaartis
e IS B B S A WRPR o dh-ldl Td Iqare e dwemem
PY AT BT 2 |
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(viii) fafia vd srdfvfia 71 @ 39 A DY — Rer o o= 7 g e
Tl S BT I8 M <l © b S9d gRT AT den srgfHa ara
3 U& fftad safy ao FuiRa qeal & w9 o=l = |

(iX) far oA vd sEivEmRl @ meH — Suidr & f9er wd SHa
ARSI TR faR—{IHY o3+ g F9a—99d R f[9aR Ml vd erivrersit
P IMAGH & IR AHe Ud faaR — Miteal & forw faxia demar
TG &Rl ¢ |

frpda— Safiar o e # e gt &1 Fe@yet aneE 2, 98 Sugad
afeiepr TATaRoT € 2 S Sl Bl ah G STAL BRaTdl & oid— ATHi—
IRV & U Sl &1 ddh-ta! o9 foa=r 31 faeRyd g8, Sdred Sa-
B e I vd gt 8T SHe Iy I9IR &7 &5 Sd-T 8 I1fYe ATudh
BT, JATEA AT H g HH1 3T | gRome w@ey ol | gfg 8rfl I8l =18l
<9 H faemE oY Rerar, W@ ufawddl, o wrRi S9MG, A 59 DI
SUSTEIdT, ARG ahi a1 Rafa, waxer fafare 9 s9d &1 gafaRer, &Ed g
I BT WX Afe I ft Saffar o1 faery wifad giar 81 99 9 faxig gverg f
RAR R Ry A1 3§ g9 AL BRIBR UG A9 T Sh? Il bl
YeATfed dRal § |

e —

1- https://hi.m.wikipedia.org

2. Sfo AR UG Sfo fAeAIg, WRA ¥ e IR, THodlollo Slo UfeAdh e, 3TFIRT |

3. Sfo THoUdo f3H, fadHra &1 iR Ud RIS, -l ufedtae, 2004

4. UdoUHo N, aMfdfe fawra & Rigra vd oM, 99 e uarer, ge,
2009.
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YR deaaxyT # IUFAT e &1 e
3T HURL

T U,
ST Dics 3 TH R,
HEHI, STHRIGHR

MY IR

YR a1 &1 Tl UeH HR- & fore Il &1 f[adr 3iid STavae® g | 3e|
¥ faora & Saftrar fRren Ayl Y Rurdh 81 g8 7dH ufawstt i faw R ot
2, TG T 3R DI B Te1aT a1 T JId & | P & dT 1 a8 J TaR
3R g™ UG BT &1 B H IoHifde PR BT [9b™ i 8, SR H AT
THTaT31 BT UgeT4 H Jeridl fiddl 1 I8 <@ o 381 § fob dhufi v feaal &
PHTH IR IGd 9o 39 Tl b &1 IGd 8 [P ITH THIHS S HAD 51| T8 HicH
o & § U& § | X ® Ao ardl 8 Siicd JH1sf &1 FHTH ST 3 Wi
PR Ad & | JHWT D) GHTE &1 W UgA B Wied I8 3t gt g R gen
&1 JATYH o el TR T IR urd S| I e & gR1 Ag erar o of faer
fPaT ST | T8 Ueh TR & [T AR 1ra & | I8 Hias & f-iiaa & fog Smawas
21 gFaT ! S8 & T Se T 3R BT g |

Y QY U BT I2%0 T8 @ fb Y & Hreqd | Ifdian e & IR oF SRl
BT IaHH T B §ART <X A YR & g & HRUN JaTsft &l 3a!
a1 & IR Al UGH el &R U7 6T ¢l afe o faenaa fRen & drM &
A T8 ) U B & 1 a8 3T T HATSeh HTH b I obdl & | 37 3(aR
AT BT VDI [IH R 81 IHT 81T &, dbritah 1 & U § i wem g1 8 | Afean Saffar
DI IGIaT S q IV b LTI DT 3R 31 Horeet frentt| fafvrsr dwrsit o Safiyar
fRreqm 7 uraeT fsar T €, et g IR WIS 3UF DIV BT [IB B4 IR
WIE3MT TR PR THhd 8, o faew & Aept +ff Ut = Iovdl B1 39 TR T qoft &
TR 98 W 81 I YBY 370 Siig & W &R bl & IR 31T H-aTe] HTH R Thd &
1Y g Y YR Sfoqawyt H1 Id M H U RQR TN ¢ T B |
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Abstract:

The research paper investigates the pivotal role played by the Kerala Startup Mission
(KSUM) in shaping and advancing the business ecosystem within the state of Kerala. The
findings underscore KSUM's significance as a catalyst for entrepreneurship, highlighting
its role in bridging the gap between aspiring entrepreneurs and the necessary resources,
mentorship, funding, and networking opportunities.

Through fostering an inclusive environment that nurtures innovation, supports social
impact initiatives, and encourages collaboration between startups, industry, and academia,
KSUM emerges as a driving force in transforming Kerala into a thriving hub for
entrepreneurship and technological advancement. The research paper's conclusions shed
light on the broader implications of KSUM's strategies, offering insights for policymakers,
stakeholders, and researchers interested in fostering robust business ecosystems in similar
regional contexts.

Keywords:
KSUM, Startup, Business Incubation
Introduction:

Business incubation is a strategic approach designed to nurture the growth and development
of startup and early-stage business. Young entrepreneurs get physical space, lab facilities,
technical assistance and other financial assistance during the initial stage. Business
incubation plays a crucial role as it generate large scale job opportunities and create
innovative solution to challenging issues there by helps in the economic development of a
country (Jyotsna Thomas, 2020)
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India is one of the countries having well developed startup eco system. India has the third
largest eco system in the world. To boost up the startup eco system prime minister
introduced startup India initiative in 16" January 2016 with the objective of supporting
entrepreneurs, build a robust startup eco system and transforming India in to a country of
job creators instead of job seekers (startup india.gov.in) The concept has more prominence
in a state like Kerala, where majority of job seekers are well educated. Increased supply of
educated youth in the labor market and insufficient number of employment opportunities
led to the problem of unemployment. According to survey of center for development studies
out of 100 households 29.1 were international emigrants, 18.4 were interstate emigrants in
the year. Out of which 85 percent emigrants are within the age group 20-40 (Kumari,
D.2022)

The business startup eco system in Kerala has gathered significant attention in recent years,
driven by government initiative, cultural dynamics, funding opportunities and technological
advancements. Kerala startup eco system has been nurtured by government led initiative,
prominently through Kerala Startup Mission (KSUM). KSUM started in 2006 and formerly
known as Techno-Park Technology business incubator (T-TBI). Beside KSUM,
Government has taken many other initiatives like ‘student entrepreneurship policy’ in 2012
for the development of entrepreneurship skills among student and Kerala technology startup
in 2014 for the empowerment of young entrepreneurs. This study aims to study the role of
Kerala startup Mission in the development of Business Startup eco system in Kerala

Objectives:

» To analyze the functioning of Kerala Startup mission
» To study the role of Kerala startup mission in the development business startup eco
system

Statement of the Problem

Young entrepreneurs face many challenges for setting up the business from idea generation
till the commencement of the business. Both the central and state government has to take
measures for empowering the youngsters and also for the development of investment
friendly atmosphere within the country. Kerala startup mission is a dream project of
government of Kerala. Understanding how Kerala startup mission contributes to the growth
of the startup eco system in Kerala is an important question. The study attempt to find out
how the effort of Kerala startup mission impact the success and growth of new business in
the state. This helps to see whether the support they provide like mentorship and resources
is making a real difference. By studying this, it is possible to learn how to make startup
environment in Kerala even better and help more new business thrive.

Significance of the study

The study holds significance as it explores the impact of KSUM in fostering economic
growth within the state of Kerala. By understanding how KSUM's initiatives have
contributed to the growth of business startups, policymakers and stakeholders can make
informed decisions to further promote economic development.
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Research Methodology

The research methodology employed in this study facilitated a comprehensive exploration
of the role of KSUM in the development of the startup ecosystem in Kerala. By using
secondary data, a nuanced understanding of KSUM's contributions and challenges was
achieved, providing valuable insights for policy makers, entrepreneurs, and researchers.

KERALA STARTUP MISSION (KSUM)

The Kerala Startup Mission (KSUM) was established in the year 2006 with the primary
objective of fostering an environment conducive to the growth and development of startups
in the state of Kerala, India.

Its fundamental mission is to facilitate and nurture entrepreneurship, innovation, and
technological advancements within the region. KSUM aims to provide startups with
comprehensive support systems, including mentorship, access to funding, resources,
training, and networking opportunities.

Additionally, KSUM seeks to create an ecosystem that encourages collaboration between
startups, industry experts, research institutions, and government bodies, thereby fostering
sustainable economic growth and technological innovation. Through its initiatives, KSUM
endeavors to position Kerala as a thriving hub for startups, attracting talent, investments,
and fostering an environment where innovative ideas can flourish.

The startup ecosystem in Kerala, underpinned by the concerted efforts of entities like the
Kerala Startup Mission (KSUM), has emerged as a dynamic and vibrant landscape fostering
innovation and entrepreneurship. This ecosystem comprises a diverse array of
interconnected elements that collectively catalyze the growth of startups. Incubators and
accelerators, strategically positioned across the state, provide startups with nurturing
environments, mentorship, and infrastructure.

The financial support mechanisms offered by KSUM and other stakeholders infuse startups
with essential capital to fuel their ventures. Mentorship programs bridge the experience gap
by connecting startups with seasoned professionals, enabling knowledge transfer and
strategic guidance. Workshops, training sessions, and networking events hone the skills of
entrepreneurs and facilitate meaningful connections. Innovation hubs and collaborative
spaces facilitate the exchange of ideas and resources.

Furthermore, the ecosystem encourages collaboration with research institutions and
industry experts, fostering technological innovation. Government initiatives and policies,
influenced by KSUM's advocacy, create an enabling environment for startups. The
ecosystem's vibrancy is amplified by startup events, competitions, and international
linkages, positioning Kerala as a burgeoning hub for innovation-driven enterprises.

In essence, the startup ecosystem in Kerala, with KSUM as a linchpin, embodies a
harmonious convergence of resources, support, and opportunities that empower startups to
thrive and contribute to the economic and technological advancement of the region.
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Role of Kerala Startup Mission in the development of Business startup Eco
system:

The Kerala Startup Mission (KSUM) has assumed a pivotal role in sculpting and fortifying
the business startup ecosystem within the state of Kerala. Through a comprehensive and
strategic approach, KSUM has harnessed the potential of innovation, entrepreneurship, and
collaboration to shape an ecosystem that nurtures startups and fosters economic growth. By
acting as a facilitator, KSUM has orchestrated an array of initiatives that address critical
aspects of the startup journey.

From providing startups with access to funding, mentorship, and networking opportunities
to creating a platform for innovative ideas to flourish, KSUM has acted as a driving force
behind the evolution of the ecosystem. Its engagement extends to advocating for startups in
policy dialogues and fostering ties between startups, academia, industry, and investors.
KSUM's efforts resonate through its success stories, which encompass not only economic
growth but also social impact. In essence, KSUM has effectively carved a pathway for
startups to thrive, thereby enriching Kerala's entrepreneurial landscape and contributing to
the overall development of the region.

» KSUM, The Bridge Between Entrepreneurs and Ecosystem Enablers

The Kerala Startup Mission (KSUM) serves as a bridge, effectively bridging the gap
between entrepreneurs and ecosystem enablers within the startup landscape of Kerala.
Through its strategic initiatives and collaborative approach, KSUM facilitates seamless
interaction, communication, and cooperation between these two crucial components of the
startup ecosystem

The Kerala Startup Mission (KSUM) serves as a vital bridge, effectively closing the gap
that often separates entrepreneurs from the ecosystem enablers within Kerala's burgeoning
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startup landscape. Through its strategic initiatives and collaborative endeavors, KSUM acts
as a conduit that seamlessly connects these two integral components.

By facilitating transparent lines of communication, fostering meaningful engagement, and
encouraging productive collaboration, KSUM plays a pivotal role in nurturing a symbiotic
relationship that propels the growth and prosperity of startups.

KSUM's primary function is to cultivate a heightened understanding of the distinct roles
and contributions of various enablers such as investors, mentors, industry experts, and
governmental bodies among entrepreneurs.

Through carefully curated networking events, workshops, and platforms for interaction,
KSUM creates invaluable opportunities for entrepreneurs to directly engage with these
enablers, allowing for the exchange of ideas, expertise, and crucial resources.

Mentorship stands as a cornerstone of KSUM's bridge-building efforts. By identifying
seasoned mentors from diverse sectors, KSUM connects them with startups seeking
guidance. This mentorship dynamic effectively bridges the gap between accumulated
experience and novel innovation, providing entrepreneurs with invaluable insights, practical
guidance, and a well-defined pathway for navigating the intricate challenges of
entrepreneurship.

In addition, KSUM assumes a pivotal role as an adept matchmaker between startups and
potential investors. By orchestrating introductions and offering startups a platform for
exposure to investors, KSUM efficiently facilitates access to the funding that is
quintessential for driving startup growth. This strategic matchmaking simplifies the process
for startups seeking investment and investors scouting for promising opportunities.

Furthermore, KSUM's offerings extend beyond introductions, encompassing the
provisioning of essential resources. Whether it's providing access to co-working spaces,
research facilities, or industry affiliations, these resources empower startups to not only
refine their concepts but also to effectively translate ideas into tangible actions, thus
bridging the gap between conceptualization and execution.

Beyond these immediate interactions, KSUM extends its influence to advocate for startups
on a broader scale. By articulating their interests during deliberations with policymakers
and regulatory entities, KSUM ensures that the startup ecosystem remains conducive to
fostering innovation and sustainable growth.

In summation, the Kerala Startup Mission stands as the embodiment of the bridge that spans
the divide separating entrepreneurs and ecosystem enablers. Through strategic networking,
judicious matchmaking, mentorship initiatives, resource provisioning, and policy advocacy,
KSUM's concerted efforts bear witness to its commitment to cultivating a thriving and
interconnected startup ecosystem in Kerala.

This approach not only accelerates the trajectory of startups but also nurtures an
environment ripe for innovation, collaboration, and holistic growth.
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KSUM, The Bridge Between Entrepreneurs And Ecosystem Enablers
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» KSUM Support System

The Kerala Startup Mission (KSUM) operates as a robust and multifaceted support system
that has been instrumental in nurturing and propelling the growth of startups in the region.
With a well-structured array of initiatives and services, KSUM provides startups with the
essential resources, guidance, and avenues to navigate the intricate landscape of
entrepreneurship.

This support system encompasses a spectrum of vital components. KSUM's network of
incubators and accelerators furnishes startups with a nurturing environment, replete with
mentorship, workspace, and technological infrastructure. Financial support mechanisms,
including seed funding and access to investment networks, provide crucial capital injections
that fuel early-stage growth. The mentorship and guidance offered by KSUM link startups
with experienced mentors and industry experts, imparting invaluable insights and strategic
direction.

Workshops, training programs, and knowledge-sharing sessions equip startups with
practical skills and domain expertise. KSUM's role extends to fostering networking
opportunities, connecting startups with potential clients, partners, and investors, thereby
amplifying their market reach.

Innovation challenges and competitions facilitate the spotlighting of innovative ideas and
solutions, contributing to start-ups visibility. By offering legal and regulatory assistance,
KSUM aids startups in navigating compliance complexities.

The mission's global outreach initiatives expose startups to international markets,
knowledge, and opportunities. KSUM also forges partnerships between startups and
research institutions, propelling technological advancements.
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Overall, the comprehensive support system orchestrated by KSUM encapsulates diverse
elements critical for nurturing startups' growth and success in Kerala's dynamic
entrepreneurial ecosystem. The main aim of KSUM is the development of holistic eco
system. For this it provides special subsidies and investment like innovation Grand,
Research and Development Grant and technology commercialization support. In the 360-
degree government support system, KSUM provide assistance from incubation to business
generation to all stake holders specially student and women entrepreneurs.

360-Degree Government Support: From Incubation To Business
Generation And Everything In Between

Public Procurement

KSUM Schemes Investment/
Women Entrepreneur For Startups Grant Schemes

(Source: https://startupmission.kerala.gov.in)
Achievements over years

Growth of Starup under KSUM

200

Up to 2015 2016-2021 2021-2023

(Source: https://startupmission.kerala.gov.in)
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4100 startups get benefited through KSUM till 2023. Startup growth rate shows a upward
trend during 2016-2021. Almost 95% startups are commenced in 2016-2021.After 2021 the
growth rate showed a down ward trend due to pandemic condition and subsequent economic
slowdown.

Venture Capital Investments

™ Seed Stage
12%
<
Late Stage Growth Stage B Growth Stage
32% 56% M Late Stage

m Seed Stage

(Source: https://startupmission.kerala.gov.in)

Venture capital investment under KSUM shows rising investor confidence in Kerala based
startup scaling potential. Out of total funding 56.1% capital is provided to startup in growth
stage, 31.7% for last stage startups and 12.2% capital is given to companies in seed stage.

Future Funding Deals

i Late St
Growth Stage 49,

21%
Seed Stage
75%

m Seed Stage Growth Stage Late Stage

(Source: https://startupmission.kerala.gov.in)
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Out of 109 toal funding deals in future 75% is for startup in seed stage, 21% for growth
stage startups. Only 4% of future funding is for startups in late stage.

The role of the Kerala Startup Mission (KSUM) in shaping and advancing the business
ecosystem in Kerala is undeniably profound. This research paper has provided
comprehensive insights into the multifaceted contributions of KSUM towards fostering
entrepreneurship, innovation, and economic growth within the region. Through an array of
strategic initiatives, KSUM has successfully bridged critical gaps that traditionally hindered
the growth of startups. By providing essential resources, funding opportunities, mentorship,
and a collaborative network, KSUM has empowered aspiring entrepreneurs to transform
their innovative ideas into sustainable businesses. The mission's efforts in building a
supportive ecosystem that encourages partnerships among startups, academia, industry, and
investors have been crucial in nurturing a culture of innovation and entrepreneurship.
Moreover, KSUM's advocacy for favorable policies and its commitment to inclusivity and
sustainability further underline its far-reaching impact.

Conclusion

As Kerala looks ahead to a future marked by innovation, economic diversification, and
sustainable development, the insights garnered from this research paper emphasize the
pivotal role that KSUM continues to play.

The success stories, collaborative partnerships, and transformative impact achieved by
KSUM are testaments to the potential of strategic interventions in nurturing an
entrepreneurial landscape. As stakeholders reflect on the findings of this study, there is a
clear imperative to sustain and amplify the initiatives spearheaded by KSUM, with a view
to further elevating Kerala's position on the global innovation map. In essence, the Kerala
Startup Mission stands as a beacon of inspiration for regions aspiring to foster innovation
and entrepreneurship, and its journey serves as a roadmap for nurturing a thriving business
ecosystem.
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Abstract:

Today's global landscape is rapidly progressing towards an age of globalization. Nations
are transitioning from command economies to demand-driven ones, dictatorships are
evolving into democracies, and monarchies are establishing new civil institutions. These
transformations in both developed and developing economies have unveiled fresh economic
and entrepreneurial prospects for women. Women, long considered an essential yet
underutilized resource, are now presented with opportunities to operate and own
businesses. With women constituting roughly half of the world's population and being
integral to society, traditional confines that once relegated them to domestic spheres are
being shattered. Gender equality and evolving societal attitudes have bestowed women with
equal rights to partake and excel in nearly every sector of the economy. However, despite
their undeniable contributions in reshaping economies and mindsets, the advancement of
women in our nation remains constrained. This can be attributed to various factors,
including competition with their male counterparts and the numerous challenges inherent
to a highly competitive global environment. On one hand, women have been discouraged
from stepping forward alongside their male peers, and on the other, governmental rhetoric
highlights support and financial aid for their integration into the competitive realm. This
paper delves into the contemporary state of female entrepreneurs in India, shedding light
on the obstacles they encounter when initiating and managing businesses within an
exceedingly competitive landscape.

Introduction:

Women entrepreneurship in India has emerged as a significant and transformative force in
recent years. As the landscape of business and economic activities evolves, women are
playing an increasingly vital role in shaping the entrepreneurial ecosystem of the country.
This trend is fueled by a combination of factors, including changing societal norms,
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advancements in technology, and increasing access to resources and opportunities. In this
context, exploring the background, significance, and the intersection of women
entrepreneurship with the digital era becomes essential. Historically, women in India were
largely confined to traditional roles within the household.

However, over the past few decades, there has been a noticeable shift as women break away
from these conventional roles to become active participants in the business world. This
change has been propelled by various factors such as education, urbanization, policy
initiatives, and a growing awareness of gender equality.

Literature review

Numerous research studies have focused on women entrepreneurs in India and their
experiences within the digital era. These studies highlight various gender-specific barriers
that women face in the digital landscape, which affect their participation, growth, and
success in entrepreneurship. The following literature review summarizes some key findings
from existing research:

Greene and colleagues (2003) conducted an examination of research and surveys
pertaining to women's entrepreneurship. Their study involved categorizing journals and
research according to distinct parameters, including discrimination, business units,
financing challenges, personal attributes, and more.

Singh (2008) conducted an analysis addressing the factors that influence women's
engagement in the entrepreneurial sphere. The author explored the attributes of businesses
owned by women and the challenges they encounter. Singh highlighted several significant
barriers experienced by women entrepreneurs. These encompass the absence of prominent
female role models and fellow entrepreneurs, societal reluctance to embrace women in
entrepreneurship, familial responsibilities, gender-based discrimination, deficient
networking opportunities, and reduced willingness among financial institutions to grant
loans to women entrepreneurs. Singh also proposed potential solutions, including strategies
like promoting micro-enterprises through targeted marketing efforts.

This research aimed to discern variations among different sets of individuals concerning
vital elements associated with women's entrepreneurial opportunities. The study identified
issues through an examination of various relevant literature. The factors considered for the
research have displayed variability across different studies, reflecting the importance of
women's entrepreneurship for overall economic growth.

Joshi and colleagues (2015), when women opt for roles traditionally dominated by men,
they often encounter incongruence with expectations, potentially leading to biases. Such
biases might manifest as perceptions of lower competence (e.g., diminished leadership
skills) or reduced effectiveness compared to their male counterparts. Furthermore,
colleagues or supervisors might impede women's diligent efforts. In their extensive cross-
industry and cross-occupation research, Joshi and her team identified that gender-related
differences in organizational rewards were nearly twice as significant as gender-based
contrasts in performance evaluations.
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An additional perspective put forth is the notion that the conventional belief of women being
more risk-averse than men could result in women who take on challenges being either
disregarded or negatively labeled as "overconfident" (Jewell, 2011). Considering the
insights from Jewell (2011) and Joshi et al. (2015), it is argued that women occupying
esteemed positions within organizations hold substantial value as role models, thereby
serving as potent sources of inspiration for other women.

In research conducted by Parul Malik in 2017, it is argued that women face challenges in
their journey of innovation, even within the expanding digital landscape. The author
emphasizes the need to formulate strategies that facilitate practices encouraging women to
pursue careers as digital entrepreneurs.

According to Gundry, Ben, and Posig (2002), their research revealed that a significant
challenge confronting women entrepreneurs is the lack of adequate funds to initiate their
ventures. The primary obstacles for women in entrepreneurship pertain to deficient startup
capital and insufficient revenues. In a study by Link (2017), numerous researchers have
attempted to provide a deeper comprehension of the difficulties encountered by women
when establishing and growing a business. Meanwhile, Adema et al. (2014) reported that
women express a lesser desire than men to become entrepreneurs. Additionally, Fairlie and
Robb (2009) identified that the constraints faced by women in initiating new ventures are
associated with various factors, including lower experience and a reduced inclination for
risk. Thébaud (2015) pointed out the lack of accessible opportunities and institutional
support. This is compounded by the limited access women entrepreneurs have to the
financial capital required for identifying and pursuing market opportunities.

According to a study conducted by Latha et al. (2010), the author proposed that women
entrepreneurs deserve recognition for their increased adoption of contemporary technology,
expansion into new business sectors, identification of export market opportunities, and the
creation of substantial employment opportunities for others. They are also establishing a
pathway for other female entrepreneurs in organized sectors. Despite their demonstrated
potential, female entrepreneurs have the capacity to contribute even more than they
currently are.

Research Methodology

This paper is structured with a conceptual framework, drawing from secondary sources such
as published reports, articles, and research papers. The primary focus of this study revolves
around the unique challenges confronted by women entrepreneurs, especially in the
contemporary digital age. Furthermore, it sheds light on the various hurdles women have
encountered on their path towards achieving entrepreneurial success.

Study Objectives:
To comprehensively examine the complexities experienced by women entrepreneurs.

To identify notable instances of successful women entrepreneurs in India.
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To analyze the government initiatives and schemes aimed at supporting women
entrepreneurs.

Digital Era and its Impact on Business Opportunities:

The digital era, characterized by rapid technological advancements and the widespread
adoption of digital tools and platforms, has dramatically transformed the business
landscape. The proliferation of smartphones, internet connectivity, and digital platforms has
created new avenues for business growth and innovation.

For women entrepreneurs in India, the digital era has provided several crucial advantages:

Access to Markets: Digital platforms enable businesses to transcend geographical
boundaries and access a global customer base. This is particularly advantageous for women
who might face constraints in physical mobility.

E-Commerce and Online Marketplaces: The rise of e-commerce has democratized access
to markets. Women entrepreneurs can set up online stores, reaching customers directly
without the need for a physical storefront.

Networking and Collaboration: Digital platforms facilitate networking and collaboration,
allowing women entrepreneurs to connect with mentors, peers, investors, and potential
partners. This breaks down traditional barriers to entry and opens doors to valuable
resources and support.

Marketing and Branding: Digital marketing tools, including social media and search
engine optimization, offer cost-effective ways for businesses to promote their products and
services, creating a level playing field for smaller enterprises.

Skill Development and Learning: Online resources, courses, and webinars provide
opportunities for continuous learning and skill development, empowering women
entrepreneurs to stay updated on industry trends and best practices.

Financial Inclusion: Digital banking and fintech solutions have improved access to
financial services, enabling smoother business transactions, access to credit, and better
financial management.

Significance of Women Entrepreneurship

The significance of women entrepreneurship lies not only in its contribution to economic
growth but also in its potential to empower women socially and economically. Women-led
businesses bring diversity of thought, innovation, and new perspectives to industries,
fostering a more inclusive and dynamic business environment. Moreover, these businesses
often prioritize issues that are important to women, thus catering to unmet needs in the
market.
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Challenges and Problem faced by Women Entrepreneurship:

The primary hurdle that obstructs their progress is the simple fact of their gender, existing
within a society heavily skewed toward male dominance, where men are consistently
favored over women, particularly in business matters.

» Financial institutions often exhibit heightened scepticism towards women
entrepreneurs, challenging their ability to manage businesses. Consequently, securing
financial support for their entrepreneurial ventures becomes a more arduous task for
women.

» The absence of tangible assets like property registered under their names makes it
difficult for women to provide collateral, as these assets are typically owned by male
family members.

> Within the context of a country like India, societal perceptions play a significant role.
The notion of women engaging in business and competition is often met with
disapproval in many segments of the society.

» From a young age, women are conditioned to rely on male family members, which
hampers the development of their self-confidence and their belief in their own
capabilities. Business responsibilities are often perceived as exclusively male domains,
leaving women feeling incapable and overwhelmed.

» Women's participation in business is often influenced by the educational level and
family background of their husbands.

> Alack of accessible institutions providing guidance and training in entrepreneurship for
women.

» The demanding pace of digitalization, coupled with the responsibilities of being a
secondary breadwinner and caregiver, becomes a significant challenge for many
women.

» Risk aversion and limited knowledge also impede women's progress in
entrepreneurship.

» Women's mobility remains restricted in the country, with societal biases hampering
their growth.

Findings and Discussions

This paper adopts a conceptual framework to center on the difficulties and obstacles that
confront women entrepreneurs as they embark on launching and navigating their ventures
within the contemporary competitive and digital landscape.

Women's involvement in entrepreneurship has dramatically evolved over the years. In the
past, societal norms confined them to domestic roles, focusing on household chores within
a predominantly male-dominated culture. However, the present reality sees women
transcending these limitations. They engage in diverse fields and often excel, not only in
academics but also in politics, social work, and business management. These multifaceted
endeavors coexist with their manifold family responsibilities. Within a country like India,
female entrepreneurs play a pivotal role in national development.
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Women's entrepreneurship is regarded as a significant driver for progress and economic
advancement. Through initiating their own ventures, they create job opportunities and serve
as inspirations for fellow women.

Although women's involvement in entrepreneurship isn't a recent development, two decades
ago, a gradual transition began. Initially, women started shifting from domestic tasks like
cooking and childcare to activities such as producing papads and pickles, thereby earning
their own income. With the advent of technology and digitalization, their scope expanded
to engineering, electronics, and energy sectors. Today's women harness technology to a
greater extent, establishing entire online businesses. This digital shift enables them to reach
a vast global clientele and expand their products and services significantly.

Importance of Women Entrepreneurship

» The elevation of women entrepreneurship holds critical importance for economic
advancement, as evident through the following factors:

» India's female workforce engagement ranks among the lowest worldwide and continues
to decline.

» Fostering women entrepreneurship will enhance workforce retention. Women won't
have to forsake their employment due to the rise of digitization and automation that
affects traditional job roles.

» This transformation could reshape India's small and medium-sized enterprise (SME)
sector. With heightened female involvement, industries could expand, generating more
job opportunities.

Conclusion:

Embarking on an entrepreneurial journey is a path riddled with challenges, particularly for
women, and even more so within the context of India's societal tendencies to criticize rather
than motivate, often undermining and discouraging their efforts. Nonetheless, women today
are embracing these challenges head-on, relentlessly striving to prove themselves at every
juncture and working tirelessly towards their dreams. A growing number of women are
venturing into entrepreneurship, not only achieving personal success but also becoming
empowering examples for upcoming generations of aspiring female business owners.

The government has introduced various schemes to bolster women's entrepreneurship.
However, the lack of awareness, especially in rural areas, hinders many women from seizing
these opportunities.

Women hold a significant stake in propelling the nation's economic development. Despite
substantial obstacles, contemporary women are increasingly venturing into business
ownership, innovating with products and services that contribute to societal advancement.
Previously, the perception prevailed that women-initiated business ventures out of necessity
due to factors such as poverty or loss of a husband. Today, the motivation lies in their
creative ideas, innovation, and the willingness to take risks. In 2016, the Indian Government
unveiled the "Startup India™ initiative, designed to foster entrepreneurship within the nation
and encourage women to embark on entrepreneurial ventures.
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While the government has played a role in aiding the growth of women entrepreneurs, the
key factors of awareness and motivation are essential to empower women to reach new
heights.
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Abstract:

Entrepreneurship is a creative, inventive and stimulating response in any field of social,
business, agriculture, education and others. Women entrepreneurship has been recognized
as a crucial tool for attaining equity. In addition to gaining financial independence, female
entrepreneurship transforms a woman's status in the family, community, and society. The
present paper focuses on identifying of skills required for women and also the factor
affecting their development. The present paper also attempts to establish a platform for skill
development for women entrepreneurship. The Ministry of Skill development and
Entrepreneurship and National Skill Development Mission are found involved in the
physical and financial development of women entrepreneurs. Policies and Schemes
governing SMEs for Women Entrepreneurs in India includes National Awards for
Entrepreneurial Development (Quality Products) and Trade Related Entrepreneurship
Assistance and Development (TREAD) Programme for women are related to
entrepreneurship/skill development training programmes. Entrepreneurs need to have a
wide variety of skills to run a successful business which includes problem-solving skills,
team building skills, leadership skills, communication skills, marketing skills, planning
skills, decision-making skills and planning skills. The process of developing all these skills
are being done. In India, the Ministry of Micro, Small and Medium Enterprises (MSME) is
implementing various promotional and developmental schemes for the expansion of micro,
small and medium enterprises. According to World Bank report 2005, women entrepreneurs
in SMEs are a valuable link in global supply chains and help the economic growth through
participation in the global marketplace. Through this paper an attempt has been made,
whether identification of skills and their development will make a women true entrepreneur
or not.

Keywords:
Women Entrepreneurship, Skill Development, Small and Medium Enterprises
Introduction:

Entrepreneurship is regarded as the engine which drives the economic development of a
nation and entrepreneurs are the drivers of this engine, also regarded as the fourth factor of
production (Marshall 1890).
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The dynamism of entrepreneurship is believed to be able to play a vital role to meet the new
challenges in the economic, social and environmental areas that is predominant due to
increasing uncertainty in the world economy created by changes in technology and
globalization. Entrepreneurship is a creative, inventive and stimulating response in any field
of social, business, agriculture, education and others. Entrepreneurship is a thought-
provoking concept, which stimulate everyone towards creating something new with or
without any help. Innovation is the first criteria for entrepreneurship.

Women entrepreneurship has been recognized as a crucial tool for attaining equity. In
addition to gaining financial independence, female entrepreneurship transforms a woman's
status in the family, community, and society (Shah 2013). Women Entrepreneur is a person
who captures the prevailing opportunities to become economically independent and accepts
challenging roles to meet her personal needs. Today's entrepreneurial woman has an
intrinsic quality of doing something positive in contributing values to both family and
society. With the advent of media, women are aware of their own qualities, privileges and
also the work conditions. The challenges and opportunities provided to the women are
growing rapidly in such a way that the women are turning into job creators rather than job
seekers.

The present paper focuses on identifying of skills required for women and also the factor
affecting their development. The present paper also attempts to establish a platform for skill
development for women entrepreneurship.

Role of SMEs in Indian Economy

In India, Small and Medium Enterprises (SMESs) play a significant role in the national
economic development of any country which is evident all over the world. They provide
maximum number of new jobs and produce much of the creativity and innovation that
energizes the economic progress of any country. The industrial growth over the past several
years throughout the developed and developing countries has been due to the growth of
SMEs. In India, the Ministry of Micro, Small and Medium Enterprises (MSME) is
implementing various promotional and developmental schemes for the expansion of micro,
small and medium enterprises. The schemes and programmes are individual beneficiary-
oriented and also focuses on the capacity building in states and regions.

Women entrepreneurs in SMES

Women Entrepreneurs in SMESs play a significant role in the economic development of all
economies in the world. In the case of developing countries especially to those with major
employment and income distribution challenges, they contribute significantly to aggregate
savings and investment of those economies.

According to World Bank report 2005, women entrepreneurs in SMEs are a valuable link
in global supply chains and help the economic growth through participation in the global
marketplace. They are considered to be engines of growth, important for competitive
market, essential for poverty reduction and play an important role in developing countries.
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Women entrepreneurs in SMEs plays a crucial role in alleviating poverty, increasing
employment and providing economical items thus developing a sector and an economy of
any country as a whole. Within the last few years many developed and developing countries
have realized the importance of the sector.

Policies and Schemes governing SMEs for Women Entrepreneurs in India includes National
Awards for Entrepreneurial Development (Quality Products) and Trade Related
Entrepreneurship Assistance and Development (TREAD) Programme for women are
related to entrepreneurship/skill development training programmes. Similarly, Rural
Employment Generation Programme (REGP) and Prime Minister ‘s Rozgar Yojana
(PMRY) are related to employment generation programmes being implemented by the
Ministry of Rural Development. Besides, the Coir Board is implementing the Mahila Coir
Yojana, which is a women-oriented self-employment programme.

Cluster Development Programme: For the last few years, the Government has been
focusing on the strategy of Cluster Development for development of the MSEs - through
which different clusters and concentrations of enterprises are given the benefit of a whole
variety of interventions ranging from exposure to skill development, from credit to
marketing and from technological improvements to better designs and products. About 412
clusters have been approved for interventions under the scheme (including 50 clusters for
hard interventions, 152 clusters for soft interventions and 210 clusters for diagnostic
studies).

Enhanced Credit Flow to the MSE Sector: For strengthening the delivery of credit to the
MSEs, the Government announced a Policy Package for Stepping up Credit to Small and
Medium Enterprises (SME) in August 2005 for doubling the credit flow to this sector within
a period of five years. This has resulted in a significant increase in the credit flow from
Public Sector Banks (PSBs) to the micro and small enterprises (MSE) sector — with the
outstanding credit of public sector banks increasing from Rs.58, 278 crore at the end of
March 2004 to Rs.1,48, 651 crore at the end of March 2008.

Indian Skill Development Ecosystem: Institutional Setting

A. Skill Training Ecosystem of Ministry of Skill Development and
Entrepreneurship

Ministry of Skill development and Entrepreneurship was established in the year 2014. It
was envisioned that skill development alone is not going to boost economy of the country
it should be complemented by creation of jobs by promoting entrepreneurship which are
labor intensive and not merely capital intensive, and technology driven.

B. National Skill Development Mission

The National Skill Development Mission (NSDM) was launched by the Prime Minister of
India on World Youth Skills Day on 15th July 2015 along with the NPSDE. The Mission
consists of three tier institutional framework which consists of Governing Council, Steering
Committee, and the Mission Directorate.
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The functions 20 of these bodies include providing policy directives and guidance,
reviewing, and monitoring overall progress and actual implementation.

C. National Skill Development Fund

The National Skill Development Fund (NSDF) was set up in 2009 by the Government of
India for raising funds for the skill development of the country. The Fund is managed and
operated by a Board of Trustees, set up the Government of India. Till 22 December 2018,
NSDF released over "4800 cr. to National Skill Development Council (NSDC) towards skill
development programmes like STAR, PMKVY etc. The NSDF Trust is registered under
sec 80 G of Income Tax, allowing tax incentives to the donors of funds.

D. National Skill Development Corporation (NSDC)

National Skill Development Corporation (NSDC) is Public Private Partnership (PPP) and
not-for-profit company set up by the Ministry of Finance. The Government of India through
its Ministry of Skill Development and Entrepreneurship holds 49% of its stake out of the
total equity base of 10 cr. The NSDC plays three pivotal roles: Funding and incentivizing
the skill training ecosystem.

These includes schemes as Pradhan Mantri Kaushal Vikas Yojana (PMKVY), Pradhan
Mantri Kaushal Kendra (PMKK), and National Apprenticeship Promotion Scheme (NAPS);
enabling support services such as curriculum, faculty training standards, quality assurance,
technology platforms, etc.; Shaping/creating by proactively providing momentum and
promoting participation by the private players.

Literature Review

Lalitha Rani (2006) studied women entrepreneurs in the city of Visakhapatnam. The
findings of the study shows that different women have different attitudes towards
entrepreneurship and the growth profitability and survival of the enterprise depend on this
attitude or view towards entrepreneurship.

Saffu and Takyiwaa Manu (2004) demonstrated that commonality between entrepreneurs
is the study of psychological characteristics, indicating that entrepreneurship is related to
the behavioral and personality traits of the individual entrepreneur.

Birley found the female entrepreneurs to be the first born; from a middle- or upper-class
family; the daughter of a self-employed father; educated to degree level; married with
children; forty to forty-five at start-up; and with relevant experience.

According to Mattis et al., (2004) an entrepreneurial family background is a strong
influence on female entrepreneurship.

Tondon (1994) in her study on women entrepreneurs observed that motivational factors
consisted of need fulfillment, utilization of leisure time, self-satisfaction and utilization of
knowledge.
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Objective of the study
The objective of the study is: -

(@) To study the socio-economic factors of women entrepreneurs.

(b) Identify skills-set for women entrepreneurship in micro-enterprises.

(c) Identify factors influencing the development of skills-set of women micro-
entrepreneurs.

(d) To study the impact of problems encountered by women entrepreneurs.

(e) To study the personality traits of women for success of women entrepreneurship.

Research Methodology

For this study data and information can be collected through primary and secondary source.
Secondary Data: - There are several documentary sources of secondary data. This paper
is also based on secondary data collection from various articles, journals, relevant books,
census report, previous research works etc. Secondary data are also being available through

electronic media like internet sources.

Primary Data: - To maintain the reliability and accuracy of research only secondary source
are not sufficient and thus primary source of data will be used for collection of data.

Among all Primary sources the following two methods will be suitable for research
work:

(A) Interview and Focus Group Discussion: - Through interview and focus group
discussion method primary data can be collected.

(B) Questionnaire Method: - Since research area is spread in vast geographical area so it
will be easy to conduct research work by using the questionnaire method and will be more
convenient, economic, time saving and reliable method of data collection.

Sampling Plan: -

Sample Size: - In this study, i will take Sample Size of 200 respondents, as a representation
of population.

Sampling Area: - The sampling area for this study consist of places in Jharkhand.

Sampling Technique: - The present study is based on non-Probability sampling Technique
which involves Convenient sampling & Snowball sampling.

A convenient sampling method was selected because of the knowledge and expertise of the
respondents making them suitable for the study. This method of sampling allows the
researcher to select subjects who are relevant to the research.
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With convenient sampling method, collecting data is not complicated because it eliminates
the respondents who do not meet the requirements or are not relevant to the study.

The method is less time consuming and requires less research costs. However, using
convenient sampling has its drawbacks. For instance, the method is subjective which makes
the researcher to choose as per convenience. Additionally, convenient sampling creates bias
because the researcher is independent to select certain individuals within the quotas.

Snowball sampling (or chain sampling, chain-referral sampling, referral sampling) is a non-
probability sampling technique where existing respondents recruit future respondents from
among their acquaintances. Thus, the sample group appears to grow like a rolling snowball.
As the sample builds up, enough data are gathered to be useful for research. With snowball
sampling, data collection is very easy because it provides reliable references from the
existing sample respondents.

Research Design

The research design employed in this study includes the combination of historical research
design, field research design and descriptive research design methods to analyze the women
entrepreneurship development. Historical research design was employed because using past
data helped the researcher to gain more knowledge on the subject and it prevented the
researcher in making any errors. Most importantly, field research design method was used
because the data collected was recent and it assisted the researcher to have direct observation
to give complete snapshot of the study. Descriptive or survey research design was employed
to collect qualitative information from women entrepreneurs in SMEs.

Data Analysis

In this part, the data collected in answering the basic questions will be presented and
analyzed. A total of 200 usable of responses will be collected. The analysis will be done on
the basis of primary data that is questionnaire. The respondents will be given the
guestionnaire to fill it up and help us in the survey.

Conclusion

If women contribute equally to the economic activity, then it can tremendously enhance
India’s economic development. There is immense possibility for growth of women if they
are empowered economically. Women entrepreneurship offers women the needed
flexibility in work as well as it holds the potential to provide opportunities to women to
grow economically. The number of women entrepreneurs is still too little in India. There is
a great scope for women entrepreneurship development. Also, the Government of India is
focusing on skill development and entrepreneurship promotion as evident from its latest
initiatives. Identification of skills for entrepreneurship which are most relevant for women
microentrepreneurs is particularly important for promoting women entrepreneurship as well
as identifying the factors that support skill development or hinder its growth can help in
channelizing the stakeholder’s energy in the right direction can greatly enhance women
empowerment.
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Suggestion

The study establishes that support of government and educational institutions has the
maximum impact on the development of skill-set of women entrepreneurs for
entrepreneurship. Therefore, government in collaboration with educational institutions
should develop various long-term and short-term courses which emphasise on imparting
skill development among women-micro entrepreneurs.
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Abstract:

It has been acknowledged that women entrepreneurs are a significant driver of economic
growth. Women entrepreneurs generate new employment opportunities for themselves and
others, as well as offer society different perspectives to organizational, management, and
business issues. They still make up a small portion of all entrepreneurs. Every country needs
the contributions of female entrepreneurs. Men and women should participate in all
activities equally if we wish to compete with other developed countries.

Women should succeed in business since men perform well in that regard. Although there
has been significant development in the position of women entrepreneurs during a period
of time, there are still many challenges and obstacles such as gender discrimination, lack
of financial accessibility, male dominated society and other social barriers, etcetera to be
resolved. The government ought to implement programmes that help women become more
successful business owners.

Keywords:
Entrepreneur. Women Entrepreneus. Union Territory. Finance.
Introduction:

Entrepreneurship is a type of economic activity that has a significant impact on economic
growth. The dynamic process of seeking out novel opportunities, assembling resources, and
taking calculated risks in order to launch and operate a new business is known as
entrepreneurship.  Entrepreneurs are those who establish their own enterprises.
Entrepreneurs are innovative, driven, and persistent, always looking for ways to expand and
add value. They welcome ambiguity and take lessons from both achievements and mistakes.
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They promote economic advancement, the production of jobs, and societal advancement
through their business endeavors. Their pursuit of innovation and disruption promotes a
culture of advancement and encourages others to start their own businesses.

Women entrepreneurs are defined as single women or groups of women who launch and
run a business. A woman entrepreneur serves many purposes. They should investigate the
possibilities for starting a new business; taking risks; introducing innovations; coordinating,
managing, and managing the business; and giving excellent leadership in all business
elements. According to the definition of Government of India, “A woman entrepreneur is
defined as an enterprise owned and controlled by a woman having a minimum financial
interest of 51 percent of the capital and giving at least 51 percent of the employment
generated in the enterprise to women.”

Despite making up nearly half of the population, women are underrepresented in economic
activities compared to men. Women inherently have a lower standing in the family and
community because traditional Indian society is predominately male. Women's lives
undoubtedly alter as they achieve economic freedom. Women's entrepreneurship is a sign
of financial independence. Women's business ownership in the nation aids economic
development, encourages industrial development, and addresses the unemployment issue.
Women's responsibilities today are much more varied than they formerly were and are no
longer limited to the classic ones of housewife or mother. Women entrepreneurs started
their own businesses as a result of push or pull elements that support their aspirations for an
independent and prestigious existence today. Entrepreneurship presents a challenge, a desire
to try something new, and a desire to improve society. The development of female
entrepreneurs can be viewed from two angles: first, by creating the conducive environment
required for entrepreneurship, and second, by planning more motivational campaigns for
women entrepreneurs who take on challenging roles and wish to modify their needs in terms
of personality, family, social life, and financial independence (Patil and Deshpande, 2018).
Women are starting more businesses in India's economy, and their efforts shouldn't be
overlooked. By creating jobs, advancing development, and promoting wealth, these female
entrepreneurs play a big and vital role in the Indian economy. According to recent statistics,
women make up 14% of all entrepreneurs in India, or 8 million people. Additionally, 10%
of all formal businesses are held by women (2020).

Review of Literature:

Kaushik (2013) analyses the importance of women entrepreneurship in India and also
identify the challenges faced by the women entrepreneurs. It is essential to support the
women entrepreneurs in order to develop any country. According to the survey in the paper,
the majority of women entrepreneurs are 36 years or older making of 53% of the total.
Women aged 26 to 35 account for 26%. The paper highlighted that women who want to
start their own business are not influenced by their educational background. The paper also
highlighted the challenges faced by women entrepreneurs. Rao and Mohan (2016)
highlighted that women's participation in entrepreneurship is growing today. The Indian
economy is taking steps to provide equal opportunities to women in all aspects of life,
including politics, education, and employment. Laws have been passed to ensure equal
rights for women in these areas.
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The paper identifies the gender gap in education, heavy household responsibilities, a lack
of family support, low self-confidence, and conflicts between job and domestic
commitments as some of the major obstacles that women entrepreneurs face.

Kumar (2015) examined the role of women entrepreneurship in the Indian economy.
Female entrepreneurs have a notable impact by creating jobs, stimulating growth and
promoting prosperity. Apart from the effort of the state to promote women entrepreneurs,
they have to face issues related to lack of a clear plan for life, an imbalance between
women's obligations to their families and careers, a low level of financial freedom for
women, a lack of direct property ownership for women, a discrepancy between the
entrepreneurial potential and financial resources of economically wealthy and poor girls, a
lack of awareness of one's own abilities, a low capacity for taking risks, problems at work
with male employees, and financial negligence.

Nandy and Kumar (2014) have highlighted that to develop women entrepreneurs and
increase their involvement in entrepreneurial activities, the right initiatives are needed. For
women entrepreneurs to escape their absurdities, assurance, freedom, and mobility are
necessary. The government has taken the initiative to encourage numerous programmes for
the growth of women entrepreneurs despite the fact that the majority of women reside in
semi-urban and rural areas. Sharma (2013) highlighted the many issues encountered by
women entrepreneurs which includes a lack of education, social hurdles, regulatory
requirements, high manufacturing costs, a male-dominated society, insufficient managerial
skills, a lack of self-confidence, etc. Numerous elements, including Pull and Push forces,
have an impact on female entrepreneurs. Indian businesswomen of success and influence.
In the seventh, eighth, and ninth five-year plans, the government implements a number of
initiatives aimed at promoting women entrepreneurs. It is important to eliminate the idea
that women can't work productively. It is possible to motivate them to launch small- and
medium-sized businesses on their own. An essential component of India's economic success
is the empowerment of women in business. For a variety of reasons, women entrepreneurs'
contributions to the nation's economic development must be taken into account. The last ten
years have seen a rise in the recognition of women entrepreneurs as a significant untapped
source of economic growth. Women entrepreneurs create new jobs for themselves and for
others, and since they are unique, they offer society unique answers to managerial,
organisational, and business difficulties as well as to the exploitation of women's
entrepreneurial prospects. (Singh and Raina 2013). Gautam and Mishra (2016) study the
problem issues and challenges faced by women entrepreneurs in rural areas. The finding of
the study reviews that women lack a healthy balance between their family and career
responsibilities, lack of direct ownership, have an inadequate degree of financial freedom,
lack of entrepreneurial skills and financial freedom, lack of technical knowledge. They also
highlight that women lack education, awareness of their capabilities and capacities and self-
confidence and have limited managerial skills.

Objectives of the Study:

1. To analyse the status of women entrepreneurs in India.

2. To identify the issues and challenges faced by women entrepreneurs.

3. To study the various government initiatives, policies and programmes aimed to
encourage women entrepreneurs.
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Research Methodology

The data for this present study has been collected primarily from secondary sources. The
secondary data were collected from the All-India Report of Sixth Economic Census,
Government of India, 2016 and various other articles, websites and journals. The data has
been analysed by using descriptive statistical tools such as tables, charts, graphs etc.

Data Analysis

The overall number of enterprises owned by women entrepreneurs was 8,050,819, out of
which 2,807,775 (34.88%) were in urban regions and 5,243,044 or around 65.12% of the
total enterprises were located in rural areas.

Additionally, 1,353,465 establishments (16.31%) and 6,697,354 establishments (83.19%)
operated with hired workers respectively. In rural areas, there were 86.85% of businesses
without employees, compared to 76.33% in urban areas. 2,761,767 women-owned
enterprises engaged in agricultural operations were present, making up 34.3% of all female-
owned enterprises.

Table 1: State/UTs in Women Establishments

State / UTs No. of Establishments | Percentage (%) share of
the establishments
Tamil Nadu 1087609 13.51%
Kerela 913917 11.35%
Andhra Pradesh 849912 10.56%
West Bengal 831337 10.33%
Maharashtra 664300 8.25%
Daman and Diu 805 0.01%
Dadar and Nagar Haveli 1304 0.02%
Andaman and Nicobar Island 2513 0.03%
Sikkim 5304 0.07%
Chandigarh 5783 0.07%

Source: All India Report of Sixth Economic Census, Government of India, 2016

The table 1 represents top five and bottom five states and Union territories in term of number
of Women Establishments. Tamil Nadu has the highest number of women establishments
with 13.51% share of establishments in India. Kerala (11.35%), Andhra Pradesh (10.56%),
West Bengal (10.33%), and Maharashtra (8.25%) are the next states in line.

Daman and Diu have the lowest number of women establishments with 0.01% share of
establishments in India. It is followed by Dadar and Nagar Haveli (0.02%), Andaman and
Nicobar Island (0.03%), Sikkim (0.07%) and Chandigarh (0.07%). In terms of women
establishments the performance of union territories is not satisfactory as compared to the
states.
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Table 2: Total number of persons employed and percentage share in total employment
under women establishments

State/ UTs Total number of persons Percentage share in total
employed employment

Tamil Nadu 1856686 13.81%
Kerela 1147025 8.53%
Andhra Pradesh 1325009 9.85%

West Bengal 1372730 10.21%
Maharashtra 1097876 8.16%
Daman and Diu 1923 0.01%
Dadar and Nagar Haveli 4419 0.03%
Andaman and Nicobar 4981 0.04%

Island

Sikkim 9066 0.07%

Chandigarh 10361 0.085

Source: All India Report of Sixth Economic Census, Government of India, 2016

The table 2 shows the total number of persons employed as well as percentage share in
employment under women establishment. Tamil Nadu has highest number of persons
employed under women establishment with 13.81% share in total employment. It is
followed by West Bengal (10.21%), Andhra Pradesh (9.85%), Kerala (8.53%) and
Maharashtra (8.16%). Daman and Diu have the lowest number of persons employed under
women establishment with 0.01% share in total employment. It is followed by Dadar and
Nagar Haveli (0.03%), Andaman and Nicobar Island (0.04%), Sikkim (0.07%) and
Chandigarh (0.085%).

Table 3: Total number of establishments under women entrepreneurs by major source
of finance in India

Source of Finance Total Finance
Self-finance 6365447
79.07

Financial Assistance by Government Source 270978

3.37
Borrowing from Financial Institutions 86789

1.08
Borrowing from Non-Institutions/ Money Lenders 67525

0.84
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Source of Finance Total Finance
Loan from Self-Help Groups 80660
1
Donations/ Transfer from other agencies 1179420
14.65
Total 8050819
100

Source: All India Report of Sixth Economic Census, Government of India, 2016

The table 3 represents various sources of finance for women establishment in India. The
above table shows the absolute amount of finance as well as parentheses show the
percentage of different sources of finance for women establishment. The most of the women
establishment are self-financed, whereas Donations/ Transfer from other agencies are the
second important source of finance for women establishment. This is followed by Financial
Assistance by Government Source, Borrowing from Financial Institutions, Loan from Self-
Help Groups and Borrowing from Non-Institutions/ Money Lenders. 79.07% of women
establishment are self-financed. The role of government sources is not very satisfactory,
only 3.37% of finance of women establishment are taken by government sources.

m Self-finance

m Financial Assistance by
Government Source

Borrowing from Financial
Institutions

m Borrowing from Non-Institutions/
Money Lenders

Figure 1: major sources of finance for women establishment

The above figure shows the percentage of different sources of finance for women
establishment. The majority number of the women establishment are self-financed with
approximate 79% of total finance, while financial assistance by government sources has not
very much significance for women establishment. Financial institutions, non-financial
institutions and self-help groups are some minor sources of finances for women
establishment.
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It is very important that the government should provide more finance for women
establishment so that the number of women establishment and women entrepreneurs may
increase more significantly.

Issues and Challenges faced by Women Entrepreneurs

On their road to success, female entrepreneurs frequently encounter a number of obstacles,
such as restricted access to capital and investment options, gender bias and discrimination,
a lack of mentorship and networking opportunities, difficulties juggling work and family
obligations, and social expectations. These challenges may obstruct its development and
commercial success.

1. Finance issue: Due to their lower credit worthiness and higher risk of failure, women
business owners have a harder time raising and meeting their company's financial needs.
As a result, banks, creditors, and financial institutions are reluctant to help women
borrowers. Additionally, they have financial issues as a result of blocked cash in raw
materials, incomplete finished goods, and late payments from clients.

2. Lack of Confidence: As a result of cultural pressures and gender stereotypes, female
business owners may experience self-doubt and lack of confidence in their talents.
Women entrepreneurs are greatly hampered by a lack of confidence in a number of
ways. It may cause individuals to question their own judgement and ability, which
might limit their desire to take chances and work towards challenging objectives. Their
capacity to bargain, network, and effectively advertise their firms may also be hampered
by this self-doubt.

3. Lack of Role Models: The confidence and motivation of ambitious women
entrepreneurs may be hampered by the dearth of prominent female role models in the
business sphere. For those pursuing careers in entrepreneurship and other sectors, role
models are essential for giving motivation, direction, and a feeling of community.

4. Company concept stereotypes: The potential for innovation and growth of women's
company ideas may be restricted by their undervaluation or pigeonholing into specific
industries. When it comes to their company concepts, female entrepreneurs frequently
encounter stereotypes in a variety of ways. Additionally, they might not be given the
same respect or attention as their male colleagues for their ideas.

5. Gender Bias and Discrimination: Stereotypes and prejudices can result in gender-
based discrimination in business contacts, which can have an impact on how women
are treated and given chances. Women in entrepreneurship face considerable challenges
due to prejudice and gender bias. Women are not given the same rights as males. The
family patriarch must give his or her consent before they may start a business.
Entrepreneurship has historically been associated with men. They may result in unfair
chances, restricted access to resources, and skewed opinions about women's talents.

6. Networking Obstacles: It might be challenging for female entrepreneurs to establish
reliable professional networks in settings where networking is predominately conducted
by males.

7. Social barriers: The traditions and practises that still rule Indian society towards
women might occasionally stand in the way of their development and prosperity.
Religions and castes coexist to the detriment of women business owners. In rural areas,
they experience greater social challenges. They are always viewed with suspicion.
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Government Initiatives aimed to encourage Women Entrepreneurs

The Indian government views women entrepreneurs as key contributors to economic
growth, innovation, and job creation. The government recognizes the importance of
empowering women economically and promoting gender equality in the entrepreneurial
ecosystem. As a significant driver of economic expansion, women's entrepreneurship has
received recognition. Women entrepreneurs generate new employment opportunities for
themselves and others, as well as offer society various answers to organisational,
management, and business issues. Through a number of programmes and regulations meant
to encourage women entrepreneurs' growth and success in the commercial sphere, the
government plays a crucial role in empowering and supporting them.

1. Mahila Coir Yojana: This programme offers financial support to women in the coir
industry so they may start coir-related companies.

2. Stand Up India: In 2016, Stand Up India was introduced. By offering loans and other
types of financial support, this effort seeks to assist women and members of
underrepresented groups in starting new businesses in the manufacturing, service, or
trading sectors.

3. Dena shakti scheme: Dena Bank offers this programme to female business owners in
the sectors of agriculture and related industries, retail trade, microcredit, education,
housing, and small and retail businesses. There is a 0.25% rate of interest concession.
The programme gives loans up to Rs 20 lakhs for retail enterprise, Rs 20 lakhs for
housing. The programme gives loans up to Rs 20,000 in the retail trade category, Rs
20,000 in the education and housing category, and Rs 50,000 in the micro credit
category.

4. Stree shakti Package: Women who own 50% or more of a company or enterprise and
have participated in the Entrepreneurship Development Programmes (EDP) conducted
by state agencies are eligible for this package. If the loan amount exceeds Rs. 2 lakh,
the programme additionally provides a 0.5% interest rate rebate. Loans up to Rs. 5 lakhs
for small enterprises are available without a security deposit.

5. Udyogini scheme: Women entrepreneurs operating small enterprises in agriculture,
retail, and related industries who are between the ages of 18 and 45 are eligible for loans
up to $16,000 under this programme. In order to qualify for this loan, her family's yearly
income must be no more than 45,000. For widowed, poor, or handicapped women, there
is an exemption. A subsidy of 30% of the loan, up to Rs 10,000, is given to widowed,
impoverished, or disabled women from SC/ST categories, while a subsidy of 20% of
the loan, or Rs. 7,500, whichever is less, is given to women in the general category.
This loan is being provided by KSWDC, Sind Bank, and Punjab.

Conclusion

Women entrepreneurs are a significant driver of economic growth. Women entrepreneurs
generate new employment opportunities for themselves and others, as well as offer society
different perspectives to organisational, management, and business issues. Tamil Nadu has
the highest number of women establishments with 13.51% share of establishments whereas
Daman and Diu have the lowest number of women establishments with 0.01% share in
India.
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In regards to employment Tamil Nadu has highest number of persons employed (13.81%)
and Daman and Diu have the lowest number of persons employed (0.01%) under women
establishment. Although there has been significant development in the position of women
entrepreneurs during a period of time, there are still many challenges and obstacles to be
resolved. Their development is nevertheless hampered by discrimination based on gender,
accessibility to finance, financial problems, a lack of confidence, and social barriers. The
most of the women establishment are self-financed. The role of government sources is not
very satisfactory, only 3.37% of finance of women establishment are taken by government
sources. However, governments have undertaken a number of programmes to support
women entrepreneurs because they acknowledge the significance of entrepreneurship.
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Abstract:

Design thinking (DT) has a potential in promoting entrepreneurship in many contexts. It is
an effective methodology for identifying entrepreneurial opportunities and the students also
appraised the technique of DT process. They expressed the DT, very useful in terms of skills
enhancement especially entrepreneurial skills, cognitive ability, creativity, empathy etc. 70
students who attended the workshop of design thinking and ideation competition were
purposively studied. The data collected and results showed that DT is an important
methodology for identifying entrepreneurial opportunity in the North Eastern Region of
India and practically can be implemented across courses and discipline in the curriculum.
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Introduction:

The entrepreneurs look for opportunities to either revolutionize an existing business idea or
change product’s attributes. They are the ones to perceive opportunities ahead of others by
providing the felt needs. Entrepreneurial opportunity recognition contributed significantly
to individual-level innovation performance (Yu Lin Wang and et al, 2013). Opportunity
is a chance to do something new or it may be a job or a admission to a school/college, or it
may be getting something for nothing.

It is a process of perceiving the needs and problems of people and society and coming at
creative solutions. Entrepreneurial opportunity is the point at which identifiable consumer
demand meets the supply from manufacturer for satisfying the requested product or service.

Identification of opportunities is the first step in the entrepreneurial process. Without
spotting opportunity, no entrepreneurial action can take place. Opportunities objectively
exist in the market, irrespective of the entrepreneur. Rather, the entrepreneur’s task is to
find these opportunities and exploit them (Matthias Filser and et al, 2020). Knowingly or
unknowingly some process of design thinking took place in search of the gap. Here, Design
thinking comes out to be very effective in realizing the felt needs of the people.
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Design Thinking (D T) can be defined as an analytical and creative process that involves a
person in opportunities to experiment create, and prototype, as well as gain feedback and
redesign (Luis F. L.V. and et al, 2022). Many research and literature mentioned that DT is
being used as a tool to create a product and applied in the diverse discipline.

The practical implications of D T have been codified as D T for creative problem solving,
where the innovation process starts with user involvement and a deep diving into the human-
related problems (Gianluca Carella and et al, 2022).

It can be applied not only in business but also in personal, social and others’ problems. The
D T process makes the person involved wholeheartedly into the problems by digging the
answer of ‘why” which really need lot of effort and patience.

The education system especially in India needs to be more practical and skill oriented. Some
researchers suggested that introduction of D T from primary and secondary school children
onwards benefits for their future success. (Lesley-Ann Noel and Tsai Lu Liub 2017)
mentioned that exposure to design education at primary school could lay a solid foundation
that would not only benefit children who go on to become creative professionals (Nur
Hafizah Razali and et al, 2022) as well as enhances the curriculum.

Using design thinking for entrepreneurship education also shifts the center of attention away
from the teacher and more to a student-centered learning (Gabriel Linton and Markus
Klinton, 2019).

Education is not just getting a mark, degree and job, it is about the behavioral changes in
positive way. D T makes the learner to learn in a creative and interesting way for solving a
problem or coming up with the idea. (Yeping Li and et al, 2019) mentioned that D T is
important for every student to develop and have in the twenty-first century and (Danah
Henriksen and et al, 2017; Javier De La Fuente and et al, 2019; Sharon Guaman-
Quintanilla, 2022) encourages creativity and overall quality of student’s skill design work.

The development of D T as a practical tool is primarily due to research at Standford
University (Varianytsia Liudmyla and et al, 2022). Universities and graduate schools
across the globe are beginning to incorporate design thinking in education (Toshiaki
Kurokawa, 2013) and is adopted as a fundamental and integrative strategy to address the
wicked and inaccurate problems (Joana Cerejo and Alvaro Barbosa 2012; Rama
Krishna Reddy Kummitha, 2018).

Design thinking as a structured process involved a series of steps that requires (Rim
Razzouk and Valerie J. Shute, 2012; Martina Baricevic and Ljerka Luic, 2023) thinking
critically before taking up the decision. The process of design thinking is presented in figure
1.
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Fig: 1 Design Thinking Steps

The design thinking process is characterized by creative and innovative solutions to
problems or challenges. It is sequential activities, if systematically done one would be able
to find the proper solution of the challenges or problem. Challenge could be misleading,
unfocused, not clear. The team or students has to come to a common ground of
understanding, which is the first step in D T process. While trying to understand, empathy
is required because it helps in coming up with solution. Engaging with people directly
reveals a tremendous amount about the way they think and the values they hold. (Andrea
Alessandro Gasparini, 2015; Adila Md Hashim and et al, 2019) all the participants in a
design team need to be empathic with the users they are designing for in order to create
relevant solutions because it is a vital skill. (P Deepa, 2020) Empathy allows you to set
aside your own assumptions about the world and gain real insight into users and their needs.

The second steps i.e., observe in D T process means to deeply understand the users. User’s
belief, value, preferences, motivation should be collected to get an insight by talking,
interviewing, observing etc. In order to come up with one Point of View (POV), team/
student have to observe the users, their needs and the information they have. (Manuel
Caeiro and et al, 2019) POV is a meaningful and actionable problem definition that will
allow generating ideas targeting the stated objectives of the project.

Synthesis is the third and crucial step in D T in order to find out the true meaning of the
research. The final POV should be powerful stance and deliverables.
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It is user centered statement. In the process of synthesis, one needs to recount empathy work,
identified the pain points. It is a convergent step in D T.

Ideation is about producing several ideas and concepts using tools suitable for the stated
phase (Thammanoon Buphate and Reuben H. Estebanb et al, 2022). Ideation is to turn the
insights gained into tangible ideas and the solution is created in this phase (Alexander
Boakye Marful and et al, 2022; Emily Rose Skywark and et al, 2022). The fourth step in
design thinking process, ideation leads the way towards a solution, it is a kind of decision
making from various possible and feasible alternatives.

Prototype is the fifth step in D T process where a mini or simulation of the selected idea is
made into a model which will act as a final product which explains the idea in a tangible
way. A prototype may be anything a user can interact with, such as a wall of post-it notes,
a device you built, a role-playing game, or simply a storyboard (Vikas T N and et al, 2022).
A prototype should make the idea tangible and ready for interaction with the customer/user.

Testing is the sixth step which tests the developed prototype to the end users. Every product
has a target audience and is designed to solve their problems in some way. One has to
approach testing with openness, humility, respect and intention. The process of prototype
testing and looping in feedback also provides continuity to create a seamless way forward
in the human centered design (Fanke Peng, 2022). In the process one has to capture
feedback from multiple users about the developed prototypes and capture notes/comments
during testing. It is always advisable to accept showing something imperfect, and even
deficient in the developed prototype for future redesigning and minor changes if required.

Design thinking is thought of as a structured process to achieve creative and user-oriented
solutions (Frode Heldal, 2021). In design thinking students were provided with the
opportunities to interact with the users, environment, think critically, creative and
innovative idea by having brainstorming session, group discussion etc. Such an interactive
and interesting exercise is not found usually in four wall corner classrooms. If we are serious
about preparing students to succeed in the world, we should not require that they memorize
facts and repeat them on demand; rather, we should provide them with opportunities to
interact with content, think critically about it, and use it to create new information (Rim
Razzouk and Valerie J. Shute et al, 2012). Students can use the five stages of Design
Thinking to carefully analyze the problem and think critically to find the best solution
(Nguyen Thi-Huyen and et al, 2021).

Methodology:

The data were collected from B.Sc. students who are majored in Community Science and
attended the design thinking ideation competition. They were taught about the design
thinking process in a workshop and provided with a mentor for each team/group. Each team
comprised of four to seven students. They have applied the process of design thinking
namely- Understand, Observe, Synthesis, Ideate, Prototype and Test. After the workshop a
week time is provided to work on their respective idea. The data were collected through
google form because it was convenient for the sample since they are in B.Sc. graduate level.
The questionnaire schedule consisted of closed and open-ended qualitative question.
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Data was collected after a month of intervention program. As many researchers talked about
the effectiveness of introducing design thinking at the college and university level for
entrepreneurship project, DT was applied. In this study, DT was used to identify the
entrepreneurial opportunity in the North Eastern Region of India as well as exploring
learning approach of the students towards D T. The sample student belongs to the states of
NER. The method of sampling undertaken for the study was based on purposive sampling,
here who has attended the design thinking process and ideation competition. A total of 70
samples (female, because girls’ college) were taken for the study.

The collected qualitative data were coded and tabulated and analysis was done. Statistical
test such as frequency and percentage were used to analyze the findings. Data analysis was
done by using M S Excel.

Result and Discussion:
The result of the study is given in Table No. 1 and the discussion is as follows.
Usefulnessof DT (P 1)

All the sample respondents (100%) mentioned that the ideation competition was of great
help for their future career. The finding is in aligned with (Guilherme Victorino and et al,
2023) where students found the D T course relevant and valuable for their future career
paths. Itis a very useful tool for finding out the solution. The spirit of competitions enhances
more zeal in completing the assigned task. In D T the exercise of learning by doing is a
learner centered approach.

Team work (P 2)

Each team consisted of four or seven students and one mentor. They got the opportunity to
work closely with their senior as well as junior. 89% of the sample students expressed that
participated with lot of enthusiasm and cooperation and they learnt how to have team
building and team spirit. A study by Sharon Guaman-Quintanilla and et al, 2022 also
found that design thinking intervention improved their teamwork skills during the semester.
11% of the respondents expressed that D T is totally new concept, so they struggled to
connect with the group activity. (Shelley Goldman, and et al, 2014) in their study also
found that groups struggled for sustained and focused talk and activity relating to their
assigned tasks, yet ultimately, established ways to communicate and accomplish assigned
tasks.

Fun, interesting (P 3)

100% of the respondents said that application of DT in finding out the entrepreneurial
opportunity in the NER is interesting. The DT itself is a learner-oriented approach where
lots of participation is expected from the students. They (74%) liked the prototype
development the most and 26% enjoyed the role play performed by them. (Ester Val and
et al, 2019) Design Thinking provides an enjoyable Educational Programme that facilitates
student engagement.
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Creative and innovative (P 4)

All (100%) the respondents agreed that DT is itself a creative process. (Javier De La
Fuente, 2019) expressed that framework such as Design Thinking Project-Based Learning
encourages creativity and overall quality of student’s design work. Such an intervention
boosts the creativity skills among the student, who need to transform their novel idea in
innovative ways. This is confirmed with the studies by (Roy Glen and et al, 2015; Thea J.
Tselepis and Carol A. Lavelle, 2020; Lilian Danil, 2021) Design Thinking skills are
beneficial for future that needs to transform their novel ideas in a creative and innovative
ways. Pinaki Nandan Pattnaik and et al, 2020 also stated that Design thinking is
effectively a support process, representing greater integration for success of startups, at both
back end and front-end of innovation.

Cognitive ability (P 5)

During the study it was found that 97% of the student felt that their mental and thinking
ability develops. (Jui Che Tu and et al, 2018) also found that the design thinking method
can enhance students’ class participation, create a favorable class atmosphere, and foster
effective interaction and efficient communication between students and teachers.
(Kristiana Roth and et al 2020) Design thinking affects project performance through
psychological empowerment. (Nico Florian Klenner and et al, 2021) Use design thinking
practices to enact the cognitive principles of effectuation.

Interest to learn (P 6)

Design thinking process is very important methodology to identify entrepreneurial
opportunities in the NER. NER has immense potential which has to be tapped to create
enterprise by the entrepreneurs. Students are pillars for future growth and development of
the economy. During the study it was observed that many respondents (57%) have attended
the workshop because of interest to learn and self-confidence. 39% of the sample
respondents mentioned that they have idea of designing a product and wants to tap the
resources of the NER which are being underutilized. Remaining 4% of the sample didn’t
comment on this particular statement.

Overall, they have gained the knowledge of applying D T in identifying entrepreneurial
opportunity. The methodology is quite helpful in pursuing their future career too. Sachin
Kamble and et al, 2023 expressed that D T helps develop and manage digital capabilities
efficiently and effectively and improved performance and create interest.

Empathy (P 7)

In D T, empathy is the most important aspect, where the concerns for challenges and
problems find its way in a right direction. (Saddam Khalid and Tomoki Sekiguchi, 2018;
Aparna Lahiri and et al, 2021) Employing design thinking competencies such as
empathizing with customers can help alleviate some issues and increases the ability of
opportunity recognition.
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Another study by (Dykhnych Liudmyla and et al, 2022) concluded that the group
benefited from the inspiration of D T’s basic components of design thinking, empathy.

Most of the studied sample (87%) learnt that empathy and feeling the pain and putting
oneself in the problem and imagining the challenges will bring solution to the problem i.e.
idea. While generating this idea they have done many surveys, data collection (both
secondary and primary), accessibility, viability, feasibility study too. 13% of the
respondents have not commented on the particular answer and they mostly belong to B.Sc.
first year.

Entrepreneurial knowledge (P 8)

Schools and Colleges have introduced Entrepreneurship as a subject in many disciplines.
Related to this course many policies and programs are framed by the concerned government.
DT and entrepreneurship may be considered as two sides of the same coin because
methodology of DT is always applied in entrepreneurship education in minute details.
(Jacqueline E Mclaughlin and et al, 2022) DT helps to generate trust across collaborators,
fosters the motivation needed to sustain problem-solving efforts, and increases the quality
of solutions generated. This study demonstrated the validity of DT across disciplines and
universities

All the studied respondents (100%) agreed that they have gain some practical knowledge
regarding entrepreneurship development in DT intervention program and ideation
competition. It is beneficial for the course such as Community Science, formerly Home
Science because there are many prospects for entrepreneurial development in the said
course. The National Education Policy 2020 also stressed on skill development of the
students for entrepreneurship development.

Inclusion of DT in Semester (P 9)

Many respondent (73%) students suggested that DT should be introduced in curriculum but
in third year or final year of graduation. 11% mentioned that it can be introduced in first
year itself and 16% suggested that it should be introduced in second year. (Karolina Dukala
and et al, 2023) suggested that DT method can be used for all types of problems. It can
serve as a tool for developing new products, services, or processes. No prior expertise in
DT is required from participants.

It can be used by teams working either online or offline. (Hessam Sarooghi and et al, 2019)
Entrepreneurship education has embraced a design thinking and (Fazlyn Petersen and
Monique Philander, 2022) the results demonstrated that students had a positive experience
when using design thinking process.

They learnt the methodology of DT hand in hand and this learning approach would be quite
feasible for inclusion in syllabi across disciplines.
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Table No: 1 Distribution of Items measured for the study

Sl. No. | Item no. | Percentage | Frequency | Particulars
(n=70)
1 P1 100 70 D T is Useful
2 P2 89 62 Enjoyed Team work, cooperated
11 8 Totally new so bit bored
3 P3 100 70 DT was Fun and Interesting
4 P4 100 70 DT is creative and innovative
5 P5 97 68 Enhances Cognitive Ability
3 2 No comment
6 57 40 Interest to learn
39 27 Interest in developing new product
P& 4 3 No comment
7 P7 87 61 Empathy
13 9 No comment
8 P8 100 70 Entrepreneurial knowledge
9 73 51 Inclusion in curriculum in Third Year
16 11 Inclusion in curriculum in Second Year
P9 11 8 Inclusion in curriculum in First Year
Conclusion:

This paper explored the effects of learning the design thinking process and the application
of its steps in identifying entrepreneurial opportunities in NER. This approach to learning
was applied in order to influence the development of creative and innovative ideas among
the undergraduate students. The usefulness of design thinking in the course and the
applicability of DT in identifying entrepreneurial opportunities in NER were studied.

Upon analyzing the results, the conclusion was drawn that DT as a methodology is very
useful technique to be incorporated in the learning process especially in graduate level
across subjects. Learning the DT showed clear effectiveness and affects critical thinking
and enhances the skills of the students.
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Abstract:

Cognitive based Employee exit Management authorized about formalities of alternative
individual performance Practices when an employee leaves the organization, for which has
previously serviced within the period of work service as per the mutual agreement norms.
It is deals for the formal Practices for the purpose of effecting mode on around the
employee’s exit from an organization either through voluntary relieving. As per
management disciplinary actions, those employees’ who will terminate or suspended. The
cognizant based employees exit management study was conducted in Baharat Heavy
Electricals Limited, Tiruchirappalli in Tamil Nadu. The total number of samples is 100. The
research data was collected from the BHEL employees, those who are leaving the
organization and in during notice period.

Keywords:

Corporate Strategic Management, Exit Management concept, Human resource
Management, Manufacturing Industrial Employee and Government Visions for Exit
Management

Introduction:

The manufacturing industrial employee exit management making the reputed Practices
within the organization. It is based on the cognitive pattern for exit management. The exit
management mostly based on the internal environment of the organization and sometimes,
it is consisting of outside of the organization (Marketing, PRO and Technological). This is
management Practices dealing with the termination of the employee employment.

It applies for every manufacturing industry all the types of environments. It is consisting of
those employees, who have resigned and voluntarily.

Those employees, who have been terminated by the manufacturing industry through the
disciplinary action for dismissals.
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It is focused for during the employee terminate sessions, what are things to be considered
and the decision Practices based on the norms, procedure and what are the things to be
handled with the right concept of professional basis in order to clear the end relationship
between manufacturing industry and employee. Every manufacturing industry, legally have
more responsibility to the workers which may extend the extendable grace period of
employment.

Exit Practices:

Event 1: The management seeking the resignation letter from employees, those who need
to resign.

Event 2: The reputed organization from their employee expected notice period before exit
the Organization.

Event 3: The Management will conduct the exit interview on the occasion of last working
day.

Event 4: After complete this interview Practices, that employee documents are Forwarded
to the HR Head and also the prepare for the clearance of the final settlements. The
Management need to collect the relieving letter.

Procedures for Employee Exit Management:

Meeting: The Meeting have with agenda and prepare the letter for the final conversation
and discussions with the mode of face —face.

Agenda: The employer through from agenda, a prepared letter will send and clearly explain
about the Situation along with formal.

Verdict: The employer should then write to you their expressions and final decisions
through from letter.

Appeal: Every Employees having rights to appeal for every employer’s decision. Review
of Literature

According to Casey Williams (2019) stated are:

Every organization conducting the exit interviews for gathering the data for improving the
organization and finding the underlying reasons for employee turnover. The exit interview
helps the organization to retain the valuable employees. The research methodology
prescribing and research method was supported to conduct the employees working in the
product of “ESSO”.

According to Hendry sherodh (2018) stated for employee’s wrathful voice values and
powers for strategically.
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The strategy mostly pronounce about the use of instruments for at the time of exit interviews
and reveals through exit interview. The exit interview information hope on basis of leads
and expected the positive results. The study was based on different categories. On the basis
of small- and large-scale patterns. Through from this strategy the inventions and outcomes
measures should be tracked over time. To give more importance for their requirements, exit
interview should incorporate employee voice and be aligned with other human resource
Practices. This research was describing a three-step approach to the straight strategic use of
interviews.

Objectives of the Study:

To study the Exit Management Practices in selected large scale Government Manufacturing
Industry in Tiruchirappalli.

To understand the affected factors towards the employee Exit Management Practices in
selected large scale Government Manufacturing Industry in Tiruchirappalli.

To analyses the various factors to be considered about Present and future upgrading
implications about overall government industries in Tamilnadu.

Statement of the Problem:

The problems of the statement shout be variant for two dimensions. The first and almost
important category is to be considered for the employee’s compensation & Benefits. When
those employees who are planned to exit from organization, they have faced several types
of problem. While the employment, during their period is to be acknowledge the experience
and upgrading the mode of promotion for various levels and categories are obeyed or not or
getting advancement opportunities at the presence (eg. Work with higher position — chief
manager, expectations of board).

Scope of the Study:

Every Research work should be warmed from the research scope. In this study having many
scopes about the employee exit practices. The study is conducted in selected large scale
Government Manufacturing Industry in Tiruchirappalli. 1 t is covered by the employee’s
belongingness to various segmented factors. Mostly the fundamentals of the research works
done by the employee’s basic requirements like i.e., Food, Shelter, Dress and Sex. This
study approaches one more event for their requirements and satisfaction about safety &
Safety Precaution during or before exit of the organization. In this study mainly focused
about right relationship between employer and Employee and also mainly identify the
employee’s levels, salary, benefits, facilities, future benefits, Retirement Benefits from the
end stage. It is planned from appointing period, whenever employees will seek the details
about the following facilities and benefits, we have to brief about the time, stage or situation.
At another mode, the employee, whenever entered into the dissatisfaction mode, at the time
organization will face some problems, confusions, acknowledgement of the identification
on unauthorized events.
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The employer and employee relationship, whenever affected, at this stage need to find the
reasons for change. Once the various levels of employee’s reasons are identified, it would
be possible and help to necessary actions and reduce exit levels.

Research Methodology:

Research Instrument used in the study through questionnaire. The sources of research data
have been taken from Primary mode. The primary data is collected through from primary
sources. The sources of primary data have to gather from 100 samples from the employees
of the government manufacturing industry in Tiruchirappalli. The above said that 100
samples through structures questionnaire. During this session, unexpectedly met some
higher officials and got their opinions through direct observation mode. This study
convenience the sampling method is used to collect the data. In this research need to use the
tool with help of calculations under the Chi — Square percentage method was used in the
analyses of data. The study was conducted in the month of July-2023.

Limitations of the Study
The survey only held in Selected Government Manufacturing Industry in Tiruchirappalli.

This study only for Selected Government Manufacturing Industry in Tiruchirappalli
employees

are considered.

The Manufacturing Government Industry Having lot of Departments, Units and Sections.
The Employees working in various Departments, Units and Sections. This study process
and gathered a survey and opinions from several department for Government Manufacturing
Industry in Tiruchirappalli.

The time period taken to complete the survey is 12 days from online and direct events.

Research Analysis and Inter Perception:

Table No.1: Gender Sources: Primary Data

S.No | Particulars Respon_dent Percentage Remarks
Details
01 |Male 64 64
02 |Female 36 36 The survey _took from only on
r the basis of on rolled
03 |Transgender 00 00 employees.
Total 100 100
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Data Measurement and Interpretation: From this research, it is observed that 64% of the
male employees and 36% of the male employees are working in selected Government
Manufacturing industry in Tiruchirappalli.

Table No.2: Position Sources: Primary Data

S.No | Particulars Respon_dent Percentage Remarks
Details

01 |Manager 04 04
02 Exe_cutive 06 06 The survey understands about
03 |Officer 10 10 Promotion process. Most of the
04 |Engineer 30 30 employee’s upgrade from various
05 |Technician 50 50 level to current position.

Total 100 100

Data Measurement and Interpretation: It is observed from this research, 50% of the
employees from technician category and 30% of the manpower from Engineer Level. The
engineer level is very important for this organization operations. The engineers and
technicians having a good communication and understanding relationship. They having
teamwork and innovative thinking concept. The remaining 10% of the employees from
officers, 06% of the employees are upgrade from lover level management to executive level.
The 04% of the employees is a manager category.

Table No.3: Reasons for Relieving Sources: Primary Data

Sr. No| Particulars Respon_dent Percentage Remarks
Details
01 |Personal Reason 12 12
02 Ee"". . 06 06
nvironmen The survey understands
03 |Lack of facilities 00 00 through from direct
04 |New 20 20 observation and
Opportunities guestionnaire.
05 |Retirement 62 62
Total 100 100

Data Measurement and Interpretation: It is observed from this research, 62% of the
employees are exit the organization through retirement and VVoluntary retirement basis and
20% of the employees for the purpose take new opportunities from reputed organization in
india and overseas for higher category through this industry experience.

Most of the employees says from this industry is comfortable for facilities and safety
precautions. The 06% of the employees need a new environment for freshness.
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Then the remaining 12% of the employees say, due to their family and personal problem,
they plan to relieve from this organization.

Table No.4: Individual Professional Growth of this organization Sources: Primary
Data

S.No Particulars Respon_dent Percentage Remarks
Details
01 |As Pay Scale
Norms 70 70
02 |Performance o5 o5 As per 7" pay commission
based Allowances norms will be considered for
03 |Target Based all the regular categories of
. 00 00
Incentives the employees.
04 |No Comments 05 05
Total 100 100

Data Measurement and Interpretation:

It is recognized from this research, 70% of the employees are getting their professional
growth as per the norms of pay commission, 25% of the employees track their records,
sometimes any important events are there, at the time only management would like to
consider the performance-based allowances and 5% of the respondents are no idea to give
any valuable comments.

Table No.5: Employees welfare Management During service Sources: Primary Data

S.No Particulars Respon_dent Percentage Remarks
Details

01 [Hospital Facilities 20 20

02 |Canteen Facilities 60 60

03 |Loan Facilities 10 10 The survey understands

through from direct

04 |Transport observation and
Recreation
Total 100 100

Data Measurement and Interpretation:

It is understood from this survey, 20% of the employees are highly satisfied about their
hospital facilities and overall, 60% of the employees are strongly agreed the hygiene food-
based canteen facilities, 10% of the employees only agreed the loan facilities from
management and remaining 10% of the employees sometimes only they have to use the
company transport and recreation centers.
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Table No.6: The several issues prompted to seek an alternative employment through
from sources: Primary Data

Respondent

S.No | Particulars Details Percentage Remarks
01 [|Family issues 40 40
02 |Health issues 35 35
03 |Work climate 05 05
04 Target & Multi 00 00 Most of the employees working

Work in long years, so they need to
get new environment.

Superior
control

06 Overseas_ 15 15
opportunity

05 05 05

Data Measurement and Interpretation: 40% of the employees are exit for their family
issues and 35% of the employees are faced several types of health issues and 15% of the
employees after getting overseas employment, remaining 05& of the employees say the
work climate problem and 05% of the employees apply the exit process for superior forceful
orders.

Table No.7: Comfortable working environment for employees Sources: Primary Data

S.No | Particulars Respon_dent Percentage Remarks
Details
01 |Excellent 22 22
02 |Very Good 52 52 _
03 |Satisfied 10 10 The employees working
environment, facility
04 Ayerage 16 16 management and co-workers’
05 |Disagree 00 00 relations are good.
Highly
06 Dissatisfied 00 00

Data Measurement and Interpretation: During this research observed and analyzed about
employees working environment is comfortable or not. 52% of the employees upgraded
about their working environment is very good and 22% of the employees are agreed with
excellent mode.

The 16% of the employees pertain their 16% is average and 10% employees are satisfying
their working environment.
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Table No.8: Do you think the company policies were adequate? If not, do you want to
suggest changes to the company policy Sources: Primary Data

S.No Particulars Respon_dent Percentage Remarks
Details
Need not be
01 90 90
Change Most of the employees
02 |Need to Change 10 10 agreed the company policy.
03 |No Comments 00 00

Data Measurement and Interpretation: 90% of the employees are highly satisfied about
company policy and 10% of the employees only requested to change or update the policy.

Table No.9: Do you feel you were sufficiently trained to perform well in your role?
It is not, how could be it have been better? Sources: Primary Data

S.No | Particulars Respon_dent Percentage Remarks
Details
01 |Yes 82 82 Most of the employees highly
02 |In-Sufficient 16 16 satisfied about their training
03 |Dissatisfied 02 02 program.

Data Measurement and Interpretation: The industry management only provide the on-
the-job based training mode. During this training programme, most of the employees would
like to improve their skills. 82% of the employees are stated about their training is enough
and 16% of the respondents need more and updated recent pattern trainings and 2% of the
employees are dissatisfied.

Table No.19: What specific suggestions would you give the organization to manage

the crisis better in the future? Sources:
Primary Data
S.No Particulars Respon_dent Percentage Remarks
Details
01 |To be Honest 50 50
02 Don’t Look at 30 30 Most of the employees
Bright of issues suggested about the
Make organizational future.
03 Comfortable 20 20

Data Measurement and Interpretation: Through from opinion survey and feedback, the
industry employees mostly their thinking concept is honest and it will be happened
anything, plan to solve non-bias mode. Gently stated 50% of the employees to be honest,
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30% of the employee’s advice their futurists are don’t look at bright of issues and 20%
employees suggested to make comfortable.

Hypothesis Testing:

Ha: Personal & family and Refreshment of New Environment are reasons for employees to
leave the organization.

Ho: Personal & family and Refreshment of New Environment are not a reason for
employees to leave

the organization.

@) E (0-E) (0-E) ~2/E

06 14 -8 8.56

60 36 36 36

30 30 10 2

04 20 -16 12.55
Total 59.11

Sources: Table No 8:

Degree of Comfortable working environment = n-1 = 4-1=3
Significance = 0.1

Chi-Square Table Value = 8.56

Chi-Square Calculate Value = 59.11

Chi-Square table value is lesser than calculate value, Hence Ho is rejected.

i.e., Personal & family and Refreshment of New Environment are reasons for employees to
leave the organization.

Findings:

It is observed that 64% of male employees and 36% of the female employees in the
organization.

«» It is observed that 50% of the employees are technician in the organization.

«» Itis observed that 40% of the employees say that there are family issues for leaving this
company.

«» Itis observed 52& of the employees say that working environment is comfortable with
the employer’s working environment.
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It is observed that 90% of the employees would like this organizational policy is
comfortable.

It is observed that 82% of the employees are highly satisfied about organizational
training and safety programmers.

It is observed that 50% of the employees are suggested to their junior’s, face the crises
to be honest.

Suggestions:

» Through this process observed and analysis there is employees exit to the organization,
but permanently and improve some counselling process have to be taken.

» Employees training and satisfaction survey should be conducted. Employee motivation
and suggestions survey should be conducted.

» Facilities and reward system should be reviewed and developed. Promotion,
Recognition, Expectations be studied and then only be transformed into policy.

Conclusion:

» Overall, attitude of most people leaving the company remain positive towards the
organization, with comfortable environment, with co-workers and managers both being
rated particularly to be honest by leavers. The company’s working culture/ work life
balance, job security and the company’s benefits were also rated highly. Leavers would
recommend the company as an employer.
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Abstract:

The world is now an 8-billion-strong community, with India having the second-largest
population after China. A salient feature in India’s population story is the unique advantage
of a demographic dividend. This dividend, if utilized effectively, can fuel the country to
become a global powerhouse. However, India’s growth story, by and large, has been male-
dominated. Unfortunately, the job creation rate has outpaced the population growth rate,
resulting in widespread unemployment and underemployment. Entrepreneurship is a viable
solution to bridge this gap since it generates livelihood for the youth and contributes to
economic development. Women run 14% of Indian businesses, most of them self-financed
India ranks 29th out of 31 countries in a report on women entrepreneurs. This paper
explores the different Role of women's entrepreneurs in India economy and the different
programs intiative by the Indian Government to promote women entrepreneurs.

Keywords:
self-employment, women entrepreneurs, Economy, self-financed.
1. Introduction:

In India's economy, women entrepreneurs are growing more substantial, and their
contributions shouldn't be undervalued. These female entrepreneurs play a crucial role in
the Indian economy and have a significant effect on it by generating employment,
accelerating development, and fostering prosperity. As per recent figures, women comprise
14 per cent of the total entrepreneurs in India, which works out to 8 million. Also, 10 per
cent of all formal enterprises are owned by women.

About 20.37 per cent of the MSME industry in India is made up of women-led businesses,
which also employ about 23.3 per cent of the labor population. Between 13.5 and 15.7
million businesses are owned by women, who also hire between 22 and 27 million
individuals. They are thought of as the economic foundation of India.

Not only can women's employment opportunities be expanded, but also the strain of
working two shifts per week for women can be lessened. All areas of legislation must adopt
the 3Rs approach, which involves Recognizing, Reducing, and Redistributing unpaid care
work provided by women.
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The inclusion of women in the workforce has created jobs and assisted millions of families
in escaping destitution. Because of their superior leadership abilities and higher levels of
output, women predominate in new-age sectors where they make up a sizable portion of the
workforce. This work ethic and admirable business acumen have also highlighted the
significance of women in the contemporary workforce.

2. Literature Review:

Manu Awasthy, CEO and founder, Centricity Wealthtech, said, “Women entrepreneurs and
their increasing presence in India have significantly influenced the social and economic
demographics of the country. Women entrepreneurs are empowering 50 per cent of India’s
start-up ecosystem, driven by Recognition, Results, Fulfilling unmet needs and Education.

According to a survey by Bain & Company, more than 45per cent of Indian women in rural
areas were driven to start a business to gain recognition and Women-led start-ups provide
35 per cent higher ROI compared to those led by men. The inherent need in women to
provide for the family is a key factor. As they make 85 per cent of purchase decisions, the
need to provide a better lifestyle motivates women.

With up to 40 per cent of women finishing in the area of science and technology, India is
among the top countries in the world for creating these professionals. Businesses that have
women at the helm are considered to run very efficiently because businesses led by women
require less investment but generate higher net revenue, women are great multi-taskers,
women entrepreneurs are known to take more risks and Women have a dynamic ability to
adapt.”

3. Objective of the study:
A. To study the role of women entrepreneurs in India economy.
B. To study the problem faced by them

C. To study the different programs initiative by the Indian Government to promote women
entrepreneurs

4. Hypotheses:

H1- There is a positive impact of women's entrepreneurs’ growth and Indian economy
growth.

HO- There is no relation between women entrepreneurs’ growth and Indian economy
growth.

5.Research Methodology:

This research paper based on secondary data sources. Specially the Data are collected from
official website of the Indian Government and also collected from different published
government journals and Newspaper articles on this regard.

82



Women Entrepreneurs Shaping the Future of India
6. Data analysis and Findings:

Indian women entrepreneurs are playing a crucial role in driving the country's economy
forward by creating job opportunities, innovating in various sectors, driving growth in key
industries, and overcoming social and cultural biases. They are particularly active in sectors
such as e-commerce, fashion, education, healthcare, and technology.

Women entrepreneurs are bringing new ideas and approaches to traditional industries, as
well as creating new products and services. Despite facing numerous challenges, such as
lack of access to capital and limited opportunities for skill development, their resilience,
and determination are helping to change attitudes towards women in business. In summary,
Indian women entrepreneurs are making significant contributions to the economy and are
helping to build a more inclusive and equitable society.”

In every country of the world, women play a vital role in keeping the family stable and
prosperous. Every task she embarks on and every piece of work she completes depend
heavily on this special quality of hers. Educating a man would indeed educate that man as
a person, but educating a woman is like educating the entire family and the country at large.
Every person's existence must include education, but when females are educated the nations
are strengthened and prosper. More than 163 million women began businesses globally in
2016, and another 111 million women were already operating their businesses, according
to information provided by Franchise India. Women can prove their worth in any field by
demonstrating their expertise, talent for creation, innovative mindset, and inclination to care
for and protect.”

According to the Ministry of Statistics and Programme, women make up 8.05 million or
13.76 percent of India's 58.5 million entrepreneurs. In shark tank season 2, 40 per cent of
the businesses being pitched were owned by women. The increasing number of women
entrepreneurs and business owners is not only creating more job opportunities but also
challenging deep-rooted gender norms and stereotypes and they are acting as role models
for other young women. This will lead to a large-scale societal mindset shift. Today, you
find women entrepreneurs in every walk of life, from the health industry to nutrition, to
social causes, branding, handicraft, to e-commerce, to name it. Not only have they provided
stability to their own families, by way of a second income, but are providing employment
and growth opportunities across urban and rural India to other women, today’s youth."

Women are expected to dominate employment in India over the next few decades, helping
to shape and improve the nation's future. By 2030, it is predicted that 150-170 million
employments will be generated by an additional over 30 million women-owned companies.
This might alter everything and make the economy's future more promising than ever. The
prosperity of the nation could expand much more quickly if there were more women in
employment.

Women currently make up 22 per cent of India's GDP, which is lower than the global
average of 45 per cent. Women's business is a strong economic development driver. Even
though entrepreneurship projects have their own set of difficulties, a supportive atmosphere
will make this field extremely profitable and crucial to the development of the country.
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We have laid a strong focus on creating a gender-inclusive workplace. To achieve this, we
have hired over three thousand two hundred women employees during the year, taking the
overall number of women in its workforce to over one-third. The company’s equitable and
inclusive policies and initiatives have been lauded by the industry. As an organization, our
clear focus in the past years has been to make our organization gender diverse and inclusive.
Our strong belief is that a collaboration of unique individuals creates inventive solutions.”

Richa Dubey’s profession — running an online retail business that connects artisans with
consumers — may not appear unusual for a modern Indian woman, but newly released data
indicate just how much women lag men. No more than 14% of business establishments in
India are run by female entrepreneurs, according to the Sixth Economic Census by the
National Sample Survey Organization. There are 58.5 million businesses in India, of which
8.05 million are managed by women, employing over 13.48 million people. These
enterprises range from corner shops to venture-funded startups.

India ranked 29th of 31 countries in the 2015 Global Women Entrepreneurs Leader report
by ACG Inc, a consultancy, above only Pakistan and Bangladesh. With 17 points of a
possible 100, India fared worse than countries such as Nigeria, Uganda and Ghana.

The report observed that in India and other low-ranked countries, unequal inheritance rights
for women and work restrictions limited their access to startup capital and collateral.

As many as 13.5% of female-run establishments (1.08 million) are based in Tamil Nadu,
more than any other state, followed by Kerala (0.91 million) and Andhra Pradesh (0.56
million).

Female-run Establishments, By State
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Most companies run by women are small-scale; 79% are self-financed
There are three major challenges faced by women entrepreneurs

1. Having to work doubly hard to be taken seriously as an entrepreneur;
2. Lack of female mentors and role models;
3. Restrictive gender roles, revealed by funding patterns of investors and the 14% statistic.

As many as 79% of enterprises run by women are self-financed; only 4.4% have borrowed
money from a financial institution or received assistance from the government.60% of
female entrepreneurs are from disadvantaged communities as many as 4.81 million
establishments are led by women (60%) from scheduled castes, schedules tribes or other
backward classes, indicating they work because they must.

Female-run establishments, by social background of owner

® sC

@® ST

@® OBC
@ Others

Earlier this month, Prime Minister Narendra Modi launched the Stand-Up India scheme,
under which banks will give loans of up to Rs 1 crore to SCs, STs and female entrepreneurs,
who will be given a RuPay Debit Card and other support, such as pre-loan and marketing
training.

Government introduced certain supportive measures under the different five-year plans.
They took up the responsibility to play a supportive role to promote women entrepreneurs
like arranging vocational training facilities according to their needs. Providing marketing
assistance to women entrepreneurs and giving suggestions in decision making process. They
launched PMRY AND EDP programs to help develop the entrepreneurial ability in rural
women.
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Agricultural scheme was also introduced for women farmers and apart from these co-
operative schemes were also introduced where full financial support was given to help
women working in agro based industries like dairy farming, poultry and animal husbandries
etc. Under the Ninth Five Year Plan, they launched (TREAD)- Trade Related
Entrepreneurship Assistance and Development, to assist women entrepreneurs in semi
urban and urban areas and also (SJGSY) —Swara Jayanti Sehkari Rozgar Yojana which
provide reservations for women to start their 208own businesses. Training programmes like
STEP —Support for training and

Employment Programmes for women and DWCRA-Development of Women and Children
in Rural areas was also introduced. Apart from this some of the schemes introduced by
Government are listed below.

Rajiv Ghandhi Mahila Vikas Pariyojana (RGMVP)

SBI Stree Sakthi Scheme

Annapurna Scheme

Udyogini Scheme

SIDBI’s Mahila Udyam Nidhi

Mahila Samiti Yojana

Dena Sakti Scheme

Mahila Vikas Nidhi

Entrepreneurial Development Program (EDP’S)
Assistance to Rural Women in Non-Farm Development Scheme (ARVIND)
Indira Mahila Kendra

Integrated Rural Development Program (IRDP)

Khadi and Village Industries Commission (KVIC)
Management Development Program

Women Development Corporation (WDC)

Micro Credit Scheme

NGO’S credit Scheme

National Bank for Agriculture and Rural Development Scheme
Priyadarshini Project

Prime Minister Rojgar Yojana (PMRY)

Working Women’s Forum

Rashtriya Mahila Kosh

TRYSEM -Training of Rural Youth for Self-Employment

7. Conclusion:

Women entrepreneurs and their increasing presence in India have significantly influenced
the social and economic demographics of the country. The participation of women in the
labor force has helped millions of families to pull out of poverty and has led to job creation.
Women are well known for their leadership skills and hence dominate in new-age industries
such as electronic manufacturing, where more than 50% of the employees are women
because of their high-precision work and better productivity levels. This attitude towards
work and commendable business skills have also emphasized the importance of women in
the modern workforce. Women-led businesses provide a great impetus to the economy.
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India has 432 million working-age women and 13.5 —15.7 million women-owned businesses
that provide direct employment to 22—27 million people. In addition, a number of businesses
are being controlled by women. Indian women are independent and have a strong
motivation to start their own business. According to Boston Consulting Group, start-ups
founded or co-founded by women generate 10% more cumulative revenue over a five-year
period. These start-ups have a more inclusive work culture and employ 3x more women
than men. Moreover, women-led businesses are estimated to grow 90% in the next five
years.
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Abstract:

The onset of the digital era has resulted in changes to corporate social responsibility. This
study investigates current digital innovations and trends as well as those we might
anticipate for the future. This essay covers the current trends and cutting-edge growth in
CSR on the digital front. It also draws attention to the CSR-related technology gaps that
still need to be solved. The benefits of CSR communication in the digital age and its
difficulties have been attempted to highlight.
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Introduction:

The primary duties of companies in the realm of business have historically been to generate
revenue and raise shareholder value. However, in this era of globalization, businesses
priorities making a positive impact on a better society and the environment.

With increasing media consideration and burden from non-governmental organizations,
there is rising public demand—from consumers to governments—for businesses to utilize
sustainable business practices. “Corporate Social Responsibility” (CSR), which has been in
use since the 1970s, is the term used to describe how a company responds to social issues.
Among other nations, India has one of the most extensive histories of “corporate social
responsibility” (CSR).

Corporate Social Responsibility: What Is It?

Business social responsibility (CSR) is a self-regulating corporate strategy that enables a
company to be socially accountable to its stakeholders, including its clients, workers, and
employees' families.

By practicing corporate social responsibility, sometimes referred to as corporate citizenship,
businesses may become conscious of how their actions affect the economic, social, and
environmental elements of society.
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When a business engages in “corporate social responsibility” (CSR), it implies that it
conducts its business in a way that enhances rather than degrades society and the
environment. CSR is defined as “the continued commitment of business to contribute to
economic progress while improving the quality of life of the employees and their families
as well as of the community and society at large” by the “World Business Council for
Sustainable Development (WBCSD).”

According to the European Commission (2001), “CSR is a concept whereby businesses
incorporate social and environmental issues in their business operations and their contact
with their stakeholders voluntarily.”

Evaluation of Literature:

The goal of Tiwari, Bindu, and Kumar, Dr Naveen's (2018) study was to determine how
digital marketing affected a company's CSR performance. This study provided insight into
how to use digital resources efficiently to maximize CSR investments. In addition, the essay
emphasizes how CSR aids in the marketing of various products and services. Secondary
data is used in research. The article made an effort to identify strategies for sustainability
and exposure while upholding the organization's goodwill. It is now simpler to start and
spread CSR initiatives because of digitization.

In his research, Borger (2006) talks about how integrating technology development is a
goal in CSR activities that might impact the business. “De Nadai Alimentos, a catering
company, DaimlerChrysler Ltd., a vehicle company, and Natura Cosmetics, a cosmetics
firm”, were the three Brazilian businesses chosen to take part in this study.

Before incorporating technology into its CSR model, also known as its “Social
Environmental Responsibility” (SER) model, and after incorporating technology into its
CSR model, the companies were divided into two time periods (SER model). The dependent
variable is “Enterprise dynamics,” which includes Organizational climate, Enterprise's
operational and environmental performance, and Innovation capacity. The independent
variable is “Strategy,” which includes leadership, policies, top management support, and
procedures related to the SER model.

Here, “Context,” which includes the industry, the number of employees, sales, the country
of origin of the owners, and the age of the businessperson, is the intervening variable. This
study was conducted in two stages: the first involved reviewing the relevant literature for
comparable cases, and the second involved gathering primary data from the management of
the companies through in-depth interviews. The primary data were then subjected to
regression analysis. The study's findings demonstrate that the SER model's inclusion of
technological innovation has a favorable impact on the organization's enterprise dynamics.

Research Objectives:
1. To know how “corporate social responsibility” works towards the digitization of India.

2. To know how “corporate social responsibility” helps in the digital literacy of India and
the betterment of lives of people associated with them.
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Research Methodology:

The review of web resources and numerous other secondary sources of material will serve
as the foundation for this essay. The results of this essay are backed by several works,
including books, published journal articles, international papers, research papers, scholarly
pieces, Google sites, periodicals, and many more. As a result, the approach utilized to get
the conclusion for the goals specified was based on secondary, trustworthy sources of
information, all of which are provided in references.

Analysis of Digitization of India:

In emerging nations like India, corporate social responsibility is firmly entrenched.
Community organizations, customers, investors, civil society, and other players have
greatly raised the pressure on business CEQs to follow social and environmental norms. In
2013, the Indian parliament enacted a landmark law requiring CSR.

Areas that can be covered under CSR for promoting digital literacy are:

1. The Digital Saksharta Abhiyan (DISHA):

The ability of people and groups to comprehend and apply digital technology for worthwhile
actions in their lives is the best definition of digital literacy. One of the biggest digital
literacy initiatives in the world is called DISHA. Every rural area is protected under the
programmed. This was introduced under the "Skill India" programmed. Our finance
minister, Mr Arun Jaitely, made this declaration in the federal budget for 2016-17 on
February 1st, 2017. DISHA defines digital literacy as the capacity of individuals and groups
to perceive and use digital technology for substantive actions in real-world contexts. The
project's budget is Rs. 2351.38 crores, which will be used to promote digital literacy in rural
India through March 2019.

Under this scheme, the following candidates will be trained in the following years

Financial year Number of candidates to be trained
2016-17 25 lakhs

2017-18 275 lakhs

2018-19 300 lakhs

To ensure equitable geographic coverage, each of the 2,50,000 Gram Panchayats would be
required to register an average of 200-300 candidates. These are the requirements for entry:

1. The Beneficiary ought to be computer literate.
2. Per qualifying household, only one individual would be considered for training.
3. 14 to 60 years old.

90



Corporate Social Responsibility: Role in Digitalizing India
1. National digital literacy mission (NDLM):

The goal of this programme is to make digital literacy accessible to every Indian. These
days, the Prime Minister's goal of a "Digital India" is becoming more significant.

The Government of India's National Digital Literacy Mission, which aims to make one
member of every family digitally literate, is one of the National Level Certifying Agencies.

One of the key elements of the prime minister's agenda is to ensure that every family has
one financially literate member. One of the authorised Training Centers for administering
the NDLM scheme in the states of Kerela and Karnataka is NIELIT Calicut.

Levels of training under the above scheme:
The program has two levels of IT training to accomplish the following broad goals.

1. Level 1 —To develop IT skills so that the individual can use digital services, such as
phones, laptops, etc., and can send and receive mails, and conduct online research.

2. Level 2 - In addition to receiving training in IT literacy at a higher level, individuals
would also receive instruction on how to effectively utilise the many e-government
services that the government and several other organisations offer to the public.

> Eligibility criteria:

There are two levels one for the non-IT literate persons who are passed up to 7" standard
and another level for the ones who are non-IT literate with at least 8" passed. Their age
groups must be between 14 to 60 years.

> Role of training centres:

Training centres should conduct surveys and digitization of data and then select the
beneficiaries who are eligible under the project for enrolling them.

1. Corporate social responsibility practices in the Indian economy:

Corporate social responsibilities help to provide all sorts of better services to enhance
economic growth.

Additionally, corporate social responsibility (CSR) played a significant part in the historical
period since, in the past, businesses suffered significant losses due to low demand and
ineffective marketing techniques (Chakraborty et al. 2019).

In addition to that at that time, the activities of corporate social responsibilities implemented
some advanced strategies and their changing practices leads to a great impact on the
economic growth rate of the organizations.
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Reliance Prescribed and Actual CSR Spend (in INR Cr.)* n
Reliance
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The Graph shows the mandatory CSR Budget vs. CSR spend by RIL Ltd in the [ast five years

The above figure represents the CSR expenditure of Reliance company that helps to enhance
the financial growth rate in an organization based from 2014 to 2019. Furthermore, the more
the company earn more it will spend on CSR and this is visible from the data that the
company is spending more each year as compared to the previous year which is a clear
indicator of the growth of the company.

Thus, the practice of “Corporate social responsibility” helps to enhance the strategies and
that leads to a great impact to increase the economic growth rate of the organization.

1. A new CSR effort in Maharashtra will digitise the rural ecosystem,
providing 10 lakh farmers with benefits:

BASIX a Social Enterprise Group and Mastercard broadcast the inaugural of “BASIX
Farmers' Market (BFM)”, an agritech platform. The partnership supports the Indian
government's goal of integrating farmers into the digital economy.

For the benefit of small and marginal farmers, BFM will make use of Mastercard's
technological capabilities and BASIX's extensive industry knowledge in the field of
agriculture. By solving the core issues with price discovery, market reach, payments, and
credit availability, this will be accomplished.

Over 600 Farmer Producer Organizations (FPOs) are supported nationally by BASIX,
which has been working with farmers for 26 years. Too far, 1 lakh farmers from five districts
in Maharashtra's Vidarbha region have enrolled on the BFM platform.
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The target market for BASIX and Mastercard's BFM project is over 10 lac (one million)
farmers, including the 200 new Farmer Producer Organizations (FPO) being pushed under
the SMART Project as part of their collaboration with the Maharashtra State Rural
Livelihood Mission.

1. Benefits of associating digital literacy with CSR:

The potential of the digital age is enormous for all communities. Online access may provide
access to a wealth of useful information, new interactive learning opportunities, engaging
life experiences, and significant cross-cultural contact.

Although a digital future may seem promising, barely half of the world's population uses
the internet, and there is a stark gap in this area. Less likely to have access to the internet at
home are disadvantaged children, girls from underprivileged neighborhoods, and members
of racial and ethnic minorities.

This "digital gap" emphasizes disparities and solidifies precarious circumstances, lagging
behind youngsters who do not have access to the internet. Because of the growing quantity
of electronic content and the crucial incorporation of technology into educational programs.

The subsequent data is provided by a report on digital literacy released by UNICEF and a
few key aspects regarding India and its current demographic situation, and its level of digital
literacy:

» The vast majority of India's 1.25 billion residents, or we can say 80% of the population,
reside in villages and small towns. More than 50% of Indians are under the age of 25,
and more than 65% are under the age of 35.

> India ranks 120th in the world in terms of personal technology usage, which highlights
the need to advance digital literacy.

All of these arguments support the notion that a higher emphasis should be placed on digital
literacy since it may result in a transformation for the nation's development and government
assistance through CSR may help turn India into the world's capital of digital literacy.
Because India is now in a race with other affluent countries to become a global leader.

If the government demands that businesses spend on educating the poor segment of society,
whether they are men, women, children, adults, or particularly abled people, this might
result in a significant increase in the number of digitally literate people. India and the United
Kingdom have been used as a comparison to demonstrate this concept as India now outpaces
virtually all emerging countries in terms of growth.

It would thus not come as a surprise if it were compared to any other industrialized nation.
In this study, the level of digital literacy in India and the United Kingdom are compared to
determine how much each country's degree of digital literacy has increased between 2001
and 2016.
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THE PERCENTAGE OF DIGITAL LITERACY LEVEL OF INDIA AND UK.

Year Percentage of Digital literacy Growth in digital literacy level
India UK India UK
20041 0,53 19 - -
2001 0.66 32 0.13 13
2002 1.54 39 .88 7
2003 169 45 0.15 6
2004 1.98 49 0.29 R
2005 2.39 53 0.41 Rl
2006 281 55 0.42 2
2007 395 59 114 4
2008 438 61 0.43 2
2008 5.12 71 0.74 10
2010 7.3 73 238 2
2011 10.07 77 257 R
2012 12.58 79 2.51 2
2013 15.1 82 2352 3
2014 2 84 59 2
2015 26 &4 5 0
2016 29.55 88 3.55 4

Source: The Statistics Data
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According to the aforementioned statistics, just 0.53% of the nation's overall population was
digitally literate in 2000, compared to 19% in the U.K. at the same time. The number of

digitally literate people is rising every year, but a noticeable rise has been seen in recent
years when the percentage has reached double digits.

Survey and Analysis:

Descriptive Analysis:

Descriptive Statistics

Std.
N [ Minimum | Maximum | Mean | Deviation

Role of CSR in digitization of | 97 | 1 3 1.41 |.682
nation
Contribution to farmer’s & |97 |1 3 1.33 |.932
rural India’s development
Help in green transformation | 97 | 1 3 1.47 |.834
of companies
Effect of digital | 97 | 1 4 1.39 |.983
transformation of value chains
Digitization during & after |97 |1 3 1.41 |.876
COVID 19
Social Media’s role in|97]|1 4 1.33 |.689

improving CSR

Valid N (listwise) 97

This is a descriptive statistical analysis of the effect of CSR on digitalization in India. It is
clearly observed through this data that the most importance is vested in the help in green
transformation of where the highest value is 1.47.

The lowest value is 1.33 in social media’s role in improving CSR. To sum up there is clear
evidence of CSR contributing to digitalization in the Indian context.
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ANOVA
Sum of Mean
Squares |df |Square |F Sig.

Role of CSR in Between | 59.869 2 32.345 |365.456 | .000
digitization of nation Groups

Within 13.974 110 0.078

Groups

Total 71.978 109
Contribution to Between | 26.423 2 16.464 | 367.345 | .000
farmer’s & rural Groups
India’s development —

Within 4.793 107 | .041

Groups

Total 34.345 116
Help in green Between | 54.456 2 28.456 | 251.343 |.000
transformation of Groups
companies —

Within 13.345 107 | .103

Groups

Total 63.345 101
Effect of digital Between | 36.345 3 18.345 |[296.355 |.000
transformation of value | Groups
chains —

Within 7.345 106 | 0.067

Groups

Total 37.345 112
Digitization during & | Between |47.345 2 26.354 | 229.345 |.000
after COVID 19 Groups

Within 13.234 112 | 0.096

Groups

Total 61.345 109
Social Media’s role in | Between | 43.345 2 25.345 | 344.455 | .000
improving CSR Groups
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Within 8.345 109 | 0.063
Groups

Total 56.456 111

Social Media’s role in | Between 52.234 2 27.345 | 277.435].000
improving CSR Groups

Within 11.345 113 | .098
Groups

Total 64.456 114

As per the ANOVA analysis of the data collected through the survey, the dependent variable
are questions like — age, gender, impact of CSR on digitization of India, green
transformation of companies and digitization during COVID 19 etc. The significant value
of all the dependent variable is 0.00. The highest value is 367.345, and the lowest value is
229.345 in contribution to farmer’s income and digitization during COVID 19 respectively.

Reliability:

Reliability Statistics

Cronbach's Alpha N of Items

.895 6

The Statistics of "Reliability" table indicates the value of .895 as per the calculation on the
basis of 6 specific points. These points are relevant to analyses the impact of CSR in
digitization in India over the years.

Conclusion:

India is going through a significant technical and demographic shift. By the end of the next
20 years, the nation is anticipated to have the greatest working-age population in the whole
globe. To meet the growing need for jobs, it must embrace digital literacy. Both inclusive
growth and productivity will benefit from it. To create a communal and sustainable Digital
India, there is a significant need for collaborative approaches.

The missions like NDLM, BASIX, DISHA and various other programs helped in
developing the digital literacy of the country. In this article detailed description of
“corporate social responsibility” (CSR) has been discussed in terms of its impact on the
digitization of India.

97



Entrepreneurship In India - Issues and Challenge

References:

Joseph, M. and Jeslina, M., 2019. Digitization as a tool for CSR implementation in Indian
Banking Industry: A study on SBI. Jonline] ljrar.org. Available at:
<https://www.ijrar.org/papers/IJRAR19VP011.pdf> [Accessed 10 August 2023]

ljitee.org. 2019. CSR in the Digital ERA — an Access on the CSR Communication of
Companies and Identification of Services for CSR. [online] Available at:
<https://www.ijitee.org/wp-content/uploads/papers/v8i11S/K111709811S19.pdf>
[Accessed 10 August 2023]

Guijrati, P. and Mishra, S., 2018. THE ESSENTIAL ROLE OF CORPORATE SOCIAL
RESPONSIBILITY IN THE GROWTH OF DIGITAL LITERACY IN INDIA: A
COMPARATIVE STUDY OF INDIA AND U.K. [online] Academia.edu. Available at:
<https://www.academia.edu/36765279/THE_ESSENTIAL_ROLE_OF_CORPORATE_S
OCIAL_RESPONSIBILITY_IN_THE_GROWTH_OF DIGITAL_LITERACY_IN_IND
IA_A_COMPARATIVE_STUDY_OF INDIA _AND_U_K> [Accessed 10 August 2023]

Magbool, S. and Zameer, M., 2018. Corporate social responsibility and financial
performance: An empirical analysis of Indian banks. [online]
https://lwww.sciencedirect.com/. Available at:
<https://www.sciencedirect.com/science/article/pii/S2314721017300543#bib40>
[Accessed 10 August 2023]

Tiwari, B. and Kumar, D., 2020. A STUDY ON CORPORATE SOCIAL
RESPONSIBILITY PERFORMANCE ABOUT DIGITALIZATION OF MARKETING
IN INDIA. [online] https://www.researchgate.net/. Available at:
<https://www.researchgate.net/publication/342591373 A _STUDY_ON_CORPORATE_S
OCIAL_RESPONSIBILITY_PERFORMANCE_IN_RELATION_WITH_DIGITALIZA
TION_OF MARKETING_IN_INDIA> [Accessed 10ugust 2023]

Fernando, J., 2022. Corporate Social Responsibility (CSR) Explained with Examples.
[online] Investopedia. Available at: <https://www.investopedia.com/terms/c/corp-social-
responsibility.asp> [Accessed 10 August 2023]

Journal, T., 2022. A New CSR initiative set to digitize the rural ecosystem in Maharashtra
benefiting 10 Lakh farmers - The CSR Journal. [online] The CSR Journal. Available at:
<https://thecsrjournal.in/a-new-csr-initiative-set-to-digitize-the-rural-ecosystem-in-
maharashtra-benefiting-10-lakh-farmers/> [Accessed 10 August 2023]

Kumar, M. and Ruhela, M., 2021. "CORPORATE SOCIAL RESPONSIBILITY (CSR)
IN INDIA- ISSUES AND CHALLENGES". [online] Archives.palarch.nl. Available at:
<https://archives.palarch.nl/index.php/jae/article/download/5740/5631/11195> [Accessed
10 August 2023]

98



Entrepreneurship In India - Issues and Challenge https://www.kdpublications.in
ISBN: 978-81-19149-83-4

Theme: An analysis of Indian Startups
Sub - Theme: Innovation and Start-ups

Harshita Gupta

Assistant Professor,
Department of Commerce,
Kashi Sahu College,
Seraikella.

Abstract:

India which is said to be known as “Poster child of emerging markets “is said so because
now is the time when India even needs to have their own Google, Face book. The world is
looking towards India with an expectation and beliefs for the startup and production.

Start-up India Programme launched as on 16 th of January 2016 by Honorable Prime
Minister Sri Narendra Modi with an aim to build strong ecosystem for nurturing Innovation
and start up in country has been really aspiring for youth. Seven years on and India has
transformed into a big startup ecosystem in the world. The three C’s —Capital, Courage and
connections which are main prerequisite for startups as per the prime minister, needs to be
looked up by the entrepreneurs. Today youngsters are more job creators than job seekers
because they have the urge to develop something new.

In this article and study the researcher with an access and scrutinizing various secondary
source and data, aims to show a picture of the Innovation and startup developed and
emerged in India after covid shock. The paper also depicts and discusses about the
drawbacks and hurdles which many of the young CEQ’s are facing in their startups which
they have shared through different channels. The Paper is followed by the suggestions that
should be kept in mind before a new innovation and beginning of any startup while you and
I may think to be the next founder of a company .as it is well said quote that, ’Seize the day
then let it go *".

Keywords:
Start-ups, Entrepreneur, Innovation, company.
Introduction:

From starting of our syllabus or book we have all come across a traditional definition of
Business that involves an activity to earn profit or maximize profit. Whether a person opens
a tea stall or he or she is owner of a multinational company, the Balance sheet justifies
everything about the company financial position.

But since decade there has been change in the concept of business ecosystem. Now, the
focus from profit and value creation is shifted to creation of valuation that is start up.
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The startup ecosystem is established with the helping groups. A good startup ecosystem
includes all such as ideas, research creativity, entrepreneurs at different stage, business
angels, investors, business consultants, marketing experts, coworking space, incubators,
accelerators, mentors, social media experts etc.

Paytm, Swiggy, zomato, flipkart, byjus and many more, everyone wants to go to a social
platform as shark tank and pitch their own ideas be it an elderly man or a school student.

India has showed up as the third largest start up ecosystem in the world after Cahina and
USA and the speed of growth is not indicating any sign of slow down.

Due to continuous Government efforts in this direction have resulted in increasing
the number of recognized Startups from 452 in 2016 to 84,012 in 2022 (as on 30th
November 2022), Minister of State for Commerce and Industry, Shri Som Parkash said in
reply to a parliamentary question today.

The Government with an intent to build a strong ecosystem for nurturing innovation and
startups in the country launched Startup India initiative on 16th January 2016.

In order to meet the objectives of the initiative, the Government formulated an Action Plan
for Startup India that helps to lead the foundation of Government support, schemes and
incentives envisaged to develop a vibrant startup ecosystem in the country.

Intent of the Study

e To know about the recent trends of startup in India as after the launch of Programme
of 2016

To analyses the progress of different stated in India with regard to startup.

To depict and match the Start-up India programme progress with new startup.

To depict the percentage of distribution of startup in development of country.

To analyses the true reasons behind the failure and list the suggestions which can
help young owners of startups.

Programs Launched under Startup India initiative

The details of various programs undertaken by the Government to promote startups under
Startup India initiative across the country are as under:

1. Startup India Action Plan: An Action Plan for Startup India was introduced on
16" January 2016. The Action Plan consists of 19 action items spanning across areas
such as “Simplification of the process”, “Fund support and benefits” and “Industry-
academia partnership and incubation”. The Action Plan will create a foundation of a
vibrant startup ecosystem in the country.

2. Fund of Funds for Startups (FFS) Scheme: The Government has established FFS
with corpus of Rs. 10,000 crores, to meet the funding needs of startups. DPIIT is the
monitoring agency and Small Industries Development Bank of India (SIDBI) is the
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operating agency for FFS. The total corpus of Rs. 10,000 crore is envisaged to be
provided over the 14th and 15th Finance Commission cycles based on progress of the
scheme and availability of funds. It has not only made capital available for startups at
early stage, seed stage and growth stage but also played a catalytic role in terms of
facilitating raising of domestic capital, reducing dependence on foreign capital and
encouraging home grown and new venture capital funds.

Credit Guarantee Scheme for Startups (CGSS): Credit Guarantee Scheme for
Startups has been started by government for providing credit guarantees to loans
extended to DPIIT recognized startups by Scheduled Commercial Banks, Non-Banking
Financial Companies (NBFCs) and Venture Debt Funds (VDFs) under SEBI registered
Alternative Investment Funds.

Regulatory Reforms: More than above 50 regulatory reforms and actions have been
undertaken by the Government since year 2016 to promote the ease of doing business,
simplify raising of capital and reduce compliance hurdles for the startup ecosystem.
Ease of Procurement: To enable easy availability of procurement, Central Ministries/
Departments are directed to relax conditions of prior turnover and prior experience in
public procurement for all DPIT recognised startups with regard to quality of meeting
and technical knowledge. Further, Government e-Marketplace (GeM) Startup Runway
has been developed which is a dedicated a setup for startups to sell products and services
directly to the Government.

Support for Intellectual Property Protection: Startups are eligible for fast-tracked
patent application examination and disposal. The Government launched Start-ups
Intellectual Property Protection (SIPP) which will help the startups to file applications
for designs, trademarks and patents through registered facilitators in appropriate IP
offices by paying only the statutory fees. Facilitators under this Scheme are responsible
for providing general advisory on different IPRs, and information on protecting and
promoting IPRs in other countries. The Government pays the entire fees of the
facilitators for any number of patents, trademark or designs, and startups only bear the
cost of the statutory fees payable. Startups are provided with an 80% rebate in filing of
patents and 50% rebate in filling of trademark vis-a-vis other companies.
Self-Certification under Labour and Environmental laws: Startups are allowed for
self-certification of their compliance under 9 Labour and 3 Environment laws for a
period of 3 to 5 years from the date of incorporation.

Income Tax Exemption for 3 years: Startups incorporated on or after 1st April 2016
can apply for income tax exemption.

International Market Access to Indian Startups: One of the main objectives under
the Startup India initiative is to assist and connect Indian startup ecosystem to global
startup ecosystems through various engagement techniques. This has been done though
international Government to Government partnerships, participation in international
forums and hosting of global events. Startup India has launched bridges with over 15
countries (Brazil, Sweden, Russia, Portugal, UK, Finland, Netherlands, Singapore,
Israel, Japan, South Korea, Canada, Croatia, Qatar and UAE) that provides a soft-
landing station for startups from the member nations and aid in promoting cross
collaboration.

Faster Exit for Startups: The Government has notified Startups as ‘fast track firms’
enabling them to wind up operations within 90 days vis-a-vis 180 days for other
companies.
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Startup India Hub: The Government launched a Startup India Online Hub on 19" June
2017 which is a kind of online facility for all stakeholders of the entrepreneurial
ecosystem in India to discover, connect and engage with each other.

Exemption for the Purpose of Clause (VI1)(b) of Sub-section (2) of Section 56 of the
Act (2019): A DPIIT recognized startup is suitable for exemption from the provisions
of section 56(2) (viib) of the Income Tax Act.

Startup India Showcase: Startup India Showcase is an online platform for the most p
startups of the country selected through various programs for startups exhibited in a
form of virtual profiles. The startups on the platform have distinctly emerged as the best
in their fields. These innovations span across various cutting-edge sectors such as
Fintech, Entreprise Tech, Social Impact, Health Tech, Ed Tech, among others. These
startups are solving critical problems.

National Startup Advisory Council: The Government in January 2020 notified to
advise the Government on measures needed to build a strong ecosystem for nurturing
innovation and startups in the countryand to drive sustainable economic progress and
generate large scale employment opportunities.

Startup India: The Way Ahead: Startup India: The Way Ahead at 5 years celebration
of Startup India was introduced on 16" January 2021 which includes actionable plans
for promotion of ease of doing business for startups, greater role of technology in
executing various reforms, building capacities of stakeholders and building a digital
Aatmanirbhar Bharat.

Startup India Seed Fund Scheme (SISFS): Quick availability of capital is essential
for entrepreneurs at the early stages of growth of an enterprise. The capital required at
this stage often presents a do or die situation for startups with good business ideas. The
Scheme aims to provide financial help to startups for proof of concept, prototype
development, market entry and commercialization. Rs. 945 crores have been sanctioned
under the SISFS Scheme for period of 4 years starting from 2021-22.

National Startup Awards (NSA): National Startup Awards is an initiative to recognize
and reward outstanding startups and ecosystem enablers that are building innovative
products or solutions and scalable enterprises, with high potential of employment
generation or wealth creation, demonstrating measurable social impact.

States’ Startup Ranking Framework (SRF): This is a unique initiative to improve
strength of competitive federalism and create a flourishing startup ecosystem in the
country. The major objectives are facilitating states to identify, learn and replace good
practices, highlighting the policy intervention by states for promoting startup ecosystem
and competitiveness among states.

Startup Champions on Doordarshan: Startup Champions program on Doordarshan
is a one-hour weekly program covering stories of award winning/ nationally recognised
startups. It is telecasted in both Hindi and English across Doordarshan network
channels.

Startup India Innovation Week: The Government organises Startup India Innovation
week around the National Startup Day i.e., 16" January, with the primary goal was to
bring together the country's key startups, entrepreneurs, investors, incubators, funding
entities, banks, policymakers, and other national/international stakeholders to celebrate
entrepreneurship and promote innovation.

(Source: Minister of State for Commerce and Industry)
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REPORT AND ANALYSIS OF THE STUDY:

The state wise number of startups recognition by the DPIIT from the date of commencement
of the startup India initiative as on 30" November is as under:

States 2016 (2017 |2018 |2019 2020 2021  |2022  |[Total
Andaman and 1 2 8 5 13 9 38
Nicobar Islands

Andhra Pradesh 4 97 158 (174 231 296 340 1,300
Arunachal Pradesh 2 2 4 8 16
Assam 9 34 67 67 119 187 245 728
Bihar 1 46 145  [154 258 390 469 1,463
Chandigarh 8 21 25 39 53 69 73 288
Chhattisgarh 11 56 118  [158 153 165 210 871
Dadra and Nagar, 4 1 3 5 12 12 37
Haveli and Daman

and Diu

Delhi 62 713 (1,147 1,371 |1,765 2,178 2,352 9,588
Goa 2 19 43 41 67 80 99 351
Gujarat 24 278 434  |591 878 1,709 (1,963 |5,877
Haryana 25 253 474 694 806 1,060 (1,199 4,511
Himachal Pradesh 9 16 28 41 56 103 253
Jammu and\2 13 43 37 64 132 159 450
Kashmir

Jharkhand 2 35 85 88 163 191 208 772
Karnataka 58 828 1,172 1,659 [1,729 (2,141 2,317 [9,904
Kerala 24 158 320  |647 699 919 997 3,764
Ladakh 1 4 5
Lakshadweep 1 1
Madhya Pradesh |7 101 287  |327 423 557 813 2,515
Maharashtra 86 1,047 (1,607 (2,118 |2,671 [3,703 4,339 |15,571
Manipur 3 7 6 12 37 30 95
Meghalaya 2 5 9 10 26
Mizoram 2 1 1 2 6 12
Nagaland 1 4 2 2 5 7 7 28
Odisha 4 105 (163 |184 277 389 400 1,522
Puducherry 3 15 10 13 17 29 87
Punjab 7 28 63 92 146 240 263 839
Rajasthan 13 137 241|349 493 619 879 2,731
Sikkim 1 2 1 3 2 9
Tamil Nadu 43 252 448 602 755 1,103 [1,501 |4,704
Telangana 20 303 496 |592 798 980 1,237 4,426
Tripura 2 7 23 11 26 69
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States 2016 2017 [2018 2019 [2020 2021  [2022  [Total
Uttar Pradesh 27 385 [764 873 1,370 1,966 2,334 7,719
Uttarakhand 4 43 69 97 114 162 214 703
West Bengal 8 170  [269  [300 394 682 916 2,739
Grand Total 452 5,147 8,689 (11,328 |14,534 |20,089 (23,773 84,012

(Source: Minister of State for Commerce and Industry)
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As per a report published by the times of India, September 3 2021, India has emerged
the third largest start-up ecosystem in the world after USA and China and the pace of
progress is not showing any sign to further reduce.

According to report, the second highest number of the unicorns in the world is being
showed by the county India with over 3 which was added in the year 2022.

As per report of march 2023, published in Inc 42, out of the 74 unicorns,55 of them
analysed by INC42, incurred a loss of 5.9 billion dollar in financial year 2022.

India is witnessing a start-up bubble witness as they are depended on cash burn by
venture capitalist.

There were 452 recognised start-ups in 2016 which increased to 84012 in December
2022 as per economic survey 2022-2023 recognised by DPIIT.

As per recorded data of financial year 2022,
Flipkart,meesho,udaan,unacademy,pharmeasy,phonepay has registered loss.

Zoho zerodha,bill desk,dream11,physics wallah have earned profit .

As per report of INC 42 from year 2022, there has been mass layoff around 25000
employees by leading unicorns eg.ola, byjus, meesho, vedantu, unacademy, dunzo,
cars24.

Indian Startups That Entered the Unicorn Club In 2022

Fractal
LEAD
DarwinBox
DealShare
ElasticRun
Livspace
Xpresshees
Uniphore
Hasura
CredAvenue
Amagi
Oxyzo
Games24*7
Open
PhysicsWallah
Purplle
LeadSquared
OneCard
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India has over 61,400 startups recognised by the Department for Promotion of Industry and
Internal Trade (DPIIT), with at least 14,000 recognised during fiscal 2022, according to the
Economic Survey 2021-22. India has over 61,400 startups that is recognised by the
Department for Promotion of Industry and Internal Trade (DPIIT), with at least 14,000
recognised during fiscal 2022, according to the Economic Survey 2021-22.

"Startups in India have improved ith grow of remarkably over the last six years. The number
of new recognised startups has increased to over 14,000 in 2021-22 from only 733 in 2016-
17," the survey said.

India has become the third-largest startup ecosystem in the world after the US and China,
it said. A record 44 Indian startups achieved unicorn status in 2021, taking the overall tally
of startup unicorns in India to 83, with most in the services sector, the survey showed.

The survey also highlighted the string of IPOs by new-age companies. “In April-November
2021, Rs 89,066 crore was raised through 75 IPO issues, much higher than in any year in
the last decade,” it said.

The survey also pointed to the growth of space tech startups in India. The number of
startups in the sector has risen from 11 in 2019 to 47 in 2021, according to the survey. In
recent years, Delhi has replaced Bengaluru city as the startup capital of India. Over 5,000
recognised startups were added in Delhi while 4,514 startups were added in Bengalore
between April 2019 and December 2021. Maharashtra has the highest number of recognised
startups with 11,308, the survey said.

Indian startups snagged record investments of up to $3.5 billion across 130 deals through
January, marking a decadal high amid a downturn in global markets and signalling sustained
investor interest, ET reported earlier on Monday. The total value of disclosed deals in
January is six times higher than in the same month last year, which saw 75 deals worth $600
million. In January 2020, Indian startups sealed 65 deals with disclosed value of $1 billion,
the data showed.

(Source: Economic Survey 2022)
Facilities provided to the entrepreneurs under Startup India Programme

Exemption from Income tax on profits earned by entrepreneurs for first three years.
After investment, sale of property to be exempted from capital gains tax of 20 percent.
Provision for a liberal patent for new enterprises.

Reduction in patent registration fee by 80 percent.

90-day period for entrepreneur wanting to leave the business.

Different innovation and skill courses for students under the programme.

Scope of startup has been widened.

YVVVVYVYYVYY
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Includes scalable business model with high potential of employement generation.
No letter of recommendation needed from incubators /industry association shall be
required for recognition or tax benefits.

Relaxed norms of public procurement for MSME.

Compliance norms eased to reduce regulatory burden on startups.

Qualities that an entrepreneur should inherit before a startup Idea.

VVVVVYVY

A strong leadership skill and culture.

Experience in the field and mentorship quality.
Knowledge and aideas about similar companies.

Strong Technological aspect.

Fund availability.

Patience even at the time of failure and slow progress
Regulatory environment and support of the Government.

REASONS AS WHY ARE INDIAN STARTUP FAILING?

AU

Lack of Innovation

Inappropriate business model

Regulatory and legal aspect as challenge.

Lack of a harmonised work group and members.
Inappropriate managing of Funds.

Inadequate sales and marketing strategy.

Lack of passion

Strong competition

Absence of demand in market.

RECOMMENDATIONS AND SUGGESTIONS OF THE STUDY

A proper layout and structure of Business plan needs to be built

Hiring right people as a team member for work.

Thorough study and Market research of product needs.

Entrepreneurs are required for more highlights and active on social media.

An eye on competitors.

Avail the advantages of government scheme.

More focus should be made always to retain customers.

Founder needs to pay more attention to bring product to market and value building
rather than ecessive spending on branding.

Product should be quickly brought into the market for users so that customer can share
their feedback and chance of improvement can be done.

Proper allocation of funds.
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CONCLUSION OF THE STUDY

As per the whole study and examination done by me, start up for country as a whole is good
as it helps in the country efficiency and living standard of people has also improvised due
to it. Perhaps, established business have suffered from it in some cases with regard to the
small retailers.

Startup is all about the passion to do something unique which has not been thought earlier
by anyone .It is about creating solution to any problem .If a person is passionate towards a
particular area or field only then he/she should think of a startup ,not just if he is following
a stereotype of family business background or influenced just by TV ,news ,Webseries
,advertisement .In India the youngsters are more job creators today than job seekers so they
should utmost bring their skill and talents together and work for the development of county
and make Indiatop startup and production hub through the Government programme support
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Abstract:

MSME is the backbone of rural India. Support for protection, management of MSME had
been reflected since the inception of Industrial policy of India in 1948. After independence
it got due recognition and an apex body named small industries development organizations
(SIDO) was set up for its growth. In every FYP government assigned increasing importance
and support for its DEVELOPMENT AND PROMOTION. THE MICRO, SMALL AND
MEDIUM ENTERPRISES (MSME) sector has emerged as a highly vibrant and dynamic
sector of the Indian economy over the last five decades. It contributes significantly in the
economic and social development of the country by fostering entrepreneurship and
generating large employment opportunities at comparatively lower capital cost, next only
to agriculture. MSMEs are complementary to large industries as ancillary units and this
sector contributes significantly in the inclusive industrial development of the country. The
MSMEs are widening their domain across sectors of the economy, producing diverse range
of products and services to meet demands of domestic as well as global market A long list
of entrepreneurship development programme and employment generation programme has
been initiated and executed by ministry of MSME such as MAKE IN INDIA, LOCAL FOR
VOCAL, ATMANIRBHAR BHARAT ABHIYAN, START UP INDIA etc. In this background
present paper is an attempt to study the role of MSME in entrepreneurship development in
east singhbhum district of Jharkhand.

Keywords:
MSME, FYP, Entrepreneurship Development, SIDO, Make in India
Introduction:

Entrepreneurship is one of the leading factors contributing to economic development in the
society. Creation of new business enterprise generates scope for employment innovation
and increasing revenue in the economy. It is not new to Indian economy rather it marks its
presence since the launching of SWEDESI movement by Chitranjan Das. Presently it is
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derived by MAKE IN INDIA, ATMANIRBHAR BHARAT ABHIYAN, LOCAL FOR
VOCAL etc. Further entrepreneurship serves as the genesis for developing a vibrant MSME
sector and helps in rural industrialization with ecofriendly environment. An idea of inclusive
growth can be visualized through entrepreneurship of women, disadvantaged sections as
well as the backward classes and educated unemployed youth. With contribution of 7-8
percent of GDP, 45 percent of the manufacturing output and 40 percent of exports it stood
the second job providing sector (more than 600 lakh persons) of Indian economy after
agriculture. It acts as the engine for development of economy as rightly said by Prof. R.
Nurkse. Recently it registers a phenomenal growth in India by contributing 10% share in
GDP. Producing a variety of products (more than 700 products) in various segments of
market make them incredible in its atmosphere in the context of economic development and
growth with equity and regional balance. Since 2006 it is popularly known as MSME which
put its image impressively during the COVID 19 epidemic. The total world compels to
recognize the importance of MSME in one voice. It also proved itself a suitable alternative
to eradicate poverty and unemployment in the economy in order to attain sustainable
development goal as suggested by UNO.

Review of Literature:

There are more studies have been conducted on aspects of MSME as a vibrant tool foe
entrepreneurship development which are related to growth of MSME, role of MSME and
performance of MSME.

Rajamohan. S, Sathish, A, (2019) in their study MSME in India for the sustainable societal
development earmarked the significant role of MSME in sustainable development. The
study confronts that around 29 % share of Indian GDP and 32% share in GVA and it
occupies indispensable role in entrepreneurship development and employment generation
in every year.

Rajamohan. S, Sathish, A (2018) in their study small scale industry contribution to
entrepreneurship and employment in pre and post reform period in India and highlighted
the contributions of MSME’S with respect to total number of MSME registered units and
number of employments generated and their growth rate before and after the era of
globalization. They concluded that this sector created significant amount of
entrepreneurship and also generated employment. They also suggested that these sectors
have sufficient potential and possibilities to accelerate industrial growth programmes like
Make in India start up India Local for Vocal and so on

Sarita Satpathy, Sailja rani, Nagjyothi M.L,.(2017) in their study “ A study of MSME the
backbone of economic development” found and concluded that this sector has sufficient
potentials to aggravate the growth engines of an economy like India by fuelling various
growth programmes like Make in India start up India Local for Vocal and so on

P. Uma (2013) has studied the role of SMES in economic development of India. She studied
the growth and performance of SSI in India from 1991 to 2011 and concluded that
contribution of SSI is continued to remain important elements in country’s economic
growth.
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Annual report, MSME (2020-21) reflects that MSME is contributing significantly to the
expansion of entrepreneurship endeavour through business innovations. They widen their
domain across sectors of economy p

Objectives of Study:

1. To identify the various strategies adopted by MSME to develop entrepreneurship in
India.

2. To discuss the opportunities created by government to promote entrepreneurship in
India.

3. To find out the key challenges being faced by entrepreneurs and to suggest some
remedial measures for smooth functioning of MSME in India.

Methodology:

The present study is conceptual in nature and is purely based on secondary data. The data
is available with respective organizations like M/o MSME, RBI, industrial promotional
agencies websites and their own published reports and so on are collected and used for this
study. Apart from that various unpublished research papers and published research papers
in related journals magazines have been used.

Classifications of MSME in Indian Context:

According to Dr. Manmohan Singh “The key to our success in employment lies in success
of manufacturing in small scale sector”. So Small Scale Industries plays a key role in the
Industrialization of developing economy like India which is labor abundant and capital
scarce. These industries are better suited to countries resource potential. In India it is first
defined in 1950 but undergoes revision over years in terms of investment on fixed assets as
follows

1950 --gross investment in fixed assets not exceeding 0.5 million
1975 -— gross investment in fixed asset not exceeding 1 million
1980 -- gross investment in fixed asset not exceeding 2 million
1985 — gross investment in fixed asset not exceeding 3.5 million
1991 — gross investment in fixed asset not exceeding 6 million

However, the definition of SSI differs from country to country depending upon economic
political and social environment prevailing, yet there lie some similarities in it. They are
based on either number of persons employed or quantum of investment on fixed assets or
annual turnover they earned. In India there are a total of 63 million of MSME that employs
110 million individual and almost all produces more than 6000 products at global and local
level. It is the second largest employment generation sector after agriculture in India.
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Recently the SSI is renamed as micro small medium enterprises (hence will be termed as
MSME) in 2006. The MSME ACT 2006 has classified it into two big sectors
MANUFACTURING SECTOR and SERVICE SECTORS whose details are given in
below table.

Types of Enterprises Manufacturing Enterprises Service Enterprises
Micro 25lakh 10lakh

Small 5 crores 2 crores

Medium 10 crores 5 crores

Performance of MSME in India:

Performance of MSME has been calculated in terms of sales volume, training motivation
level, working capital etc.A significant impact on the economy can be visualized by the
performance of MSME sector. Some are as follow.

120
100 -
80 -
60 - M Female
40 - H Male
20 -
0 .
Micro Small Medium
Percentage share of Micro, Small and Medium Enterprises
% Share of Rural and Urban Industries % Share of MSME in different sectors
M rural
M urban
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B Manufacturing

M Trade
Electricity

H Others

Source: - Annual Report, MSME 2022-23

Strategies Adopted by Government of India for Promotion of
Entrepreneurship-

1. Make In India- it was launched by prime minister in September 2014 as a part wider set
of nation building intiatives . It is devised to transform India into a global hub for designing
and manufacturing. It was a timely response for critical situation to recover India from
fragile five of BRICS nations.

2. Start Up India- It is a flagship intiative of Government of India intended to build a strong
ecosystem conducive for the growth of startup businesses and to generate large scale
employment opportunities and to drive a sustainable economic growth. It aims to empower
the unicorns to grow through innovations and design. In today’s environment we have more
startups and entrepreneurs than before and the movement is the cusp of revolution

3. Atmanirbhar Bharat Abhiyan -MSMEs formed a very prominent part of the
announcements made under the Aatmanirbhar Bharat Abhiyaan. Under this package, the
MSME sector has not only been given substantial allocation but has also been accorded
priority in implementation of the measures to revive the economy. To provide immediate
relief to MSME sector, various announcements have been made under the Package. the
following two announcements were made under the Aatmanirbhar Bharat Package to
provide better access to finance for MSMEs:

a. Rs 20,000 crores Subordinate Debt for Stressed MSMEs

b. Rs 50,000cr. Equity infusion for MSMEs through Self Reliant India Fund (Fund of
Funds)

4.Emergency Credit Line Guaranteed Scheme (Eclgs) / Guaranteed Emergency Credit
Line (Gecl):

It was launched in May 2020, as part of the Aatma Nirbhar Bharat Abhiyaan. The scheme
was launched as an emergency measure to combat the unprecedented crisis caused in the
wake of Covid-19 pandemic and thereby helping the businesses including Micro, Small and
Medium Enterprises (MSMES) to meet their operational liabilities and resume businesses.
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Under the 18 Annual report 2022-23 scheme, collateral free credit from Scheduled
Commercial Banks, Financial Institutions, etc. is provided to eligible MSME units, business
enterprises and loans to individuals for business purposes. The scheme was launched with
the guarantee cover of Rs 3 lakh crore which was subsequently enhanced to Rs 5 lakh crore
in the Union Budget 2022 announcement.

5. Development of Training Facilities:

The Ministry of MSME has been organizing a number of skill development programmes/
courses for the existing & potential entrepreneurs, in order to build their capacity. These
training courses are as per demands of industry, a pathway to fill up the gap of requirement
of skilled workforce in the MSME sector in consonance with the changing landscape of the
MSME.

Ecosystem and its present challenges in India. Skill training programmes are conducted by
a network of institutions under the Ministry i.e. Khadi & Village Industry Commission
(KVIC), Coir Board, National Small Industries Corporation Ltd. (NSIC), National Institutes
for MSME (NI-MSME) and MSME - Technology Centres (TCs). The progress of Skill
development programmes conducted by the M/o MSME since 2016-17 to 2022-23. The
progress of Skill development programmes conducted by the M/o MSME since 2016-17 to
2022-23 (Data upto October 2022) is given in figure below.

300000
250000 //\\
200000 \ Tool Room
150000 \/\ NSIC
100000 — KviC
>
0 . ﬁ‘ " 1

2018-19 2019-20 2020-21 2021-22 2022-23

Source: - Annual Report of MSME, 2022-23

6. Samarth -To spread awareness regarding various schemes of M/o MSME for the benefit
of weaker sections, SCs, STs, women and aspiring micro and small entrepreneurs of the
country. Ministry of MSME celebrated its Iconic Week under Azadi ka Amrit Mahotsav
from 28.02.2022 to 06.03.2022 during which Ministry conducted Nation level awareness
programmes . The Ministry also launched a special entrepreneurship promotion drive for
Women- "SAMARTH" on the occasion of International Women's Day, 2022. Ministry has
also organized Job Fair, targeted campaign on Udyam Registration, Nukkad Nataks in
various Aspirational Districts, expeditions etc. Under the ‘Azadi ka Amrit Mahotsav’
initiative, Ministry of MSME organized one-month long campaign Udyami Bharat
campaign.
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7. Organizing Seminars and Parks- seminars and workshops are organized in india and
other countries for entrepreneurial development programme through cultural exchange
programme with big industrial tycoons and popular industrial institutions.

8.Establishment of Science and Technology Park- science and technology park have also
been established for the development entrepreneurs. Industrial development bank is
promoting for making such parks.

9. Liberal Economic Policies- The central govt has made its economic polices more liberal
which resulted in entrepreneurial development of country. Export import policy,taxation
policy fiscal policy, monetary policy licensing policy ,subsidy policy, industrial polices etc
open the door for msmeto compete at global level that in turn produce numerous
entrepreneurs

Conclusion:

The paper is an attempt towards entrepreneurial development through various schemes and
subsidies provided to the enterprises under MSMESs. The ministry of MSME adopts
considerable and significant contributions in providing large finance and supporting
assistance to small scale Industries. The Unicorn companies are getting various benefits
from govt. institutions and are on a track of development. They play a role of job providers
than job seekers as such entrepreneurial ability is blooming. Hence it is required that society
should come forward for the promotion of this sector. MSME is abruptly the right platform
for grooming entrepreneurs that creates a favourable environment of huge employment
opportunities.
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Abstract:

In India, Digital revolution much faster than the Industrial revolution. Digital India is a
campaign launched by the Government of India to ensure that the Government's services
are made available to citizens electronically through improved online infrastructure and by
increasing Internet connectivity or making the country digitally empowered in the field of
technology. Digital India is an initiative of the government of India. The slogan of this
campaign is “Power to Empower”. In the twenty first century, one of the most important
fuels to the growth and development of the country is digitization. If we want India become
a power hub in digital the world economy, it is crucial to adopt a digital culture to survive
and succeed.

Digitization is a process of converting information into a digital format. This process has
made our life easier and more efficient. Digitalization offers several benefits. it allows us
to store, process and transmit information easily. it also makes communication faster and
more convenient. The impact of digitization is vast .it has transformed various sectors like
health, education and business, making them more accessible and efficient.

This paper studies the impact of digitalization in Indian economy and also explores the
opportunities and challenges of digitization in India.

Keywords:
Digitalization, Revolution, Technology Opportunities, Challenges
Introduction:

Digitalization is a big technological change which is underway and how countries adopt
these technologies will lay the groundwork for the coming decades. It will increase
economic efficiency and competitiveness, creating new businesses and products, and
addressing challenges relating to increasing financial inclusion, improving governance and
reducing disparities.
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For India, digitalization is especially important given the large population, with over 60%
living in rural areas. Connecting the country together allows for greater access to the
benefits and opportunities of a modern economy to a larger number of citizens, thereby
bridging the economic divide. Further, the adoption of advanced technologies, such as Al,
Machine learning, block chain, cloud computing, among others, will improve the efficiency
of Indian businesses, making them globally competitive, explore new markets, create new
business models, and position them for strong growth over the next few decades.

India has been digitalizing at a rapid pace driven by a combination of factors, including
growing broadband penetration, technological advancements, low costs of data usage and
the government’s thrust on building digital infrastructure. This provided an impetus to the
emergence of the start-up ecosystem and entrepreneurship among the relatively young
population, which has been quick in adopting and using digital technologies.

Objective of the Research:

To Study the concept of digitalization.

To understand the nine pillar of digital India program

To study the Opportunities of the digitalization process in India.
To study the challenges of digitization in India

To study the Impact of digitalization in Indian economy

akrwbdE

Research Methodology:

For this research paper, secondary data is used. Mostly the paper is based on the information
received from the internet via journal, articles, and magazine and government publications.

Literature Review:

Olalere et al. (2013) studied the concept of digitization, its significance, features and
challenges for the broadcast media in Nigeria. The study also analyzed literature on
digitization and the extent to which it has impacted on the operations of broadcast media in
Nigeria. The study was based on both primary and secondary sources. The primary source
includes interviews with media experts and stakeholders while the secondary is sourced
from libraries, archives, Newspapers, Magazines and other desk study.

Gupta and Arora (2015) studied the positive impact that Digitization of Indian economy
will have on the growth and development of Rural Indian Sector. The study also discussed
nine pillars of Digital India.

Khan et. al (2015) studied the concept of digitization along with the social economic and
ecological benefits of digitization of knowledge and information. Digitization is the social
transformation started by the massive adoption of digital technologies to share and manage
digital information.

Midha (2016) focused on barriers and remedies to prevent the challenges faced by the Indian
people.
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Vision, scope and pillars were also included. The study also discussed how the government
services can be available to every citizen electronically and improve the quality of life of
every citizen.

Shamim (2016) studied about the concept of Digital India, initiatives taken by government
to promote it, pillars of Digital India which are helpful in smart governance. The study also
focused on social and government impact of digitalization. And finally challenges faced by
digitalization are discussed.

Kaul and Mathur (2017) analyzed the importance of financial literacy. The finding of the
study identified the obstacles in the implementation of various programs to make India
financial literate and strategies to implement these policies effectively and efficiently.
Impact of digitalization on a country can be accessed on the basis of its impact on the
government, on the economy and the society. The digitalization has created new job
opportunities, have led to innovation in very sector and also led to the growth of the
economy. The government emphasized on the digitalization as it brings transparency, better
control and better job opportunities.

Maiti and Kayal (2017) studied the impact of digitization on India’s services and MSME
sectors’ development and growth. The performance of the services sector improved
extensively since 2000 onwards. The study concluded that India’s service sector and MSME
segment have the high potential for future growth with digitization. The inclusive growth
of both India’s services sector and MSME segment give a boost to the volume of trade and
India’s share with the help of digitization.

Concept of Digitalization in India:

Digital India is a programme to transform India into digital empowered society and
knowledge economy. The Digital India is transformational in nature and would
ensure that Government services are available to citizens electronically. It would
also bring in public accountability through mandated delivery of government’s
services electronically, a Unique ID and e-Pramaan based on authentic and standard
based interoperable and integrated government applications and data basis.

Digital India programme was launched on 1st July, 2015 to enable digital delivery
of services to citizens. Based on the success of the programme, the Union Cabinet
during August 2023 approved the expansion of the Digital India programmed. The
total outlay is 14,903 crores.

The Three Major Areas Cover Under This Vision:

1 Digital infrastructure as Utility to Every Citizen

2 Governance and services on demand

3 Digital empowerment of citizens
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Digital Infrastructure as Utility to Every Citizen:

e Auvailability of high-speed internet as a core utility for delivery of services to citizens.

e Cradle to grave digital identity that is unique, lifelong, online and authenticable to
every citizen.

e Mobile phone and Bank account enabling citizen participation in digital and financial
space.

e Easy access to a Common Service Centre.

e Shareable private space on a public Cloud.

e Safe and secure Cyber-space.

Governance and Services on Demand:

Seamlessly integrated across departments or jurisdictions.

Services availability in real time from online and mobile platforms.

All citizen entitlements to be available on the Cloud to ensure easy access.
Government services digitally transformed for improving Ease of Doing Business.
Making financial transactions above a threshold, electronic and cashless.
Leveraging GIS for decision support systems and development.

Digital Empowerment of Citizens:

Universal digital literacy.

All digital resources universally accessible.

All Government documents/ certificates to be available on the Cloud.
Availability of digital resources / services in Indian languages.
Collaborative digital platforms for participative governance.
Portability of all entitlements for individuals through the Cloud

Nine Pillar if Digital India
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1. Broadband Highways - This pillar aims to provide high-speed internet connectivity to
all parts of the country, including remote and rural areas, through the
expansion  of broadband infrastructure and the  National  Optical
fiber Network (NOFN).

2. Universal Access to Mobile Connectivity - The goal is to ensure that every citizen has
access to mobile connectivity, promoting widespread mobile phone usage and enabling
digital services delivery.

3. Public Internet Access Program- This pillar focuses on establishing digital centers to
provide internet access and digital services in rural and remote areas, enhancing digital
literacy and accessibility.

4. e-Governance and e-Services Digital India aims to make government services available
to citizens electronically, improving the efficiency, transparency, and accessibility of
public administration.

5. Information for All This pillar emphasizes the digitization of government documents
and records to make information easily accessible to citizens, ensuring transparency and
reducing paperwork.

6. Electronics Manufacturing Encouraging domestic manufacturing of electronics and
hardware, which supports economic growth, and job creation, and reduces import
dependence.

7. IT for Jobs The initiative focuses on providing training and skill development to the
youth, enhancing their employ ability in the IT and digital sectors.

8. Early Harvest Programs These programs include specific projects that address
immediate digital needs, such as online access to school certificates, digital attendance,
and Wi-Fi in public spaces.

9. Digitally Empowered Citizens - Promoting digital literacy and digital education among
citizens, enabling them to fully participate in the digital economy and society.

Opportunities of Digitalization:

e Electronic Manufacturing: Providing skill development opportunities fore private
sector through telecom and electronics, Investment in infrastructure of testing
laboratories under the required standard.

¢ Information and Communication Technology: Required large number of IT trainer
to train people in villages and small town, training for service delivery agent, Jobs for
IT experts, software developer and network experts.

¢ National e-Governance Department: With its establishment, requirement of senior
Consultant and IT consultant generated.

e Healthcare: Telemedicine and remote health plan will create huge opportunity for
universal accessibility to quality healthcare.

e Cyber Security: Cyber security is important area of focus where abundant
opportunities are available. It is necessary that all type and size of organizations should
invest significantly in securing their products and services.

e Infrastructure: To establish broadband and integrate the network and cloud
infrastructure for better connectivity creates many opportunities for networking experts
and related organizations.

e Economy: Digital economy has great power to change the lives of millions of Indian
people. It is a tool which would provide the opportunity for country to expand its role.
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Marketing: Numerous opportunities related to the marketing such as Digital process
of advertisement, e-business, online shopping etc.

Finance: Finding new way from online banking to digital wallet, crowd funding, low-
cost commercial transaction.

Challenges Associated with Digitalization:

Despite all these benefits and opportunities, there are so many associated challenges with
digitalization. You will be surprised to know that these challenges are not due to a lack of
required technology. But there are so many other reasons as well. Here are some of them:

1.

Poor infrastructure: We need IT solutions suited to Indian needs. For this push need
to be given for innovation and developing low-cost technologies. Hence the concept of
Net Neutrality needs to be nourished and supported as it helps in innovation on the
internet

Digital literacy: Though India achieved the universal primary education target in 2015,
its adult population still has a sizeable number of illiterate or semi-literate people,
especially in villages. Taking Digital India initiatives to this segment of the population,
which might have never touched a computer, would be a big challenge.

Lack of coordination: The above problem is further accentuated by the fact that almost
all the content on the internet, all apps & software is in English. In a diverse country
like India which has 22 major languages, it would be a challenge to provide all e-
facilities in these many Indian languages. Usually, this is done by translating English
content. But most of the time, this translation is done in a very shoddily mechanical
way, making it dry and difficult to comprehend for the masses. | will have to be ensured
that not only all the facilities under Challenges to Digital India are available in Indian
languages, but the quality of the content in our own languages is up to the mark.
Security Concern and Data privacy: With increased digitization and e-services, the
threat of cybercrimes and fraud would increase. So, precautions on this front need to be
taken from the beginning, or else it may erode the public confidence in e-services.
People need to be made aware of cyber threats and ways to guard against them.
Demographic challenges: India has 18 official languages which are spoken across the
country. The state governments also are required to correspond in their regional
language for official purposes. Additionally, two —thirds of the population in India are
illiterate, creating difficulties in development of digital infrastructure.

Economic Impact of Digitalization in India:

The economic impact of digitalization can be seen across the Indian economy.

India’s core digital economy shares in GVA increased from 5.4% in 2014 to 8.5% in
2019, with a digitally dependent economy estimated to be around 22% of GDP in 2019.
In absolute US dollar terms, India’s digital economy exhibited a growth rate of 15.6%
over the period 2014 to 2019, which was 2.4 times faster than the growth of the overall
Indian economy.

Digital output multiplier has increased over time from 1.35 in 2014 to 1.52 in 2019,
highlighting the role of investments to drive growth.
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e 62.4m workers were employed in the digitally dependent economy in 2019.
Digitalization of Government and Governance:

Government of India has been progressively digitizing its interface with citizens and thereby
making it easier to get licenses, certificates, payment of taxes and bringing efficiency in
governance outcomes. The government has also digitalized procurement of goods and
services by creating a centrally managed marketplace - Government e Marketplace (GEM),
which is one of the largest procurement platforms with annual gross merchandise value of
US$14.2b. Social aspects of digitalization, of bringing relief to people during the pandemic,
were driven on India’s digital public infrastructure — COWIN36, a technology platform
created by the government to control the rollout of the world’s largest vaccination program.

Broadband Usage Has Been Surging, Driving Marketplaces:

Broadband usage in India has been growing at an unprecedented pace. Mobile broadband
(MBB) subscribers have increased from 345m to 765m over the past five years. Data traffic
per user has seen a jump of 31% over the last five years reaching 17GB as of December
2021. As aresult, India’s data traffic usage from 2017 to 2021 was among the highest in the
world with a CAGR of 53%. India’s Gen Z spends an average of 8 hours per day online.
The next wave of Smartphone adoption is happening in rural India. It is now expected that
India would have the second largest universe of online shoppers by 2030, estimated at 500m
to 600m. Online marketplaces have been exploding across all sectors of the economy.
Reflecting the behavioral change, it is but logical that these metrics will continue to explode.
The size of the e-commerce market is expected to grow to US$350b by 2030.

Conclusion:

The Digital India initiative is a beginning of a digital revolution, once properly
implemented, it creates drastic change in Indian economy. Digitalization comes with many
benefits and opportunities. It provides businesses to grow faster than traditional business
strategies and better management opportunities. Digital India program success will be
depended upon the regulatory framework. The Government fully decides that these
regulations create such an environment in which private organizations come in, work
together and create efficient ecosystems. The government role should be line with
administration that is the maximum role of governance and minimum role of government,
with these efforts India will be digitally ready for future.

Covid-19 also made it clear to us: digitization is a both challenge and a opportunity for us.
it enables hybrid teamwork, simplifies and automates formerly complex and expensive
process and represents an opportunity for completely new business mobiles.

At the same time, however, it destroys traditional jobs and business sectors, demands a new
corporate culture and completely new innovation cycles. Even if for many companies’
digitization still means primarily translating analogue process into the digital word,
digitization is actually much more than a technical issue. In truth, digitization changes
everything.

121


https://www.ey.com/en_in/technology

Entrepreneurship In India - Issues and Challenge

References:

https://www.walkme.com>glossor y

https://techylem.com>digitalization

https://www.haufegroup.com/story-en

https://www.ey.comen-india
https://www.gstsuvidhakendra.org/what-is-digital-india-what-are-its-nine-
pillars/

https://lwww.ijed.org/papers

https://journalppw.com

http://euroasiapub.org

khan, S., Khan, S. and Aftab, M, “Digitization and its Impact on Economy,”
International Journal of Digital Library Services, vol. 5(2), pp.138-149, 2015.

Kaul, M. and Mathur, P. “Impact of Digitalization on the Indian Economy and
requirement of Financial Literacy,” Proceedings of International Conference on
Recent Innovations in Engineering and Technology, pp. 100-105, 2017.

Olalere, A.Q., Oyeyinka, O.T., Lateef, O, Olakunle, O.R., Kenneth, T.A., Rauf, G.,
Omolayo, J. and Nancy, N.O. The challenges of Digitization on the Broadcasting
media in Nigeria, Arabian Journal of Business and Management Review, vol. 3(5), pp.
88-98, 2013.

Gulati, M. “Digital India: Challenges & Opportunities,” International Journal of
Management, Information, vol. 10(4): pp.1-4, 2016.

Priyadarsini, K. and Vijayaratnam, N. “Digitalization of India: Smart Villages towards
Smart India,” International Journal of Innovative Research in Information Security,
vol. 9(3), pp. 33-37, 2016.

Shamim “Digital India — Scope, Impact and Challenges,” International Journal of
Innovative Research in Advanced Engineering, vol. 12(3), pp. 90-93, 2016.

Gupta, N. And Arora, K. “Digital India: A Roadmap for the Development of Rural
India,” International Journal of Business Management, vol. 2(2), pp. 1333-1342, 2015.
Maiti, M. and Kayal, P. “Digitization: Its Impact on Economic Development & Trade
‘With Special Reference To

Services and MSME Sector of India’,” Asian Economic and Financial Review, vol.
7(6): pp. 541-549, 2017.

Midha, R.“Digital India: Barriers & Remedies,” International Conference on Recent
Innovations in Sciences ,Management, Education and Technology, 256-261, 2016.
Sheokand, K. and Gupta, N. “Digital India programme and impact of digitalisation on
Indian economy, “Indian Journal of Economics and Development, vol. 5(5), pp.1-13,
2017

www.wekipedia.com

https://inspirajournals.com

https://vikashpedia.in

122


https://www.haufegroup.com/story-en
https://www.ey.comen-india/
https://www.gstsuvidhakendra.org/what-is-digital-india-what-are-its-nine-pillars/
https://www.gstsuvidhakendra.org/what-is-digital-india-what-are-its-nine-pillars/
https://www.ijed.org/papers
https://journalppw.com/
http://euroasiapub.org/
http://www.wekipedia.com/
https://inspirajournals.com/

Entrepreneurship In India - Issues and Challenge https://www.kdpublications.in
ISBN: 978-81-19149-83-4

Social Entrepreneurship Development in India

Dr. Nishit Ranjan

Research Scholar,
Department of Industrial Relations and Personnel Management,
Tilka Manjhi, Bhagalpur.
University Bhagalpur (Bihar).

Abstract:

Social entrepreneurship is one of the important tributaries of entrepreneurship, it is more
than just philanthropy and has deeper and immense impact on social changes/upliftment in
developing nations. Government has started encouraging social entrepreneurship to great
extent so that the social inequalities can be handled and an ideal society can be achieved
as well. Social entrepreneurship is meant by special sort of initiatives, which is both social
work and economic in nature. This definition of social entrepreneurship is clearly puts
forward the basic components of social entrepreneurship; they are-

a. Itisundertaken by special group of people refereed as social entrepreneurs.

b. It is situation where social problem is identified and solved using entrepreneurial
principles.

c. The main purpose stands at bringing social changes, rather than making individual
profits.

d. social entrepreneurship is successful in terms of not the big profits, but the

e. unguantifiable social impacts.

f.  The venture established by social entrepreneurs is called as social enterprise and prime
focus is on social innovations for prevailing social problems.

"Social entrepreneurship is the process of recognizing and resourcefully pursuing
opportunities to create social value for society. Social entrepreneurs are innovative,
motivated for resolving social issues, resourceful, and results oriented. They prepare a
mind-set after best thinking in both the business and non-profit worlds to develop strategies
that maximize their social impact by addressing social inequalities and social problems.
These entrepreneurs exist in all kinds of organizations: large and small; new and old;
religious and secular, non-profit, for-profit, and hybrid. Such organizations comprise the
'social sector”

Keywords:
Social, Social Problems, Modern technology, Entrepreneur.
A Social Entrepreneur: Social Innovation, Resources, Training Development.

Social entrepreneurs are those entrepreneurs who basically undertake social
entrepreneurship.
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They aim for non-personal profits rather than a profit; the primary objectives of their
existence are to serve the society rather than earning profits. They also innovate; their
innovation is referred as ""Social Innovation" *Social entrepreneurs are not content to just
give a fish or teach how to fish. They will not rest until they have revolutionized the fishing
industry."

In simple terms "Social entrepreneurs Identify and relentlessly purse opportunities to create
sustainable solutions to social problems continuously innovate, adapt, and learn act boldly,
not constrained by resources currently in hand, and hold them accountable for-

e Achieving their predetermined social impact; along with
e Using resources at their optimum levels, the important thing to note down is that all
characteristics are similar to economic Entrepreneur.

The social entrepreneurship is most applicable in nations which have developmental issues.
India being a developing nation has its own social challenges and social developmental
issues: Social entrepreneurship can resolve all the social inequalities which are prevailing
in India. In recent times, some startups/new ventures have developed keeping social
interests in mind and providing sustainable solution to social issues and earning their profits
as well.

Challenges Faced by Social Entrepreneurship in India:

Social entrepreneurship, like any other branch of social entrepreneurship also faces
challenges. All the challenges are either controllable or non-controllable, but all the
challenges are manageable. Some of the prominent challenges faced by social
entrepreneurship in India are given below-

» Confusion with social work- Social entrepreneurship is mostly in India is confused with
social work, hence it is unable to make a mark as an individual entity in India. This is
starting of challenge for social entrepreneurship.

» The problem of creativity- The next problem which is faced by social entrepreneurship
is lack of creativity regarding thinking great ideas for betterment of society and earning
profits as well.

» Arranging finance- One of the challenges for entrepreneurship in India remains lack of
financial sources.

» Shortage of talented/dedicated workforce- This is a very unique challenge faced by
social entrepreneurship exclusively. Since the prime objective of social
entrepreneurship is to get social gains/benefits rather than personal gains/benefits.
Under this condition it is very hard to get people to work for the firm.

» Setting and communicating value objectively- The important challenge of social
entrepreneurship is to setting and communicating values clearly.

There is no doubt that social entrepreneurship is subject to many challenges and these
challenges are growing with time and dynamics of society. There are few steps/measures
which can be practiced to face the prevailing challenges of social entrepreneurship in India
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Proper training and development institutions Government must open some specialized
councils and institutions for systematic development of social entrepreneurship. Some
of the institutions are working in the area of economic entrepreneurship; some must be
opened for social entrepreneurship as well.

Inclusion of social entrepreneurship in course syllabus- One of the most effective ways
of disseminating awareness towards social entrepreneurship is to include a
paper/subject on the same at higher education level.

Creation of mass awareness- Steps should be taken to make the mass aware towards the
social entrepreneurship, so that people do not get confused between social
entrepreneurship and social work. Media, social media, other vehicles can be deployed
for the same.

Providing infrastructure and basic facilities- Government and other stake holders must
work on the basic facilities to the social entrepreneurship.

Social entrepreneurship development programmes- Like entrepreneurship development
programmes, social entrepreneurship programmes must be organized time to time to
help social entrepreneurship.

Conclusion:

Social entrepreneurship can change the face of society in India, there have been many such
examples and projects which run under the banner of social entrepreneurship and proved to
be life altering for people of that vicinity. In India especially social entrepreneurship has
better prospects as the social problems are at full swing here. Social entrepreneurship is a
unique combination of entrepreneurial traits and philanthropy. In social entrepreneurship
products and services are designed to make maximum social impact along with making
considerable profits for the firm. The study has the following findings-

1. Social entrepreneurship is a best combination of social service and entrepreneurial skills
to look for social problems.

2. Social entrepreneurship has the capacity to socially innovate. These innovation answer
to social issues/problems which are prevailing in India. the exact and creative answer
to social issues/problems which are prevailing in India.
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Abstract:

Women in tribal society play a significant role in their social, economic, religious, political
and cultural ways of life. In tribal society girls and women are equalized with man and
considered as an economic asset. Women in tribal enjoy higher status than the non-tribal
women. Tribal women share the economic burden as well as take part equally in every walk
of life. In most of developing countries a woman is expected to best for vital for the
preservation of our family, but we can see tribal women as participating household as well
as society. A number of schemes on programs to promote self-employment among us women
have been launched in this context entrepreneurship among women is want of time.
Government of nation and state, NGO, corporation are engaging in promoting
entrepreneurship among women. Entrepreneurship development programmes organised by
government institution and the activities of other agency in the grass root level have
supplied momentum inside the entrepreneurship development among women on business in
the economics of almost all countries. Women in advance nations are recognised and are
prominent in the business world but in Jharkhand women entrepreneurs especially tribal
women are facing problems like socio, personal, marketing, finance, Production etc. The
problem of tribal women entrepreneurs gets compounded over changing times those
additional problem can be lack of information and experience, poor transportation problem
of liquidity and finance, low education absence of risk bearing capacity, lack family
involvements and financial constraint. Tribal women start business opportunity result in
development of Jharkhand and can make environment on the tribal area. My present study
of entrepreneurship improvement among tribal women in Jharkhand and to signify some
remedial measures to improve the existing up enterprises of tribal and present policy
framework of the country for development of tribal society.

Keywords:
Tribal women entrepreneurs, prospect, Opportunity, economic development.
1 Introduction:

According to Article 342 of the Indian constitution, in 2003, there are 32 scheduled tribes
Jharkhand. Out of the scheduled tribes of Jharkhand the maximum number is of Santhals
(35%), followed by Oraons (18.14%), Munda (14.56%), Ho (9.23%), Kherwar (3.83%),
Lohra, Khariya, Bhumij being other prominent tribes. Entrepreneurship is a difficult task
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when it comes to tribal population and more particularly for women. Tribal society is a
victim of exploitation since time immemorial. Tribal reside in the remote corners of every
state in the country and their livelihoods are traditionally forest collection and hunting.
Agriculture for them depends upon Monsoon, thus most of them are marginal farmers.
Tribal stay in immense poverty with little resources. Government, private institution and
NGO worked upon of direction some remedial measures are actually being followed to
improve the socio financial of tribal populations but a lot to be achieved. My present study
looks into the problem of entrepreneurship development tribal women in Jharkhand and
suggest some proactive measures to improve their economic upliftment.

2 Women Entrepreneurs:

Women entrepreneurs may be defined as the women or a group of women who initiate
organized and operate a business enterprise. Women are expected to innovate initiate or
adopt and economic activity to be called as entrepreneurs. The government of India has
defined women entrepreneurs as an enterprise women and control having maximum finance
interest in 51% of the employment generated in the paid price to women. the modern Indian
women especially in the urban, it in exposed to education and training this has help urban
Indian women to do all works which was once regarded as only for men over the years the
educated women have ambitious acquired experience basic skill and Self-assurance. Tribal
women are also changing in urban areas but, in remote areas it is not much effective.

3 Women Entrepreneurship:

The environment on participation in the process of development is essential. For women
entrepreneurial process is distinct from men. Women faces more challenges in realizing
their potential to raise their status in society wave’s employment and self-employment. A
number of state and centre government institution and non-governmental organization are
engaged in the field of promoting entrepreneurship among women entrepreneurship
development programme organized by government institution and activities of the other
agency in grassroots level have provided a great momentum in entrepreneurship
development movement.

Status of women in India and Jharkhand:

Freedom depends on economic condition even more than political condition if a woman is
not economically free and self-earning, she will have to depend on her husband or someone
else and depends are never have free this where ideas of Pandit Jawaharlal Nehru first prime
minister of India which individually highlights the importance of economic independence
of women. this view is very much valuable and were reflected on our constitution also in
the year 1950, the constitution of India came to existence in it not only declared the man
and women are equal but also prohibited any kind of discrimination against women but is
reality the obstacles the emancipation of women which women have been facing are not yet
solved women have been facing problem for several centuries.

The tribal population in Jharkhand as per 2011 census the schedule tribe in Jharkhand.
32 tribes have been notified in Jharkhand when schedule tribe.
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Tribal Women and Economic Development:

The constitution of India now not only offers equality to women but also empowers them.
Constitution to undertake majors of discrimination on female for neutralization accumulated
social, educational and political danger face by means of them to upload the constitutional
mandate. The country had exacted diverse legislative measure intended to make sure
identical right to counter social discrimination and amorous form of violence and atrocities
and also to offer aid of working women these are about 16 special Enactment to protect and
promote the interest of women in India in the most of the developing country women are
expected to work only if necessary for the maintenance of her family the poor the family
the greater will be the dependent on the earning of women’s before 2 increase the
employment opportunity will be important to enable poor woman to generate income if
women obtained better assist to resource education and technology they can win create their
own jobs or make their jobs more productive and the enumerative this will is your a better
participation of women of fall in the process of economic growth of the nation therefore
measures to develop entrepreneurship among women are critical because such efforts even
at low rate will definitely improve their Status in society.

4 Review of Literature:

According to doctor APJ Abdul Kalam empowering women is a prerequisite for creating
a good nation when women are empowered society with stability is assured empowerment
of women is essential as their thought and value system late to development of a good family
good society and ultimate a good nation.

Buddudev Chaudhary (1992):

Tribal transformation in India in 5 volumes is a collaborative effort of Indian scholar to
capture the changing tribal scenario and a whole diversity of issue related to tribal economy
agronomy politics ethnicity ecology, education, technology transfer, social political
movement, religious faiths and rituals in an indigenized yet more articulate framework with
both diagnostic and remedial models. With the latest concept research tool in anthropology
and related disciplines the author makes a fresh look at micro and macro label dynamic of
tribal situation in India.

Md Omar ali and m abul gasim (1996):

Points out of those rural women might face various kind of problem in using the
technologies and understanding of the problem confrontation of the rural women working
in a group may be helpful for planning and execution of extension program aimed at helping
the rural women adapting improved practical.

Rakesh Dashura et al (2003):
In their study “Tribal Women Entrepreneurs” found that tribal women have come a long

way breaking the shackles of tribal community and engage themselves in occupation other
than agriculture. They have accepted entrepreneurship as bless tribal women are now
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improved in their economic condition through entrepreneurship. More tribal women have
in inclined towards entrepreneurship and gained greater business aptitude if their problems,
which are peculiar to them, are removed, they make success.

5 Objectives

e To identify the problem and prospect in the women entrepreneurship
To identifies different scheme and programs of government for travel entrepreneurship
3 to analyses the status of tribal women in Jharkhand

e Reduce the rate of unemployment in travel area through the incorporation of women
into economic activity Age wise distribution of tribal women entrepreneurs

Is play an important role in starting a business venture many successful entrepreneurs begin
their career at early age and gain experience as they went along some people became their
enterprises a bit late having has saved money to invest.

Table

Age Group | Age inyears No. of tribal women entrepreneurs Percentage
1 20-30 12 24

2 31-40 22 44

3 41-50 10 20

4 51-60 4 8

5 Above 61 2 4

Total 50 100

No. of respondents

| I |
2030 11-40 &1-50 B

11-60) Ahove B1

Problem of tribal women entrepreneurs in East Singbhum district
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Tribal women are pretty active in this reason and the hidden entrepreneurship prudential of
tribal women have stably vein converting with growing sensitivity to the function and
economics frame of women inside the society in Jharkhand despite the fact that girls
constitute most of the total population the entrepreneurship But women in Jharkhand
entrepreneurs are facing some major constituent like socio personal marketing financial
production etc. furthermore the problem of tribal women entrepreneurs gate compounded
over changing time those additional problems can be a detailed as lack of information and
experience poor transportation problem of liquidity and finance low education absence of
bearing capacity sinus lack of charge of achievement family involvement and finance
problems of women entrepreneurs in the business table 2. Prospects and scheme of tribal
women entrepreneurs in east Singhbhum district. The structure of a new venture rest on the
bedrocks of business opportunity and the entrepreneur’s response to eat if the foundation is
not properly aligned and is the structure may collapse or require extensive repair and support
report in course of time so that time trouble taken in preparing a sound for foundation and
selecting a right business opportunity for avenger start business opportunity among tribal
reason in the district of Jharkhand and developed socio-economic environment.

e Processing and branding of forest collection

e Ayurveda medicine fruit and vegetable refrigeration transformation bamboo product
medicine from different herbs mushroom cultivation leaflet and cup making for flower
market.

6 Research Methodology:

Present study of tribal women entrepreneurs with special reference to is the symbol area the
research is confined to travel areas only this research for the restricted to those blocks of its
symbol which are more than sleep populated travel population the main of aim of the
research was to identify the key issue and problem facing women entrepreneurs researcher
to select non probability sampling to collection information from individual respondent and
non-probability sample that un restricted are call convenience sample.

7 Data Collection:

Data are collected through primary data and secondary data primary data are generated
when a particular problem at hand it investigation state by women entrepreneurs and defenix
survey personal interview observation and experiment secondary data on the other and
include those data which are collected for some earlier research work and are applicable in
the study of researcher as presently undertake and it is concerned with the total strength of
60 tribal women entrepreneurs selected as sample responded from district. Structured
interview technigque was adopted to collect information and data.

8 Suggestions:

e Training advice consultancy focus entirely or specifically at women.
e Entrepreneurs is starting a program for women especially the ones returning to hard
work market is faces
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o Focus on girl and Equal possibilities policy aiming for identical for women to service
need to have community with different corporation to generate enterprises and get
admission encouraging and assisting relevant business support initiative.

9 Conclusion:

The analysis of data conclusion that whatever states support to tribal women is announced
are these are two inadequate to the requirement of tribal community in research population
of tribal women entrepreneur selected in the district of Jharkhand.

After a detail problem analysis of data prove that there are numbers problem the selected
tribal women entrepreneurs are facing however it is also proved that they have unlimited
changes to venture into innovative activity which they can undertake with little amount of
capital provided that they are strongly support by government and NGO the research as also
thought over possible solution to this problem. While most of the entrepreneurs funded their
own but the business women funded through their savings as well as help from family and
friends.
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Abstract:

e Purpose:

This paper is an attempt to draw light on women entrepreneurs as the key players in the
informal sector ecosystem. The paper critically travels through the advances made in the
domain of informal sector entrepreneurship from the gendered perspective through a
Systematic Literature Review approach. The research questions aim to study trends of past
publications and make reliable conclusions about women entrepreneurs generally identified
as less-educated, unskilled and driven by poverty.

e Design/Methodology:

A total of 87 peer-reviewed documents published between 1989-2022 were retrieved from
SCOPUS database and PRISMA Framework was used to decide upon the inclusion-
exclusion criteria.

e Findings:

Regardless of various theoretical perspectives, no significant variation can be seen in the
approach followed by researchers across the 34-year period. Even after decades of research
in the field of women in informal sector entrepreneurship, the stature of women
entrepreneurs remains discriminative and challenging due to their gender, low skill sets and
lack of opportunities.

e Implications:

Policies towards directing collective actions as a society and relaxing norms related to credit
access in order to secure interests of women entrepreneurs has been suggested.

e Originality:

This paper adds to the knowledge on informal sector entrepreneurship in the gendered
perspective, highlighting the levels at which challenges are met by the women entrepreneurs
and provides a basis for identifying future research agenda.
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1. Introduction:

Entrepreneurship in the informal sector contributes to the GDP in developed countries by
10-20% and extends up to 60% in developing countries. One of the most important catalysts
to economic development in current market situations is entrepreneurship. Women
entrepreneurs play a critical role in advancing and sustaining economic development of any
nation, in both, formal as well as the informal sector (Okeke-Uzodike et al., 2018). Inspire
of contributing critically to the economies of developing nations, women seldom get to
place themselves in the formal sector which is more regulated and unionized than the
informal sector which is alternately also known as ‘'unorganized', 'unprotected' or
‘unregistered' where a huge percentage of women engage themselves. (Torri M.C., and
Martinez A., 2014). Women’s entrepreneurship has been promoted and encouraged by
policymakers and development professionals due to the opinion that the key to empowering
women and their households as well as society and to bring them out of the dearth of
poverty, is to increase the access to market-based possibilities. This in turn gives rise to the
gender-based studies of entrepreneurship. (Boeri N., 2018). Women who undertake
entrepreneurial activities in the urban or rural informal sector are mostly characterized as
uneducated and poverty driven. (Shabbir A., Di Gregorio S.et al., 1996). Women
entrepreneurs engaged in the informal sector are seen from the structuralize view point as
that marginalized section of the population involved in necessity-driven low-quality jobs
performed under deplorable conditions and getting lesser remunerations due to lack of
alternative sources of income, and from the neo-liberal view point as those who perform
high-quality tasks and as an independent choice (C. Williams et al., 2012).

The global financial crisis has affected the women entrepreneurs greatly since it impacted
the factors of revenue such as contraction in demand, fall in revenue and reduced profits
and the factors of cost such as increased rates of raw materials and increased cost of
production. (Kasseeah H., Thoplan R., Tandrayen-Ragoobur V.et al., 2014). For the purpose
of this paper, we have focused on the challenges faced by women entrepreneurs in the
informal sector at various levels.

Studies and research on women engaged in entrepreneurship has witnessed an increase in
numbers, thereby achieving agreement among academicians and bringing great
understanding about the factors which contribute to the challenges faced by women in
taking up entrepreneurship (Cardella et al., 2020). Although women entrepreneurship has
received prior attention, insights drawn from previous studies are extremely important to
widen the theoretical lens. Many review papers regarding entrepreneurship and informal
sector have been published in recent years in great numbers but quite a few include the
gendered perspective. During the last few decades, a series of Systematic Literature Review
studies have been conducted focusing on the various facets of female entrepreneurship,
some in the formal sector and some in the informal sector e.g. (Kasseeah H. and Tandrayen-
Ragoobur V., 2014), (Karakire Guma, 2015), (Hernandez L., Nunn N., Warnecke T.et al.,
2012).The studies have also discussed various issues such as formalizing the informal sector
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e.g. (Xheneti et al., 2019), inclusion of women in entrepreneurship (FEIJO-CUENCA et al.,
2020) and discussed women’s contribution in specific industries of the informal sector such
as agriculture e.g. (Dunne et al., n.d.), (Walther et al., n.d.), tourism (Tristanti et al., n.d.)
etc. Few Literature Reviews conducted also focused specifically on certain countries e.g.
(Fareed et al., 2017) or types of economies such as e.g. (Panda, 2018) or set of regions such
as ASEAN, SAARC etc. Given these developments, it is an opportunity to map the
challenges of female entrepreneurship in the informal sector without any restriction on the
type of business carried on. This paper addresses the issues which are specific to women
such as gender-based discrimination, growth barriers against the patriarchal backdrop, lack
of social security etc. in various countries of the world such as India, China, South Africa,
Indonesia, Pakistan, Turkey, Syria etc. which helps in making better generalizations about
the problems and prospects in an accurate manner. This systematic review paves way for
discussions by academics by putting forward an overarching view about Women
Entrepreneurship and its challenges in the informal sector by reviewing multiple issues
simultaneously against a unified backdrop. This paper aims to address the following
research questions: How can the contributions in this field be adequately clustered and
mapped? How do these contributions augment the field of informal sector entrepreneurship
in the gendered perspective? What are the areas requiring strict and immediate action by the
policymakers? Which direction should future research be directed so as to enrich and bring
together further studies to enhance and polish the literature in this field? The paper has been
structured as follows. We first discuss the features of the 87 documents collected between
1989-2022 such as the citation analysis with respect to most cited papers and number of
citations per year. The number of publications per year which shows the rise and drop in
research interest on this topic and the countries with maximum research papers in this area
are also discussed as a part of documental analysis. Secondly, we review the
entrepreneurship literature in relation to women entrepreneurs and the informal sector,
explain the methodological approach and then discuss the content of the reviewed literature
by making appropriate classifications to simplify the representation of the major issues and
challenges which have been studied in the past years. Then, we delineate the implications
of the findings which would pave way for researchers and policy makers, and show a way
for future research. Lastly, the final section is dedicated to present the conclusions drawn
from this research.

2. Materials and Methods:

A Systematic Literature Review of related papers published between 1989-2022 in top-tier
research journals was conducted in order to bring together the scientific knowledge derived
upon the analysis of articles relating to the ‘Challenges Faced by Women Entrepreneurs in
The Informal Sector’. For this, Scopus Database was selected, which has a wide range of
credible journals and articles with over 27 million abstracts and forms the largest identified
database for reliable scientific literature. The terms used as search terms were “women”,
“entrepren®” and “informal sector” using the Boolean connector “AND”. The option of
“Abstract, Title and Keywords” was selected as search field without applying any time
margin. This search gave results with the first paper published in 1989 and ended in 2022,
while generating a total of 131 documents. The articles were finally selected using the
inclusion criteria 1) only research articles, where 107 documents were selected. 2) language
should be English, which excluded 4 documents (3 written in French and 1 in Spanish)
including 103 documents at this stage.
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Any other articles which were written in a language except English, were a part of
conference proceedings, books and thesis chapters were removed. This might be seen as a
limitation of this research paper, but this is an efficient way to assure credible deductions.
Thereafter, the abstracts and full-length papers were rigorously examined and documents
falling outside the scope of this study were deemed irrelevant and hence, excluded. This
phase of selection helped to narrow down the field, thereby giving a final result of 87
articles. Figure 1 given below shows the flowchart of selections done in accordance with
PRISMA framework. PRISMA flow diagrams are an effective tool to present scientific
communication of methods and results in a better manner using the feature of interactivity
(Haddaway et al., 2022).

ki of new m It vim ctn and g
& Records removed before acreening
Records identfied from Duplicate records (n « 0)
Databases (n -« 131) Records matked as it automaton
E Registers (n « 0) tools (n - 24)
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v Reports excluded
Thess articles wers sxcluded ns
Reports sssessed for eligibdity
" « 103) e Hreir tithe a batract did not
(n =103) Wil under the scope of thin review
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Figure 1- Inclusion and Exclusion Flow Diagram
3. Results:
3.1 Document Analysis:

A total of 87 documents were selected as a sample from the period of 1989 to 2022, with
the total number of citations summing up to 1413. Among the earliest publications
regarding ‘Women Entrepreneurs in the Informal Sector’ were was Jiggins J (1989),
McKean C S (1989) and Berger M (1989). The selected 11 publications with most citations,
as illustrated in Figure 2, contain 47.92% of the total citations with highest connotations
being registered by (McDade B.E., and Spring A., 2005) with their paper titled “The 'new
generation of African entrepreneurs’: Networking to change the climate for business and
private sector-led development” which had 108 citations making up 7.64% of the total
number of citations.
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Figure 2 Ranking top 11 publications with maximum citations.

No.

Title

Authors

Year

Citations

%
Citations

The 'new generation of African
entrepreneurs:  Networking  to
change the climate for business and
private sector-led development

McDade
B.E., Spring
A.

2005

108

7.64%

An examination of the relationship
between women's personal goals
and structural factors influencing
their decision to start a business: The
case of Pakistan

Shabbir A,
Di Gregorio
S.

1996

85

6.01%

African women in the
entrepreneurial landscape:
Reconsidering formal and
informal sectors

the

Spring A.

2009

64

4.52%

Mexican immigrants and informal
self-employment in Chicago

Raijman R.

2001

63

4.45%

Gendered spaces of informal
entrepreneurship in soweto, South
Africa

Grant R.

2013

62

4.38%

Making a living in African cities:
The role of home-based enterprises
in Accra and Pretori

Gough K.V.,
Tipple A.G,,
Napier M.

2003

59

4.17%

Is the informal economy an
incubator for new enterprise
creation? A gender perspective

Williams C.,
Martinez A.

2014

57

4.03%

How poor women earn income in
sub-Saharan Africa and what works
against them

Jiggins J.

1989

48

3.39%

A look at the 'hidden side': Turkish
women in Berlin's ethnic labour
market

Hillmann F.

1999

44

3.11%

10.

Microfinance and sustained
economic improvement: Women
small-scale entrepreneurs in
Ethiopia

Belwal
Tamiru
Singh G.

R.,
M.,

2012

44

3.11%

11.

Political reservations and women's
entrepreneurship in India

Ghani E.,
Kerr W.R,,
O'Connell
S.D.

2014

44

3.11%

Source- Self
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3.2 Trends and Patterns of Publications Between 1989-2022:

The historical trend of number of citations per year, has shown a non-linear trend over the
period of 1989-2022. Figure 3 elucidates the concentration of sum of citations per year for
the selected period. A significant number of citations were made in 1989, 1996, 2001, 2005,
2011, 2013 and 2014 with the maximum yet temporary upturn in 2014. A decline in the
number of citations prior to 2014 can be seen as a result of expansion of women in the
informal sector in various other sectors other than entrepreneurship and shift of interest of
studies from women entrepreneurs to other viable sectors where women engage in the
informal sector. However, the citation trend has remained non-uniform with good peaks and
troughs beyond 2014 as well. We can expect more citations in coming years in the recently
developed papers of 2020, 2021 and 2022.

Figure 3
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The historical trend of number of publications per year has shown a positive growth rate
over the 34 years’ period between 1989-2022 and has been elucidated in Figure 4. The
number of research papers on ‘Women Entrepreneurs in Informal Sector’ has increased over
the period. The number of papers published between 1989-2000 remained between 1-3
papers each year. This increased to 3-5 papers each year between 2001-2011, which now
increased to 6-7 papers a year beyond 2012. Many potential factors could have impacted
the dynamics of the publications on ‘Women Entrepreneurs in the Informal Sector’ across
the past 34 years such as introduction of more female entrepreneurs in the informal sector,
increase in urban and rural informality, policy reforms for informal sector in general and
women in particular, more credit support for women entrepreneurs, increase in awareness
about women rights and occupational health and safety etc. This indicates that “Women
Entrepreneurs in the Informal Sector’ is an active research area in the field of contemporary
socioeconomic studies and gender studies.
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Figure 4

Trends of publications between 1989-2022
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Other than the document analysis and trend analysis as discussed above, it is also important
to include the analysis of the geographical distribution of the publications. Figure 5 shows
the spread of regions where the 87 publications included in this review regarding women
entrepreneurs in the informal sector were published. It shows the locations with respect to
continents and countries where research was conducted. We can see that studies were not
restricted to under-developed regions only, hence indicating a global spread of this issue
and promising that the topic studied in this review is truly a global phenomenon. We can
study from the map that research was mainly focused in South and West Africa in regions
such as Botswana, Tanzania, Zimbabwe etc. in the South, Ethiopia, Kenya etc. in the East,
Ghana, Nigeria, Niger etc. in the West and Egypt in the North. A concentration of papers in
the Asian continent with many states in India, Thailand, Nepal, China, Indonesia and Korea
was also observed. Studies were also reported in the West in UK, Brazil and US. Figure 6
elucidates the 3 regions with maximum publications out of the 87 studies that were
considered for this review. South Africa has the maximum number of publications i.e. 16
papers, followed by India with 15 papers and Ghana with 7 papers. This widespread
geographical distribution indicates that urban and rural informality is a global phenomenon
which exists in different parts of the world including developed, developing as well as
under-developed nations. This falsifies the narrative that informality is a characteristic of
developing and under-developed countries only. It nulls the belief that informality is a
synonym of backwardness which is greatly linked with under developed countries. Figure
6 also indicates that most studies were conducted in South Africa and India making them a
hot area for research upon “Women Entrepreneurs in the Informal Sector’. As a matter of
fact, most of the women entrepreneurs in the informal sector in Africa and India belonged
to poor families, were unskilled with little or no prior education which makes informal
entrepreneurship an easy medium of entry and survival. These characteristics of the
participants clearly indicate their vulnerability, complexity and heterogeneous nature of the
informal sector.
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3.3 Geographical Distribution of Publications:

138



A Review of Existing Literature on Challenges Faced by Women Entrepreneurs in the Informal Sector

Figure 5

Geographical distribution of publications related to women entrepreneurs in the informal
sector by country

Source- Self
Figure 6

Top 3 regions with maximum number of publications

= Ghana
= |ndia
» South Africa

Source- Self

3.4 Analysis of Themes/Focus of Studies:

Upon reviewing the literature of the 87 research papers pertaining to the challenges faced
by women entrepreneurs in the informal sector, four broad levels were identified at which
women had to face challenges on a regular basis and formed the theme of the select studies.
This has been illustrated in Figure 7.
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The four levels identified were Individual Level (two sub-themes), Household and Social
Level (two sub-themes), Business Level (three sub-themes) and Institution and Policy Level
(two sub-themes) and are elaborately illustrated in Figure 8. This classification was done to
give a better understanding of the basis on which the research was conducted.

From Figure 7, we can understand that most of the studies focused on business level
problems (43.67%) followed by household and social level issues (37.93%). The articles
which studied the business level issues give valuable insights on the factors which influence
the entry as well as exit of women as entrepreneurs in the informal sectors, the factors which
provide suitable environments to grow as well as the factors which hinders growth and
success of the businesses. It studies the financing and credit facilities available to them
through financial and non-financial bodies and the various networks and organizations and
regional or national and international integrations which promotes more women
entrepreneurs to carry out the business in the informal sector. The articles which studied
household and social level issues focused mainly on gender related issues such as gender
discrimination, domestic violence, workplace harassment, unequal opportunities etc. as well
as the social and cultural norms which pose as hurdles to the growth and success of women
entrepreneurs. Other topics such as income inequalities have also been explained. Individual
level issues such as education levels and technical skills of women and the psychological
and cognitive behaviour on business were studied by 12.64% articles followed by 5.74%
articles studying issues on the institutional and policy levels which focused majorly on
policies and programs developed for the protection of women entrepreneurs in the informal
sector.

Figure 7
Classification of publications with respect to levels studied regarding difficulty faced by
women entrepreneurs in the informal sector

5.74%

43.67%

® Individual Level ® Household and Social Level = Business Level ® Institution and Policy Level

Source-self

Figure 8 explains the various sub-themes which throw light on the four levels and form the
basis of the studies.
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It can be read from Figure 8 that most of the studies were based on Gender Differences,
Social and Cultural Norms i.e., 35.63%, followed by the theme of Growth Barriers and
Success Factors i.e., 27.58%. In this context, the publications studied the existing issues and
suggested ways of giving solutions to them on various agendas such as formality vs
informality, credit facilitation, economic empowerment, improvement of working
conditions etc. This shall be highlighted in the following sections.

Figure 8

Levels and sub-themes of focus of study

No. Level Sub-Themes No. Of Total
Publications
1. | Individual Level |Psychological and  Cognitive | 2
Behaviour
Technical Skills and Education 8 10
2. | Household and| Gender Differences, Social and| 31
Social Level Cultural Norms
Income Inequalities 2 33
3. | Business Level Financing
Network and Organisation 5
Growth Barriers and Success | 24 38
Factors
4. | Institution  and | Public Policies and Social Security |5
Policy Level Legal Aspects
1 6

TOTAL 87

3.4.1 Individual Level Related Studies of Women Entrepreneurs in the Informal
Sector:

During the 1989-2022 period, 11 published papers covered the difficulties faced by women
entrepreneurs in the informal sector at the Individual level. Papers on Individual Level
studies indicate that the focus of the research was mainly on individual characteristics of
women entrepreneurs such as the Technical Skills and Education and the Psychological and
Cognitive Behaviors which affected their decision-making skills. The published papers with
Technical Skills and Education as its theme such as (McKean, C. S.,1989) studied the
impact that training and technical assistance had on women entrepreneurs operating in the
informal sector. Another paper (Jiyane G., and Zawada B., 2013) concluded that if poverty
issues are addressed through financial literacy of entrepreneurs in general and women
entrepreneurs in specific, can contribute to bringing growth to a country’s economy.
Through a case study, (Ukpere C.L., et al., 2014) showed that technical and digital
marketing platforms affect the growth and development of business ventures.
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Hence, through their studies we can understand that technical skills, education and
knowledge of information and communication technologies are important factors which
help individuals as well as the country to grow. (Miniesy R., et al., 2022) in their paper,
studied the relationship between characteristics, attitudes and goals of the entrepreneurs and
the adoption of digital adoption. These explain the impact of psychological and cognitive
behaviour on decision-making skills of the entrepreneurs. The study concluded that
boredom and self-confidence had negative impact on adoption of digital entrepreneurship
while self-actualization, attempts to minimize direct costs etc. had a positive impact on
adoption of digital entrepreneurship.

Based on the dynamics presented in the studies, it suggests that a sophisticated interplay
exists between the technical skills and educational level of women entrepreneurs and their
psychological and cognitive behaviors and the success of their business.

3.4.2 Household and Social Level Related Studies of Women Entrepreneurs in the
Informal Sector:

A majority of 33 published papers covered the difficulties faced by women entrepreneurs
in the informal sector at the Household and Social Level. These papers indicate various
issues faced by women within their families i.e., households and outside the families i.e.,
society. For this, two sub-themes- ‘Gender Differences, Social and Cultural Norms and
Income Inequalities’ were identified. While the papers studying the effects of ‘Gender
Differences, Social and Cultural Norms’ discussed the difficulties faced by women
entrepreneurs in the informal sector to run their businesses due to the discrimination made
on the basis of gender, and the age old social and cultural conservative norms which become
hurdles to their success, papers which study ‘Income Inequality’ discussed how the income
or returns from entrepreneurial endeavors of women remained lower than the men.

The following papers discussed issues related to Gender Differences, Social and Cultural
Norms. Women were thought to be participating in informal sector entrepreneurship mainly
due to poverty, but (Mukherjee S., 2021) revealed through their study that women take part
in the informal entrepreneurship for various other reasons such as supplementing the income
of family, gaining social recognition etc. (Muhammad S., et al., 2021) conclude in their
paper that women entrepreneurs from supportive families perform better than those who
received little or no support, indicating the direct relationship between support from families
and success of women entrepreneurs. (Xheneti et al., 2018) indicate how women negotiate
the demands of the business and family simultaneously by responding to family/societal
expectations. (Kasseeah H., and Tandrayen-Ragoobur V., 2014) state in their study that
informal sector helps in increasing the household earnings of women and even contributes
to their livelihood even though the earnings of the majority remain low. (C. C., Williams
and Youssef Y., 2013) exclaim in their paper that even though less than 50% of the
entrepreneurs in the informal sector are driven into the realm of entrepreneurship out of
necessity, women entrepreneurs fetched lesser incomes and were driven into
entrepreneurship more out of necessity than their male counterparts even in cases where
women were more educated. (Lange S., 2003) further state in their paper that although some
men feel intimidated by the financial independence of women, others understand that in the
current economic situations female entrepreneurship is an extreme necessity.
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(Walther O.J., et al., 2019) studied on the theme of Income Inequality, affirm further through
an econometric analysis that women are comparatively less medial than men and even after
administering the age, experience, educational qualifications, religious background and the
matrimonial status, the income of women remains lower than men.

3.4.3 Business Level Related Studies of Women Entrepreneurs in the Informal Sector:

We can read from Figure 8 that the maximum number of research papers on ‘Women
Entrepreneurs in the Informal Sector’ during the period 1989-2022 focused on difficulties
faced by women entrepreneurs on the Business Level. Three sub-themes were identified at
this level namely- Financing, Network and Organization and Growth Barriers and Success
Factors. Papers studying the theme ‘Financing’ discussed how credit assistance through
banks, cooperatives and other such financing bodies along with government programs helps
women from financially and socially backward families to enter entrepreneurship in the
informal sector. Papers focusing on the theme ‘“Network and Organization’ discuss the role
of cluster initiative management, networking and regional as well as international
integrations in the development and success of business run by women entrepreneurs with
focus on the informal/unorganized sector. Lastly papers discussing ‘Growth Barriers and
Success Factors’ study the reasons of entry and exit of women from entrepreneurship in the
informal sector and the factors which are conducive to the growth and success of the
endeavors carried on by them.

For instance, (Fieve J.K.D. and Chrysostome E.V., 2022) found in their study that credit
cooperative lending groups contribute significantly to women entrepreneurs in the informal
sector through their initiatives such as extending long-period credit support at no-interest
rates for growth and expansion of their businesses and promoting training and capacity
building programs so as to enhance their skills for sustainable business practices and helping
them to pay back the loans. Even after the governments invest hugely in the activities of the
informal sector, women find themselves restricted in credit funding’s, for various reasons
such as socio-cultural norms and absence of collaterals as most women do not have access
to fruitful capital. (Maurya P., and Mohanty P.C., 2019) studied the factors which restrict
credit access to ‘female-owned informal enterprises’ and revealed that the size of the firm
which is determined by the quantity of employment opportunities generated and the gross
profit earned, the number of activities carried out, keeping accounting records positively
and significantly impact the extent of access to formal credit. (Belwal R., et al., 2012) in
their study attempt to highlight the factors which bring financial constraints to the women
entrepreneurs. They suggest through their paper, that small changes in capitalization could
facilitate active participation of women in varied productive endeavors and could have a
significant impact on their personal lives and families and also the economy. They state that
access to credit to women is restricted for reasons such as regulations by formal financial
bodies and high rates of interest.

(Warnecke T., 2016) through the case study of Self-Employed Women's Association, Scrap
Collectors Union, the Xi'an Domestic Workers Union and Chinese Working Women
Network, state that such associations and organizations are inherently diverse and strategies
formulated for local and transnational organizations and networks builds a roadway to
benefit the women entrepreneurs and other parties for whom such networks are formed.
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(McDade B.E., and Spring A., 2005) studied the new-generation of African entrepreneurs
and the role of regional and Pan-Africa integration and cooperation by analyzing data
collected through interviews of men and women network members of selected 10 African
countries. It states how the organizations trail cross-national economic activities, nourish
the official status of observer at recognised regional economic organizations, sign MOUs
with multilateral agencies, build funds for venture capitals and contribute to the government
by helping it update and build suitable policies from time to time.

(Tuffour et al., 2022) researched on the growth barriers and success factors of women street
food vendors in Accra Metropolis and indicated in their paper a wide variety of factors such
as experience of business, struggles in preparing food, challenges faced in obtaining raw
materials at the right time, at right prices, even during seasonal changes and having
restricted access to store houses, age of the entrepreneurs, marital status, family
responsibilities, expectations of society which hinder the success of these women
entrepreneurs. (Shava H. and Chinyamurindi W., 2022) gave more factors which restricted
the growth and success of women entrepreneurs. They mentioned that personal satisfaction,
lack of strategies of expansion and challenges faced by them at household and society levels
posed as limiting factors to growth of women as entrepreneurs in the informal sector.
(Wijewardena et al., 2020) exclaimed that work related demands increased the stress levels
which reduced their creativity. Nevertheless, support of family to business reduces the
negative impacts of increased stress levels. (Gray K.R., 2001) conducted a study on women
entrepreneurs in Morocco and found in his study that socio-cultural norms and religious
beliefs, family background, education levels and work experience were the factors which
enhanced and inhibited the success of women entrepreneurs in the Kingdom of Morocco.
(Bellér-Hann 1., 1998) stated that most of the successful male and female entrepreneurs
relied on various types of 'cultural capital' and transactions mostly relied on trust and good
relations with kins, neighbors, friends and families which fuelled the growth of their
endeavors greatly. (Shabbir et al., 1996) revealed various reasons why women started
working as micro-entrepreneurs in the informal sector. Women started businesses to attain
personal freedom, social and economic security and personal contentment. Other reasons
included freedom of choice of type of work, working hours, work environment, co-workers
etc.

3.4.4 Institution and Policy Level Related Studies of Women Entrepreneurs in the
Informal Sector:

Although few studies were conducted between the period of 1989-2022 on Institution and
Policy Level issues faced by women entrepreneurs in the informal sector, but they attempt
to highlight where the policies lack in providing support to women entrepreneurs and also
suggest measures to overcome the drawbacks.

Two themes- Public Policies and Social Security and Legal Aspects were identified under
this level. Papers which focused on the theme ‘Public Policies and Social Security’
discussed the role of government policies and social security measures in protecting the
rights of individual workers. Papers which studied ‘Legal Aspects’ illustrated the various
facets and implications of legalization of business.
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(Lenshie et al., 2021) studied the effects of Covid-19 pandemic on the informal women
workers in Nigeria and argued that the lockdown following the pandemic had devastating
effects on the women workers in the informal sector, majorly due to the absence of social
protection programs to protect this vulnerable segment of the society. The study stated that
in order to promote sustainable development in Nigeria, delivering financial capital,
material incentives along with ensuring affordable social protection provisions played a
game-changing role.

(Marques et al., 2020) attempted to study the factors motivating women entrepreneurs in
rural as well as urban areas to legalese their micro-business in Brazil. They stated that the
main reason for opting legalizing of their business was to attain the advantages of formal
businesses and to attain such systems which promote work-life balance. Women in rural
areas displayed more resistance to and lack of trust in getting their business legalized than
women of urban areas.

4. Policy Implications:

Upon analyzing the findings and discussions of the 87 documents considered for this paper,
some important learnings relevant to policy implications can be illustrated. It was observed
commonly that Gender Differences and Socio-cultural Norms have posed as major success
barriers to women who wish to take up entrepreneurship in the informal ecosystem. The
patriarchal mindset of people and the socio-cultural norms which women are expected to
adhere to, have a direct effect on the psychology and potential of women who wish to
engage in entrepreneurial endeavors. Future prospective actions towards developing and
implementing policies directed towards collective actions as a society and strict actions
against factors acting as speed-breakers are required to pave way for more women
entrepreneurs.

The next major issue that was commonly noticed was difficulty in accessing credit facility
and the lack of technical skills and education which confined women from growing their
businesses. Easy access to credit calls for reforms in credit policies and laws relating to
ownership of assets by women. Women across the globe face issues regarding availing
credit from financing bodies mainly due to absence of mortgage assets such as land. Another
area of development can be imparting basic and quality education to women and training
and development of vocational and technical skills. Quite a number of studies indicate that
even though such laws have been formulated but lack of awareness of laws and programs
among the target audience, leads to poor implementation and failure of programs. Hence,
strong implementation and regular follow-up might help in increasing the efficiency of
programs.

We can say that even though the geographic boundaries no longer exist due to globalization
and markets have been liberalized, it doesn’t ensure the liberalization of social and cultural
norms which are binding to women. Nor does this imply easy credit access, quality
education and development of technical skills of women. Hence, there exists great potential
in the hands of our policy-makers to develop programs and direct resources towards female
entrepreneurs who wish to break out of stigmas and stereotypes and place themselves in the
society.
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5. Research Agenda:

This Systematic Literature Review wishes to add to the field of research in Women
Entrepreneurship in the Informal Sector, by providing an apt research framework and
research agenda for academics who wish to conduct further research in the gendered
perspective of informal entrepreneurship.

The Systematic Literature Review analysed the 87 research papers which specifically dealt
with women entrepreneurs in the informal sector. The results presented in the paper seemed
partial or incomplete in representing the ground issues regardless of other important
elements. While some papers conducted a comparative study between male and female
entrepreneurs, others focused on one or two of the identified sub-themes such as Growth
Barriers and Success Factors, Gender issues, Social Security, Education and Skills etc.
failing to study the situation by taking all the four factors into consideration leading to
presentation of partial results on the select factors only. A well-designed set of information
can be directed if a holistic approach is followed to address the problem of this vulnerable
segment of the society.

In spite of the abovementioned limitations, new findings arise in this article. It is nearly
impossible to make vivid generalizations from the results due to the research methodology
and the use of secondary data. However, a frequently arising issue has been observed.
Amongst the findings which existed in most of the papers includes common issues such as-
lack of financial knowledge, technical skills, higher education and financial assistance,
absence of a robust social security system, existence of domestic violence, prevalence of
conservative social and cultural norms and discrimination on the basis of sex and caste.

Apart from these frequently occurring issues in the publications, a stark similarity of
existence of these issues can be addressed in all types of economies- developed and
developing, which truly hinders the occurrence of prosperous environments which are
conducive for the success of any business. In addition to these similarities, it is worth
mentioning that the studies conducted over 1989-2022, have mentions of all these issues
indicating a long-term existence of such problems in the society, however, different
perspectives have also been discussed.

The studies failed to evaluate and assess the implication and degree of success of individual
policies and initiatives of the government. The current studies only tried to gain knowledge
about the experiences of female entrepreneurs with select policies and various market
situations such as liberalization of trade, ease of credit access and digitization trends. More
research is needed to help in understanding individual policies made by the state and ground
report of its effects on the life of women entrepreneurs in the informal sector.

Another interesting area of research can be the case study of more women entrepreneurs in
order to receive more valuable insights into the real challenges faced by them and derive
learning on how to overcome those challenges. We can thus say that the various challenges
faced by women entrepreneurs are not limited to a particular type of economy, but it is a
global phenomenon.
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6. Conclusion:

This review puts forward a systematic literature review of the status in quo of knowledge
existing on the challenges faced by women entrepreneurs in the informal sector related
research. We conclude that women entrepreneurs functioning in the informal sector, face a
variety of challenges not just within their homes but even in the external environment on an
everyday basis. We can also say that the challenges of informality for the women
entrepreneurs is not restricted to the developing nations but is existent in developed and rich
economies as well making it an uber global phenomenon. However, research has been
greatly focused on South Africa and other parts of Africa, making it a heated area of
research, followed by Asia, America and Europe (not in order). Evidence and arguments
derived from the systematic literature review also suggests that the challenges that these
women entrepreneurs face are multidimensional, heterogeneous or mixed and very much a
relative characteristic which differs from one woman to another depending upon the age,
marital status, financial status of family, social and cultural backgrounds and political
structure of the state. Governments can play an important role in unravelling socio-cultural
barriers for women through development and execution of proper policies and encouraging
training and capital formation for women entrepreneurs. Non-government and international
organizations can be key players in educating government bodies (Warnecke et al., 2012).
A significant number of research has been conducted in this area, yet the findings of this
paper hints that knowledge pertaining to informality and female entrepreneurship is more
theoretical with greater focus to the concepts of female entrepreneurship and informality.
This in turn has caused an imbalance in the studies focusing on systematic, applied and
experimental approaches to studies related to this field of study. More studies need to be
directed towards using other approaches to study this phenomenon as it may greatly help in
assisting the policymakers to formulate such processes which are more thoughtful and target
this vulnerable sector with better processes. In spite of creating their own social capital
pertaining to their work-related endeavors, significant gender differences do exist.

7. References:

1. Bellér-Hann, 1. (1998). Crafts, entrepreneurship and gendered economic relations in
southern Xinjiang in the era of “socialist commodity economy.” Central Asian Survey,
17(4), 701-718. https://doi.org/10.1080/02634939808401064

2. Belwal, R., Tamiru, M., and Singh, G. (2012). Microfinance and sustained economic
improvement: Women small-scale entrepreneurs in Ethiopia. Journal of International
Development, 24(SUPPL. 1). https://doi.org/10.1002/J1D.1782

3. Boeri, N. (2018). Challenging the Gendered Entrepreneurial Subject: Gender,
Development, and the Informal Economy in India. Gender and Society, 32(2), 157-179.
https://doi.org/10.1177/0891243217750119

4. Cardella, G. M., Hernandez-Sanchez, B. R., and Sanchez-Garcia, J. C. (2020). Women
Entrepreneurship: A Systematic Review to Outline the Boundaries of Scientific
Literature. Frontiers in Psychology, 11.
https://doi.org/10.3389/FPSYG.2020.01557/FULL development, J. J.-W., and 1989,
undefined. (n.d.). How poor women earn income in sub-Saharan Africa and what works
against them. Elsevier. Retrieved September 22, 2022, from
https://www.sciencedirect.com/science/article/pii/0305750X89901605

147


https://doi.org/10.3389/FPSYG.2020.01557/FULL

Entrepreneurship In India - Issues and Challenge

10.

11.

12.

13.

14.

15.

16.

17.

18.

Dunne, C., Siettou, C., Studies, P. W.-J. of R., and 2021, undefined. (n.d.). Investigating
the economic visibility and contribution of UK women in agriculture through a
systematic review of international literature. Elsevier. Retrieved September 22, 2022,
from https://www.sciencedirect.com/science/article/pii/S074301672100187X

Fareed, F., Gabriel, M., Lenain, P., and Reynaud, J. (2017). Financial inclusion and
women entrepreneurship: Evidence from Mexico. https://doi.org/10.1787/2fbd0f35-en
FEIJO-CUENCA, N., ... V. N.-R.-R,, and 2019, undefined. (n.d.). Study of the
incursion of women in the field of entrepreneurship. Revistaespacios.Com. Retrieved
September 22, 2022, from
https://www.revistaespacios.com/a19v40n38/19403827.html

Fieve, J. K. D., and Chrysostome, E. V. (2022). Credit Cooperative Lending Loans as
Challenges and Opportunities for Women Entrepreneurship in Africa: Evidence from
Ghana. Journal of African Business. https://doi.org/10.1080/15228916.2022.2078937
Gray, K. R. (2001). Women entrepreneurs in Morocco: A preliminary investigation.
Journal of North African Studies, 6(4), 64—74.
https://doi.org/10.1080/13629380108718451

Haddaway, N. R., Page, M. J., Pritchard, C. C., and McGuinness, L. A. (2022).
PRISMA2020: An R package and Shiny app for producing PRISMA 2020-compliant
flow diagrams, with interactivity for optimised digital transparency and Open
Synthesis. Campbell Systematic Reviews, 18(2). https://doi.org/10.1002/CL2.1230
Jiyane, G., and Zawada, B. (2013). Sustaining informal sector women entrepreneurs
through financial literacy. Libri, 63(1), 47-56. https://doi.org/10.1515/LIBRI-2013-
0004/HTML

Karakire Guma, P. (2015). Business in the urban informal economy: barriers to
women’s entrepreneurship in Uganda. Journal of African Business, 16(3), 305-321.
https://doi.org/10.1080/15228916.2015.1081025

Kasseeah, H., ... R. T.-l. J. of, and 2014, undefined. (2014). Financial crisis and
informal sector women entrepreneurs in Mauritius. Researchgate.Net, 8(2), 227-243.
https://doi.org/10.1504/1JEBR.2014.064123

Kasseeah, H., and Tandrayen-Ragoobur, V. (2014). Women in the informal sector in
Mauritius: A survival mode. Equality, Diversity and Inclusion, 33(8), 750-763.
https://doi.org/10.1108/EDI-04-2013-0022/FULL/HTML

Lange, S. (2003). When women grow wings: Gender relations in the informal economy
of Kampala.

https://open.cmi.no/cmi-
xmlui/bitstream/handle/11250/2436067/Report%20R%202003-8.pdf?sequence=2
Lenshie, N. E., Joshua, M. M., and Ezeibe, C. (2021). COVID-19 pandemic and
informal women workers in peri-urban communities in Nigeria. Local Environment,
26(6), 754-769. https://doi.org/10.1080/13549839.2021.1923001

Marques, C., Leal, C., Ferreira, J., and Ratten, V. (2020). The formal-informal dilemma
for women micro-entrepreneurs: evidence from Brazil. Journal of Enterprising
Communities, 14(5), 665-685.
https://doi.org/10.1108/JEC-03-2016-0008/FULL/HTML

Maurya, P., and Mohanty, P. C. (2019). What restricts credit to women enterprises?
Evidence from India’s informal sector. International Journal of Social Economics,
46(7), 920-937. https://doi.org/10.1108/1JSE-08-2018-0422/FULL/HTML

148



19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

29.

30.

31.

A Review of Existing Literature on Challenges Faced by Women Entrepreneurs in the Informal Sector

McDade, B. E., and Spring, A. (2005). The “new generation of African entrepreneurs”:
Networking to change the climate for business and private sector-led development.
Entrepreneurship and Regional Development, 17(1), 17-42.
https://doi.org/10.1080/0898562042000310714

Muhammad, S., Ximei, K., Hag, Z. U., Ali, I., and Beutell, N. (2021). COVID-19
pandemic, a blessing or a curse for sales? A study of women entrepreneurs from Khyber
Pakhtunkhwa community. Journal of Enterprising Communities.
https://doi.org/10.1108/JEC-05-2021-0060/FULL/HTML

Mukherjee, S. (2021). The business model canvas of women owned micro enterprises
in the wurban informal sector. Journal of Enterprising Communities.
https://doi.org/10.1108/JEC-05-2021-0068/FULL/HTML

Musara, M., Management, C. N.-A. J. of, and 2020, undefined. (2020). Informal
sector entrepreneurship, individual entrepreneurial orientation and the emergence of
entrepreneurial leadership. Taylor and Francis, 6(3), 194-213.
https://doi.org/10.1080/23322373.2020.1777817

Okeke-Uzodike, O., ... U. 0.-U.-J. of I., and 2018, undefined. (2018). Women
Entrepreneurship in Kwazulu-Natal: A Critical Review of Government Intervention
Policies and Programs. Vc. Bridgew.Edu. https://vc.bridgew.edu/jiws/vol19/iss5/10/
Panda, S. (2018). Constraints faced by women entrepreneurs in developing countries:
review and ranking. Gender in Management, 33(4), 315-331.
https://doi.org/10.1108/GM-01-2017-0003/FULL/HTML

Shabbir, A., venturing, S. D. G.-J. of B., and 1996, undefined. (n.d.). An examination
of the relationship between women’s personal goals and structural factors influencing
their decision to start a business: The case of Pakistan. Elsevier. Retrieved September
22, 2022, from https://www.sciencedirect.com/science/article/pii/S0883902696000341
Shava, H., and Chinyamurindi, W. (2022). Barriers of growth within an informal sector
business: narratives of women subsistence entrepreneurs in South Africa. African
Journal of Economic and Management Studies. https://doi.org/10.1108/AJEMS-08-
2021-0354/FULL/HTML

Torri, M. C., and Martinez, A. (2014). Women’s empowerment and micro-
entrepreneurship in India: Constructing a new development paradigm? Progress in
Development Studies, 14(1), 31-48. https://doi.org/10.1177/1464993413504347
Tristanti, T., Dwi, ., Nurhaeni, A., Mulyanto, M., and Sakuntalawati, R. D. (n.d.). The
Role of Women in Tourism: A Systematic Literature Review. Knepublishing.Com,
2022. https://doi.org/10.18502/kss.v7i5.10576

Tuffour, J. K., Oppong, M., Nyanyofio, J. G. T., Abukari, M. F., Addo, M. N., and
Brako, D. (2022). Micro-Entrepreneurship: Examining the Factors Affecting the
Success of Women Street Food Vendors. Global Business Review.
https://doi.org/10.1177/09721509211072380

Ukpere, C., Slabbert, A., Social, W. U.-M. J. of, and 2014, undefined. (2014). The
relevance of modern technology usage on the business ventures of Kenyan women
entrepreneurs. Mcser.Org, 5(10), 2039-2117.
https://doi.org/10.5901/mjss.2014.v5n10p58

Walther, O., Tenikue, M., Development, M. T.-W., and 2019, undefined. (n.d.).
Economic performance, gender and social networks in West African food systems.
Elsevier. Retrieved September 22, 2022, from
https://www.sciencedirect.com/science/article/pii/S0305750X19302980

149



Entrepreneurship In India - Issues and Challenge

32.

33.

34.

35.

36.

37.

38.

39.

Warnecke, T. (2016). Informal sector entrepreneurship for women in China and India:
building networks, gaining recognition, and obtaining support. Journal of Small
Business and Entrepreneurship, 28(6), 479-491.
https://doi.org/10.1080/08276331.2016.1202092

Warnecke, T., Hernandez, L., and Nunn, N. (2012). Female entrepreneurship in China:
opportunity-or necessity-based? https://scholarship.rollins.edu/stud_fac/23/
Wijewardena, N., Samaratunge, R., Kumara, A. S., Newman, A., and Abeysekera, L.
(2020). It takes a family to lighten the load! The impact of family-to-business support
on the stress and creativity of women micro-entrepreneurs in Sri Lanka. Personnel
Review, 49(9), 1965-1986. https://doi.org/10.1108/PR-05-2019-0251

Williams, C. C., and Youssef, Y. (2013). Evaluating the gender variations in informal
sector entrepreneurship: Some lessons from Brazil. Journal of Developmental
Entrepreneurship, 18(1). https://doi.org/10.1142/S1084946713500040

Williams, C., Entrepreneurship, A. G.-J. of D., and 2011, undefined. (2012). Evaluating
women entrepreneurs in the informal sector: Some evidence from India. World
Scientific, 16(3), 351-369. https://doi.org/10.1142/S1084946711001914

Xheneti, M., ... A. M.-1. J. of, and 2019, undefined. (2019). Value of formalization for
women entrepreneurs in developing contexts: A review and research agenda. Wiley
Online Library, 21(1), 3-23. https://doi.org/10.1111/ijmr.12172

Xheneti, M., Karki, S., Regional, A. M.-E. and, and 2019, undefined. (2018).
Negotiating business and family demands within a patriarchal society-the case of
women entrepreneurs in the Nepalese context. Taylor and Francis, 31(3-4), 259-278.
https://doi.org/10.1080/08985626.2018.1551792.

150


https://doi.org/10.1111/ijmr.12172
https://doi.org/10.1080/08985626.2018.1551792

Entrepreneurship In India - Issues and Challenge https://www.kdpublications.in
ISBN: 978-81-19149-83-4

The Art of Crafting an Effective Thesis Statement:
A Comprehensive Analysis of its Elements,
Importance, and Impact on Academic Writing

Priyanka Kumari

Research Scholar,
Arka Jain university.

Abstract:

This thesis delves into the fundamental concept of a thesis statement, an integral component
of academic writing across various disciplines. The study explores the structure,
characteristics, and strategic formulation of thesis statements, highlighting their
significance in shaping coherent, well-structured, and persuasive essays. Through an
extensive review of literature and case studies, this research aims to provide a
comprehensive understanding of the art of crafting an effective thesis statement and its
impact on academic writing quality.

Chapter 1: Introduction:

An introduction, in the context of writing or speaking, serves as the opening or beginning
segment of a piece of work. It is designed to provide readers or listeners with essential
background information, context, and a clear overview of the main topic or subject matter
that will be discussed in the subsequent content.

The primary objectives of an introduction are to capture the audience's attention, establish
the relevance and significance of the topic, and set the tone for the rest of the work. It should
be engaging, informative, and concise, laying the groundwork for what the audience can
expect to learn or explore further in the body of the text or presentation.

In various forms of writing, such as essays, research papers, articles, and books, the
introduction typically includes:

The Hook: An attention-grabbing opening sentence or paragraph that captures the reader's
interest and encourages them to continue reading. Background Information: A brief
overview of the topic, its historical context, and any relevant background information that
helps the audience understand the subject better.

Obijectives or Scope: The introduction may outline the specific objectives or scope of the
work, defining the boundaries of what will be covered and what will not be addressed.

Importance or Significance: An explanation of why the topic is relevant, significant, or
timely, indicating the potential impact or contribution of the work.
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Outline: In longer pieces of writing, an introduction may include a brief outline of the main
sections or topics that will be discussed in the body of the work.

Overall, a well-crafted introduction sets the stage for the rest of the content, guiding the
audience's understanding and generating interest in what follows. It is an essential element
of effective communication and can significantly influence how readers or listeners perceive
the entire piece.

Chapter 2: Literature Review

A literature review is a critical and comprehensive analysis of existing published literature,
research studies, and scholarly works related to a particular topic or research question. It
serves as an essential part of academic research by synthesizing and evaluating current
knowledge and understanding in a specific field of study.

The main purposes of a literature review are:

Contextualize the Research: It helps researchers place their study within the broader context
of existing knowledge and identifies the gaps that their research aims to address.

Identify Key Themes and Concepts: The literature review identifies common themes,
concepts, and theories that have been explored in previous research, providing a foundation
for the current study.

Evaluate Existing Studies: It assesses the strengths and weaknesses of previous research,
highlighting any methodological flaws or limitations that may impact the reliability of their
findings.

Justify Research Objectives: By reviewing the literature, researchers can demonstrate the
significance and relevance of their research objectives and establish the need for their study.

Identify Research Gaps: The literature review reveals areas that have not been sufficiently
explored or areas where conflicting findings exist, helping researchers identify potential
research gaps to focus on.

Develop Research Questions or Hypotheses: Based on the literature review, researchers can
refine their research questions or hypotheses to align with existing knowledge and
contribute to the field.

Key components of a literature review:

Introduction: Provides an overview of the topic, research question, or area of interest and
explains the rationale for conducting the literature review.

Search Strategy: Describes the methods used to search and select relevant literature,
including databases, keywords, and inclusion and exclusion criteria.
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Synthesis and Analysis: Summarizes and synthesizes the main findings from the selected
studies, organizing them thematically or chronologically.

Critigue and Evaluation: Assesses the quality and credibility of the reviewed literature,
considering factors such as sample size, research design, and data analysis methods.

Discussion: Explores the relationships and connections between the reviewed studies,
highlighting patterns, inconsistencies, and gaps in the literature.

Conclusion: Summarizes the main findings of the literature review, emphasizes the
implications for current research, and suggests potential future research directions.

In academic writing, a well-structured literature review strengthens the research foundation
and demonstrates the researcher's understanding of the topic's history and existing
knowledge. It also serves as an essential building block for formulating research questions
and hypotheses and guiding the methodology of the study.

Chapter 3: Elements of an Effective Thesis Statement

An effective thesis statement is a crucial element of academic writing, as it succinctly
conveys the main argument or point of the paper. A well-crafted thesis statement provides
clarity and focus to the entire essay, guiding the reader on what to expect. Here are the key
elements of an effective thesis statement:

Clear and Concise: A strong thesis statement is clear, direct, and to the point. It avoids vague
language and unnecessary words, presenting the central idea in a concise manner.

Specific and Focused: The thesis statement should address a single main idea or argument.
It should not be too broad or general, but rather focused on a specific aspect of the topic.

Debatable: An effective thesis statement presents an argument that can be challenged or
supported with evidence. It should not be a self-evident fact but rather a claim that requires
justification and exploration.

Supported by Evidence: A good thesis statement is based on evidence and reasoning. It
should be something that can be substantiated with research, examples, or logical analysis.

Relevant to the Topic: The thesis statement should be directly related to the overall topic or
guestion being addressed in the essay. It should not stray into unrelated tangents.

Tailored to the Essay Type: The nature of the essay (e.g., argumentative, expository, or
persuasive) should be reflected in the thesis statement. Different types of essays require
different approaches to presenting the main argument.

Positioned at the End of the Introduction: In most academic essays, the thesis statement is
typically placed at the end of the introduction paragraph. This helps to set the stage for the
essay's content and provides a smooth transition into the body paragraphs.
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Provides a Roadmap: A well-constructed thesis statement gives the reader an idea of the
structure and flow of the essay. It serves as a roadmap, outlining the main points that will
be covered in the body of the essay.

Engaging and Interesting: While it should be objective and focused, a compelling thesis
statement also has the potential to capture the reader's attention and generate interest in the
topic.

Revisable: In the early stages of writing, the thesis statement is a working hypothesis that
may be refined and adjusted as the essay evolves. A good thesis statement remains open to
revision as new insights are gained during the writing process.

Overall, an effective thesis statement is the backbone of a well-organized and coherent
essay. It serves as the guiding principle for the writer, helping to maintain focus, and as a
roadmap for the reader, indicating what to expect in the essay.

Chapter 4: Strategies for Crafting a Powerful Thesis Statement

Crafting a powerful thesis statement requires careful consideration and strategic planning.
Here are some effective strategies to help you create a strong thesis statement:

Understand the Assignment: Before crafting your thesis statement, thoroughly understand
the assignment or essay prompt. Identify the specific topic, the main purpose of the essay,
and any guidelines or restrictions provided by the instructor.

Conduct Preliminary Research: Gather relevant information and conduct preliminary
research on the topic. This will help you develop a deeper understanding of the subject and
identify key points to support your argument.

Identify the Main Argument: Clearly identify the central argument or main point you want
to make in your essay. Your thesis statement should express this main idea succinctly and
accurately.

Be Specific and precise. Avoid vague or general statements in your thesis. Be specific and
precise, clearly stating what your essay will focus on and the scope of your argument.

Use Strong Language: Use assertive and strong language to convey your stance. Avoid
weak phrases or hedging words that may weaken the impact of your thesis statement.

Address the "So What?" Factor: Consider why your argument matters and why it is relevant.
Think about the broader implications of your thesis statement and why readers should care
about your viewpoint.

Make It Debatable: A strong thesis statement presents an argument that can be challenged
or supported with evidence. Avoid stating self-evident facts or opinions that everyone
agrees with.
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Consider Counterarguments: Anticipate potential counterarguments to your thesis and
address them in your statement. Acknowledging opposing viewpoints shows that you have
considered different perspectives.

Limit One Idea: Focus on one main idea in your thesis statement. Avoid trying to cover too
much ground in a single sentence, as this can lead to a convoluted and unfocused thesis.

Reflect the Essay Structure: Your thesis statement should align with the structure of your
essay. If your essay will present multiple supporting points, make sure your thesis hints at
these subtopics.

Revise and Refine: Crafting a strong thesis statement often involves multiple drafts. Be
willing to revise and refine your statement as you continue to develop your essay and gain
deeper insights.

Seek Feedback: Share your thesis statement with peers, instructors, or writing centers to
receive feedback. Other perspectives can help you identify strengths and weaknesses in your
statement.

By employing these strategies, you can create a powerful thesis statement that provides a
clear, focused, and compelling foundation for your essay, effectively guiding both your
writing process and your readers' understanding.

Chapter 5: Case Studies

Case studies are in-depth investigations or analyses of a specific individual, group,
organization, event, or situation. They are a research method commonly used in various
fields, including business, social sciences, medicine, psychology, and education. Case
studies involve an in-depth examination of a particular subject to gain a comprehensive
understanding of its complexities and dynamics.

Key characteristics of case studies:

Focus on Specificity: Case studies focus on a single case or a small number of cases,
allowing researchers to explore the unigue aspects and intricacies of the subject in detail.

Qualitative Approach: Case studies often use qualitative research methods, such as
interviews, observations, and document analysis, to collect rich and detailed data.

Longitudinal or Retrospective: Case studies may be conducted over an extended period
(longitudinal) or based on historical data and events (retrospective).

Holistic Perspective: Researchers examine the subject as a whole, considering various
factors and contexts that influence the case.

In-Depth Analysis: Case studies involve a deep analysis of the subject, seeking to
understand causal relationships, processes, and underlying mechanisms.
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Theoretical Insights: Case studies can contribute to theory-building by providing empirical
evidence and supporting or challenging existing theories.

Practical Applications: Case studies are often used to inform real-world decisions, identify
best practices, or highlight lessons learned from specific situations.

Examples of case studies:

Business Case Studies: Analyzing the success or failure of a particular company's strategies,
exploring marketing campaigns, or examining organizational culture and leadership

Medical Case Studies: Investigating individual patient cases to understand rare diseases,
treatment outcomes, or the effects of specific interventions

Educational Case Studies: Examining innovative teaching methods, classroom dynamics,
or the impact of educational policies on student outcomes

Social Sciences Case Studies: Studying individual or group behavior, societal phenomena,
or cultural aspects in depth

Legal Case Studies: Analyzing notable court cases to understand legal processes,
implications, and precedents

Benefits of case studies:

Rich and Detailed Data: Case studies provide a wealth of qualitative data, offering deep
insights into complex phenomena. Contextual Understanding: They allow researchers to
explore the subject in its natural context, promoting a holistic understanding.

Theory Development: Case studies can contribute to theory-building and refinement by
providing empirical evidence and identifying patterns.

Real-World Applications: Findings from case studies can have practical implications for
decision-makers and practitioners.

However, it's essential to acknowledge that case studies have limitations, such as potential
bias, a lack of generalizability, and the need for careful interpretation. Despite these
limitations, case studies remain valuable tools for gaining in-depth knowledge and
understanding of specific subjects.

Chapter 6: The Impact of Thesis Statements on Academic Writing

The impact of thesis statements on academic writing is profound and far-reaching. A well-
crafted thesis statement plays a crucial role in shaping the quality and effectiveness of an
academic essay or research paper. Here are some of the key impacts of thesis statements on
academic writing:
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Clarity and Focus: A clear and specific thesis statement provides a roadmap for the entire
paper, guiding both the writer and the reader. It ensures that the content remains focused
and relevant to the main argument, avoiding tangents and unrelated information.

Structure and Organization: The thesis statement sets the tone for the entire essay, helping
to structure the paper logically and coherently.

It determines the order and flow of ideas in the body paragraphs, making the writing more
organized and easier to follow.

Reader Engagement: A strong thesis statement captures the reader's attention and interest
from the outset. It sets up expectations for the content, motivating readers to continue
reading to learn more about the argument being presented.

Academic Rigor: An effective thesis statement reflects critical thinking and academic rigor.
It requires the writer to formulate a clear and defendable argument, demonstrating their
understanding of the subject matter.

Depth of Analysis: A well-developed thesis statement encourages in-depth research and
analysis to support the central argument. Writers are compelled to find relevant evidence
and examples to strengthen their position.

Coherence and Cohesion: The thesis statement serves as the unifying thread that ties
together all the elements of the essay. It ensures that the ideas presented are connected and
cohesive, enhancing the overall readability and impact of the writing.

Time Management: With a clear thesis statement, writers can avoid unnecessary digressions
and focus on relevant content. This helps manage time efficiently and prevents the inclusion
of irrelevant information.

Revising and Editing: A strong thesis statement acts as a reference point during the revision
and editing process. It serves as a benchmark to evaluate the relevance and coherence of the
content, making it easier to refine the essay.

Original Contribution: In research papers, a well-articulated thesis statement defines the
scope of the study and highlights the researcher's contribution to the existing body of
knowledge.

Evaluation and Assessment: In academic settings, a thesis statement is often used as a
criterion for assessing the quality of student writing. It provides instructors with a clear
indication of the students' ability to formulate and support a coherent argument.

In summary, the impact of thesis statements on academic writing cannot be overstated. They
act as the backbone of the paper, providing direction, coherence, and purpose to the content.

Crafting a strong thesis statement is an essential skill for academic writers, as it greatly
influences the overall effectiveness and success of their work.
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Chapter 7: Challenges and Pitfalls in Crafting Thesis Statements

Crafting a strong thesis statement can be challenging, and writers may encounter several
pitfalls during the process. These challenges can impact the overall quality and effectiveness
of the thesis statement and, subsequently, the entire academic writing process. Some
common challenges and pitfalls include:

Lack of Clarity: One of the most significant challenges is not having a clear and specific
thesis statement. Writers may struggle to articulate their main argument precisely, leading
to vague or ambiguous statements that confuse readers.

Overly broad or Narrow Statements: Crafting a thesis statement that is too broad can result
in a lack of focus and depth in the essay. Conversely, an overly narrow thesis may limit the
scope of the research and lead to a lack of relevant supporting evidence.

Weak Argumentation: Some writers may face difficulties in developing a strong and
compelling argument to support their thesis. Weak or unsupported statements can weaken
the overall impact of the essay.

Lack of Originality: Coming up with a unique and original thesis statement can be
challenging, especially in well-studied fields. Writers may struggle to find a fresh
perspective or contribution to make to the existing body of knowledge.

Balancing Objectivity and Subjectivity: Achieving the right balance between objectivity
and subjectivity in the thesis statement can be tricky. Writers need to present a clear
argument without letting personal biases overshadow the evidence.

Incorporating Counterarguments: acknowledging and addressing counterarguments can
strengthen a thesis statement. However, writers may find it challenging to include opposing
viewpoints without undermining their own argument.

Relevance and Timeliness: Ensuring that the thesis statement is relevant to current issues
and research trends can be a challenge, especially when the topic is rapidly evolving.

Shifting Thesis: During the writing process, the writer's understanding of the topic may
evolve, leading to changes in the thesis statement. However, excessive shifting can result in
an inconsistent and disjointed essay.

Meeting Assignment Requirements: Writers may face challenges in crafting a thesis
statement that meets all the requirements specified in the assignment prompt, such as word
limits or specific formatting guidelines.

Grammar and Language: Crafting a well-structured and grammatically correct thesis
statement is essential. Errors in language and grammar can weaken the statement's clarity
and impact.
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Overcoming these challenges requires careful planning, research, and revision. Writers
should take the time to brainstorm, research, and refine their thesis statement to ensure it
effectively communicates the main argument and sets the direction for successful academic
writing. Seeking feedback from peers or instructors can also help identify and address
potential pitfalls in the thesis statement.

Chapter 8: Future Perspectives and Implications

Future perspectives and implications refer to the potential outcomes, impacts, and directions
that a particular subject, research, or trend may lead to in the future. This section of
academic writing provides insights into how the current study or topic might evolve,
influence, or shape future developments. It involves speculative thinking based on existing
research and analysis.

When discussing future perspectives and implications, consider the following points:

Emerging Trends: Identify emerging trends or changes that are likely to affect the subject
of study. These could be technological advancements, societal shifts, economic changes, or
legislative developments.

Potential Applications: Discuss potential applications of the research findings or the subject
matter in different contexts or industries. Consider how the current study may be extended
or adapted for practical use.

Policy and Decision Making: Analyze how the research outcomes or topic might impact
policy-making and decision-making processes. Highlight areas where policymakers could
use the insights to address challenges or improve existing systems.

Continued Research: Suggest areas for further research and investigation. Identify gaps in
the current study that could be explored in future research to deepen the understanding of
the subject.

Social and Cultural Impact: Examine how the topic or research findings might influence
societal attitudes, cultural norms, or behaviors. Consider potential long-term effects on the
community or specific groups.

Economic Implications: Discuss the potential economic implications of the current study.
How might the findings impact markets, industries, or business practices?

Ethical Considerations: Address any ethical considerations that arise from the research or
the subject matter. Discuss how ethical concerns might evolve in the future and how they
should be managed.

Environmental Impact: If applicable, discuss the potential environmental implications of
the research or topic. Consider how actions taken based on the findings may impact the
environment.
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Global Perspectives: Analyze how the research or topic could have implications beyond
regional or national borders. Consider its relevance and impact in a global context.

Educational and Academic Significance: Reflect on how the research or subject matter may
influence educational curricula, academic discourse, or scholarship in the future.

The "Future Perspectives and Implications” section allows researchers and writers to
demonstrate the broader relevance of their work and its potential contribution to the
advancement of knowledge and practice. It encourages readers to think critically about the
subject beyond the current study and consider its implications in various contexts and
timeframes.

Chapter 9: Conclusion

The conclusion is the final part of an academic essay or research paper that summarizes the
main points, restates the thesis statement, and draws together the key findings and
arguments presented in the body of the work. It serves to wrap up the discussion, provide
closure, and leave a lasting impression on the reader. A well-crafted conclusion should leave
the reader with a sense of satisfaction and an understanding of the overall significance of
the research or topic.

Key elements of an effective conclusion:

Restate the Thesis Statement: Begin the conclusion by restating the thesis statement in a
slightly different way. This reminds the reader of the main argument and reinforces its
importance.

Summarize the Main Points: Briefly recap the key points and arguments discussed in the
essay. Avoid introducing new information in the conclusion; instead, focus on synthesizing
the existing content.

Highlight the Findings: If it's a research paper, highlight the main findings and their
significance. Emphasize how these findings contribute to the existing body of knowledge.

Address the Research Question or Objective: If applicable, mention how the research
question or objective has been answered or achieved in the course of the essay.

Provide Closure: End the conclusion with a sense of closure, indicating that the discussion
has come to a natural end. Avoid leaving the reader with unanswered questions or loose
ends.

Link to the Introduction: Connect the conclusion back to the introduction, demonstrating
that the essay has come full circle. This helps create a sense of coherence and completeness.

Implications and Future Directions: Consider the broader implications of the research or
topic. Discuss potential areas for further investigation or how the findings might impact
future research or real-world applications.
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Call to Action (if appropriate): In some cases, a conclusion may include a call to action,
encouraging the reader to take specific steps or consider the implications of the research in
their own lives or professional contexts.

Final Thought or Thought-Provoking Statement: End the conclusion with a final thought or
statement that leaves a lasting impact on the reader. It could be a memorable quote, a
thought-provoking question, or a reflection on the broader significance of the topic.

Conciseness: Keep the conclusion concise and focused. Avoid introducing new arguments
or information that should have been included in the body of the essay.

Overall, a strong conclusion is a crucial element of effective academic writing. It reinforces
the main message of the essay, summarizes the key points, and provides a sense of closure,
leaving the reader with a clear understanding of the topic's significance and potential
implications.
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1. Abstract:

In the era of rapid technological advancement, the integration of digital technologies in
higher education has led to a transformative shift in content delivery, interaction, and
assessment. This paper explores the opportunities and challenges arising from the
digitalization of higher education, highlighting its impact on institutions, educators, and
learners. The digital transformation in higher education institutions (HEIS) is vital to
maintain competitiveness and relevance. While digital technologies offer diverse benefits,
rethinking traditional practices and embracing the digital ecosystem presents challenges.

The role of technology, instructional modalities, personnel, policies, instructor and learner
development, and partnerships are crucial aspects of this ecosystem. Despite the benefits,
there are challenges such as technological disparities, quality assurance, learner isolation,
data privacy, and educator readiness. Strategies to maximize opportunities and address
challenges include equitable access initiatives, quality content curation, blended learning
approaches, continuous educator training, and ethical data handling. Balancing
opportunities and challenges are essential for harnessing the full potential of digitalization
in higher education.

Keywords:

Digitalization, Higher Education Institutions, Enhanced Access, Digital Institution, Skill
Development, Technological Disparities, Technological Advancements, Education
Technology, Digital Learning Tools, Educational Innovation, Digital Transformation

2 Introduction:

In an era characterized by rapid technological advancement, digitalization has become a
pivotal force in reshaping various sectors, including education. The integration of digital
technologies into higher education has brought about a paradigm shift, altering the
traditional methods of content delivery, interaction, and assessment.

162



Opportunities and Challenges of Digitalization in Higher Education

This paper explores the opportunities and challenges arising from the digitalization of
higher education, shedding light on the evolving landscape and the implications it holds for
institutions, educators, and learners.

In the 21st century, higher education institutions (HEIs) [1] have undergone a vital digital
transformation (DT) [2] to remain competitive. This process involves utilizing digital
technology to reshape strategies, products, and operations. HEIs must adapt to this shift to
remain relevant and avoid obsolescence. This adaptation entails leveraging various digital
technologies effectively. However, the challenge lies in rethinking entire business practices
across the value chain. This urgency is more pronounced in a globally competitive market.
HEIs also face the transformative impact of digitalization on business models, student and
staff engagement, and internal-external relationships. While many institutions are creating
digital strategies, successful implementation requires vision, capacity, and dedication.
Understanding the unique aspects and perspectives of digital transformation in HEIs is
crucial for effective adaptation. This study reviews existing research on the topic, aiming to
provide insights into the digital transformation's effects on HEIs.

3 Digital Education:

The internet's role as a communication platform has transformed various sectors, including
education. Institutions are increasingly embracing online learning as a means to provide
accessible and current education to diverse individuals regardless of location or
socioeconomic background. The internet's potential for dismantling educational barriers and
enabling flexible learning strategies has been recognized by educators. Teachers play a vital
role in leveraging technology to facilitate personalized and convenient learning experiences.
E-learning is seen as a solution to the challenge of continuous learning and involves
technology-based methods to enhance education, equipping students with skills for the
digital age. While e-learning methods vary, their effectiveness can be inconsistent due to
the complexity of existing theoretical approaches. Despite enthusiasm from educators,
students may still exhibit skepticism and uncertainty towards online learning. However, the
value of e-learning is expanding, offering flexible and participatory resources that align with
students' needs. Many institutions have incorporated e-learning into their curricula to cater
to diverse learning requirements in the 21st century [3].

3.1. Technology, Teaching and Education: The content discusses challenges and
opportunities related to online teaching and learning. Despite its use over the years, there
are still shortcomings in achieving desired outcomes. Some educators resist online resources
due to unconventional teaching styles. Getting teachers to adapt their methods is a
challenge. Effective e-learning strategies require consideration of instructors' roles. Some
students are unfamiliar with e-learning environments. Strategies for effective online
teaching include incorporating practice scenarios and engaging activities. Live online
learning involves real-time teaching through digital platforms, demanding adaptation from
both teachers and students. Students' readiness for live online learning impacts participation
and effectiveness. Factors influencing students' readiness include independence, self-
confidence, and perception of delivery [4]. Despite widespread online learning use, research
on live online instruction is limited, especially in higher education. Research is needed to
assess students' preparedness for live digital education. An expanded framework includes
factors like technology willingness, learner control, and communication self-efficacy [5].
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3.2. Role of ICT in Higher Education: Information and Communication Technology
(ICT) refers to all technological advancements that are used to manage and transmit digital
data. The utilization of online teaching and learning has a lengthy history, but results remain
unsatisfactory due to challenges like unorthodox teaching methods and instructors'
reluctance to adopt online tools. Instructors' change in education approaches is a significant
obstacle, and the role of the teacher is crucial in effective e-learning systems. However,
some students are not accustomed to using e-learning platforms for academic purposes [6].
Numerous studies aim to enhance online teaching and learning effectiveness, with
challenges like student engagement and participation affecting retention and satisfaction.
Various tactics have been proposed, but student engagement remains a primary difficulty.
E-learning methods involve real-time online broadcasts and require careful preparation and
engagement from both teachers and students. Student readiness for live digital learning
impacts its effectiveness and the student's ability to engage in class. Multiple factors
contribute to students' readiness, including technical competence, emotional and intellectual
capabilities, and digital literacy. Despite the widespread adoption of online learning, there
is a dearth of research pertaining to the efficacy and impact of real-time online education.
Digital learning's potential for social innovation and information dissemination is
recognized, and investment in digital learning can democratize education and upskill
employees. Digital transformation (DT) in education has been encouraged by European
commissions and institutions to improve learning outcomes and democratize knowledge
[7]. The shift to multidimensional collaborative learning spaces driven by digital
advancements is recommended. The utilization of digital technology (DT) has the potential
to yield advantageous outcomes for well-established educational institutions by facilitating
the development of cutting-edge instructional resources. Initiatives like MIT's Open Course
Ware (OCW) and MOQOCs have revolutionized knowledge transfer and learning
accessibility, aiming to break down barriers like location and demographics [8].

3.3. Digital Learning Ecosystem in Higher Education:

This section discusses the ecosystem involved in integrating digital technology for a
transformation in higher education. The key factors include talents, employee roles,
leadership, culture and organizational structure. The ecosystem comprises four domains,
each with seven components:

1. Technologies for Digital Learning: These technologies are crucial for engaging
learners in various instructional modalities. They include learning management
systems, synchronous and emerging technologies, cloud-based tech, collaborative tools
and multimedia applications. Institutions must assess technology outcomes, quality, and
cost before adoption [9].

2. Pedagogical Method: Higher education offers various instructional modalities,
including asynchronous/synchronous online, hybrid/blended and on-campus
technology-enhanced. Digital elements are present in most modalities, offering students
flexibility in their learning choices [10].

3. Personnel and Support Services: As digital teaching and learning expand,
investments in personnel and support services, such as academic support, technology
support specialists and instructional designers, become crucial. Instructors need
support, incentives, and recognition to adopt effective digital strategies.
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4. Organizational Policies and Planning: Administrators must support digital learning
and teaching innovations, integrating them into policies, equitable learning
opportunities, funding models and strategic planning. Policies related to funding,
personnel, and technology should encourage digital education.

5. Instructor Development: Faculty require professional development to adapt to digital
learning and teaching. Resources and training opportunities must address pedagogical
skills, online teaching practices, intellectual property and accessibility.

6. Learner Development: Digital learning prepares students for the future workforce,
emphasizing digital skills, time management, self-guidelines, community building, and
engagement strategies.

7. Partnerships: Partnerships with industry, professional organizations and universities
can enhance digital learning and teaching initiatives, leveraging external expertise.

While this ecosystem features seven distinct areas, achieving it involves an iterative process.
Higher education institutions must adapt to advanced digital technologies and prepare
students to excel in the digital world, embracing flexibility and accessibility.

4 Opportunities of Digitalization in Higher Education:

4.1. Enhanced Access and Inclusivity: Digitalization has dismantled geographical
barriers, offering learners the opportunity to access quality education irrespective of their
location. Online courses, virtual classrooms, and digital libraries have democratized
education, making it accessible to individuals who were previously underserved by
traditional educational systems.

4.2. Personalized Learning Experiences: Digital tools allow for adaptive learning,
tailoring content to individual student needs and pacing. This personalized approach
enhances comprehension and engagement, leading to improved learning outcomes.

4.3. Flexible Learning Environments: One of the most significant advantages of
digitalization is the flexibility it affords in learning environments. Learners can engage with
course materials at their own pace, allowing for personalized learning experiences that cater
to diverse learning styles and preferences.

4.4. Diverse Learning Resources: The internet is a treasure trove of diverse learning
resources, ranging from multimedia presentations and interactive simulations to scholarly
articles and open educational resources. This abundance of resources empowers learners to
explore topics comprehensively and develop critical thinking skills.

4.5. Collaborative Learning Opportunities: Digital platforms facilitate collaboration
among learners and educators, transcending physical boundaries. Online discussion forums,
group projects, and virtual study groups enable learners to interact, share ideas, and engage
in collective problem-solving.

4.6. Adaptive Learning Technologies: Digitalization paves the way for adaptive learning
technologies that tailor educational content to individual learner's progress and capabilities.
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This personalized approach enhances understanding, retention, and overall learning
outcomes.

4.7. Global Networking and Cultural Exchange: Digital tools enable learners to connect
with peers and experts from around the world, fostering global networking and intercultural
communication skills. This exposure contributes to a more comprehensive worldview.

4.8. Skill Development for the Digital Age: The integration of digital tools and
technologies into education equips learners with essential digital literacy and technical
skills. These skills are highly relevant in the modern workforce, enhancing employability.

5 Challenges of Digitalization in Higher Education:

5.1. Technological Disparities: While digitalization has the potential to level the playing
field, it also highlights the existing technological disparities. Students from disadvantaged
backgrounds may lack access to requisite technology and high-speed internet, exacerbating
educational inequalities.

5.2. Quality Assurance and Content Curation: The plethora of online information makes
it challenging to curate high-quality and accurate educational content. Ensuring the
credibility and reliability of digital resources requires careful content curation and
continuous quality assurance.

5.3. Diminished Face-to-Face Interaction: In a digital learning environment, face-to-face
interaction is limited, potentially impacting the development of interpersonal skills,
effective communication, and holistic personal growth.

5.4. Learner Isolation and Motivation: Online learning, while flexible, can lead to learner
isolation and reduced motivation due to the absence of physical classroom dynamics and
peer interaction.

5.5. Data Privacy and Security Concerns: The collection and storage of vast amounts of
student data raise ethical and security concerns. Institutions must prioritize data privacy and
implement robust cybersecurity measures to safeguard sensitive information.

5.6. Educator Training and Readiness: Effective integration of digital tools into
education requires educators to be well-trained and proficient in their usage. A lack of
training can hinder the realization of the full potential of digitalization.

5.7. Upholding Academic Integrity: The digital landscape has introduced new challenges
to maintaining academic integrity, with online assessments being susceptible to cheating
and plagiarism. Ensuring fairness and authenticity in digital assessments necessitates
innovative strategies.

5.8. Digital Divide and Inequity: Unequal access to technology and reliable internet can
deepen educational disparities, excluding marginalized populations from the benefits of
digital education.
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5.9 Quality Control and Credibility: The proliferation of online content poses challenges
in ensuring the quality and credibility of educational resources. Institutions must implement
measures to curate reliable content.

5.10. Maintaining Academic Integrity: Online assessments can be susceptible to cheating
and plagiarism, requiring the development of robust methods to ensure academic integrity.

6 Strategies to Maximize Opportunities and Address Challenges

6.1. Equitable Access Initiatives: Institutions must actively work to bridge the digital
divide by providing technology and internet access to all students, regardless of their
socioeconomic backgrounds.

6.2. Quality Content Development and Curation: To ensure the integrity of digital
resources, institutions should invest in content curation, quality control, and collaboration
with reputable content providers.

6.3. Blended Learning Approaches: A blended learning model that combines online and
in-person components can mitigate the challenges of isolation and limited interpersonal
interaction.

6.4. Continuous Professional Development for Educators: Institutions should prioritize
ongoing training and professional development to equip educators with the skills needed to
effectively utilize digital tools for pedagogical purposes.

6.5. Emphasis on Soft Skill Cultivation: While digital skills are vital, institutions should
not overlook the importance of soft skills. Integrating opportunities for communication,
teamwork, and adaptability within digital learning environments is crucial.

6.6. Robust Assessment Strategies: Incorporating diverse assessment methods, such as
project-based assessments and oral examinations, can enhance the authenticity and
effectiveness of digital assessments.

6.7. Ethical Data Handling and Privacy Measures: Institutions must establish clear data
ethics policies and implement stringent privacy measures to safeguard sensitive student
information and comply with data protection regulations.

7 Conclusion:

The integration of digital technologies into higher education offers numerous opportunities
and presents significant challenges. Digitalization enables enhanced access, personalized
learning experiences, flexible environments, and diverse learning resources. Moreover, it
fosters collaboration, adaptive learning, global networking, and vital digital skills.
However, the challenges encompass technological disparities, quality assurance,
diminished face-to-face interaction, and data privacy concerns. Educator training and
readiness, academic integrity, and the digital divide are also critical concerns.

167



Entrepreneurship In India - Issues and Challenge

Strategies such as equitable access initiatives, blended learning approaches, continuous
educator development, and ethical data handling can maximize benefits and mitigate
challenges. Higher education institutions must strike a balance between harnessing the
opportunities brought by digitalization and proactively addressing the challenges to ensure
a holistic and effective educational experience for all learners.
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Abstract:

This research paper aims to provide a comprehensive analysis of the short-term IPO
performance of companies listed on the BSE Stock Exchange during the period from
January to May 2022. The study focuses on five selected companies: Alkosign Limited,
Bhatia Color Chem Limited, Global Long-life Hospital and Research Limited, Sunrise
Efficient Marketing Limited, and Maruti Interior Products Limited. The mean and standard
deviation of returns are examined to evaluate the performance and volatility of each IPO.
Additionally, the paper investigates the historical evolution, early stages, and current state
of IPOs in the Indian market, analyzing the trends, patterns, and factors influencing the
IPO market in India. The findings aim to provide valuable insights into the performance,
development, and overall dynamics of IPOs in India.

Keywords:
Initial public offerings, Initial return, Mean, Standard deviation, Bombay stock exchange.
1 Introduction:

Initial public offerings (IPOs) are an important aspect of the Indian financial industry, acting
as an important way for companies to raise funds and attract investor interest. An IPO
represents the conversion of a privately held firm into a publicly listed organization,
allowing it to offer shares to the general public for the first time. This approach gives the
company access to extra capital and allows investors to participate in the company's growth
and success. Furthermore, IPOs allow retail investors to participate in the wealth creation
process, allowing them to diversify their portfolios and potentially produce significant
profits. With thorough study and informed decision-making, IPOs can be an appealing
investment opportunity with the potential for big profits (Aslam, U., and Ullah, S. (2017).
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When shares are issued at a low price, investors profit on the first day of trading after the
shares are listed (listing gain), the occurrence is known as underpricing. It is an
internationally established and well understood phenomena in which investors earn large
positive returns on the first day of trading Singh, A. K., Mohapatra, A. K., and Kalra, S.
(2020).

2. REVIEW OF LITERATURE

EVON (2022) This study is being conducted for the purpose of measuring the relationships
between macroeconomic variables and the number of IPO in the United States from period
year 2001 Quarter 1 until year 2020 Quarter 4, which total up to 80 observations. This study
find relationship between Inflation, GDP growth rate, lending interest rates and numbers of
ipos. The findings revealed that inflation and loan interest rates had a positive link with the
number of IPOs in the United States, but GDP growth has a negative relationship. From
2001 through 2020, this study investigated the association between Initial Public Offerings
(IP1s) and Macroeconomic Factors in the United States. It was restricted to quarterly data
from 1991 to 2020, and the remaining three independent variables (stock market index (S&P
500), industrial production, inflation, GDP growth rate, and lending interest rate) were not
appropriate for the United States.

Fahad Ali et.al. (2019) evaluate and contrast four popular factor pricing models: the Fama
and French three-factor model, Carhart's four-factor model, the Fama and French five-factor
model, and the six-factor model. Risk-free return, market portfolio returns, size factor, value
factor, profitability factor, investment factor, momentum factor, and monthly stock returns
on 16 Size-B/M, Size-ROE, and Size-InvA portfolios were analysed in this study. The five-
factor model outperforms the others, with the profitability component enhancing average
returns, while the value and momentum factors are unnecessary. If the primary focus of the
portfolio is size, value, profitability, and investment premiums, the five-factor model is the
best option.

Kenneth R. French et.al (2015)The five-factor model examined in this paper outperforms
the three-factor model of Fama and French in terms of capturing the size, value,
profitability, and investment patterns in average stock returns.606 months, from July 1963
to December 2013.this research applying techniques For portfolios based on (i) size and
B/M, (ii) size and OP, (iii) size and Inv, and (iv) size, OP, and Inv, researchers used the
Fama-French Five-Factor Model with Time-Series Averages of Book-to-Market Ratios
(B/M), Profitability (OP), and Investment (Inv). The five-factor model exceeds the three-
factor model, however the manner in which the components are described has no impact on
how well it works. For determining average returns in the sample, they look at, the FF three-
factor model is no longer necessary.

Mudambi et. al (2007) In the paper, this study examines how pre-IPO managerial decisions
in the company are linked to post-IPO underperformance of enterprises. The three-year
share returns of UK IPOs are examined using buy-and-hold returns, cumulative abnormal
returns, Fama, and French three-factor returns. According to the study findings, the
proportion of shares issued and the company's level of multinationalism have been found to
be the most important indicators of a company's performance post its initial public offering
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(IPO). Furthermore, it has been saw that small businesses behave differently than large
businesses and perform worse in the long run. According to the research, operating
performance and share price performance are two distinct criteria that can be used to analyse
the long-term performance of IPOs, as well as Underwriter repute. This study only looks at
ipos share price performance.

3. OBJECTIVES OF THE STUDY
1. To explore the historical context of IPOs in India, including their origins, key
milestones, and major trends over time.

2. To examine the relationship between investor sentiment and the initial return of IPOs
in India.

4. METHODOLOGY

4.1. Period of the Study: The present study covers the period from January 2022 to May
2022.

4.2. Source of Data: Secondary data has been used in the study, including data collected
from BSE. For this study 5 SME IPOs Company selected listed in BSE.

4.3. Tools of Analysis:
Initial Return:

Initial return is defined as the listing day closing price minus the offer price divided by the
IPO offer price.

IR = (Closing Price of the Stock on the Listing Day - Offer Price)/Offer Price
4.4. Limitations of the study:

e Itis important to note that the analysis is based on a limited dataset and only considers
mean and standard deviation values.

¢ A comprehensive assessment of IPO performance would require a more extensive
dataset, inclusion of additional performance metrics, and consideration of other factors
such as market conditions, industry trends, and company fundamentals.

5. RESULT AND DISCUSSION

5.1. To explore the historical context of IPOs in India, including their origins, key
milestones, and major trends over time.

The current paper examines the historical framework of the Indian IPO market, including
its origins, critical milestones, and major trends over time.
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5.1.1. Early Stages:

- IPOs in India can be traced back to the late 19th century when the first formal stock
exchange, the Bombay Stock Exchange (BSE), was established in 1875.

- The IPO market in its early stages primarily involved offerings from financial institutions
and government-owned companies.

- The initial focus was on mobilizing capital for infrastructure development and financing
government initiatives.

5.1. 2. Liberalization and Economic Reforms:

- Inthe early 1990s, India embarked on a series of economic reforms, liberalizing its markets
and opening up to foreign investment.

- These reforms led to significant changes in the IPO landscape, including the entry of
private companies and increased participation of retail investors.

- The introduction of the Securities and Exchange Board of India (SEBI) as the regulatory
authority further strengthened investor confidence and improved transparency in the IPO
process.

5.1.3. Boom and Bust Cycles:

- The Indian IPO market witnessed boom and bust cycles, often influenced by global
economic trends and domestic market conditions.

- The early 2000s saw a surge in IPO activity, driven by high investor enthusiasm,
favourable market conditions, and the emergence of technology and telecommunications
sectors.

- However, the market experienced a significant downturn in the mid-2000s, following
global financial instability and regulatory concerns.

5.1.4. Reforms and Regulatory Measures:

- In response to market volatility and to protect investor interests, SEBI introduced several
reforms and regulatory measures.

- These measures aimed to enhance transparency, streamline the IPO process, and
safeguard investor rights, including stricter disclosure requirements, enhanced due
diligence, and improved corporate governance practices.
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5.1.5. Recent Trends:

- In recent years, the Indian IPO market has witnessed a resurgence, with increased activity
and a diverse range of companies going public.

- Start-ups, technology firms, and consumer-driven sectors have been prominent in
attracting investor interest and driving IPO growth.

- The introduction of online trading platforms and digital initiatives has also facilitated
greater retail investor participation in IPOs.

Overall, the historical context of IPOs in India reflects the transformation of the IPO market
from its early stages to a more dynamic and regulated environment. The market has evolved
to accommodate the changing economic landscape, investor preferences, and regulatory
frameworks, making IPOs an important avenue for companies to raise capital and attract
investor interest in India.

5.2. To examine the relationship between investor sentiment and the initial return of
IPOs in India.

Initial public offering (IPO) has been considered as popular topic in the field of finance over
a decade. An Initial Public Offering (IPO) is the process by which a company initially sells
its stock to the general public. A few irregularities in shares pricing behaviour have been
found during the IPO process. In the context of initial public offerings (IPOs), the term
"initial return" refers to the percentage change in the price of a newly issued stock on its
first day of trading in the secondary market, compared to its offering price set by the
underwriters. It represents the profit or loss that investors may experience if they purchase
the stock at the offering price and sell it on the first day of trading.

The initial return is typically calculated by taking the difference between the closing price
on the first day of trading and the offering price, divided by the offering price, and then
multiplied by 100 to express it as a percentage. A positive initial return indicates that the
stock's price increased on the first day, while a negative initial return indicates a decrease
in price.

5.2.1. Initial Return:

Initial return is defined as the listing day closing price minus the offer price divided by the
IPO offer price.

IR = (Closing Price of the Stock on the Listing Day - Offer Price)/Offer Price

COMPANY NAME MEAN STD
ALKOSIGN LIMITED 31.55488215 31.01236493
BHATIA COLOUR CHEM LIMITED -42.03166667 7.442084161
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GLOBAL LONGLIFE HOSPITAL AND RESEARCH LIMITED|-51.83191414 13.04066793

SUNRISE EFFICIENT MARKETING LIMITED

20.72626369 36.13205805

MARUTI INTERIOR PRODUCTS LIMITED

123.6790752 93.96564432
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1. ALKOSIGN LIMITED:

- Mean: 3.7241E-05

- Standard Deviation: 0.000263575

SUNRISE MARUTI
EFFICIENT INTERIOR
MARKETING PRODUCTS
LIMITED LIMITED

The IPO of ALKOSIGN LIMITED had a relatively low mean return and a low level of
volatility. This indicates that, on average, the stock had a small positive return in the short

term, with relatively limited price fluctuations.
2. BHATIA COLOUR CHEM LIMITED:
- Mean: 4.83049E-05

- Standard Deviation: 0.000426309

BHATIA COLOUR CHEM LIMITED had a slightly higher mean return compared to
ALKOSIGN LIMITED. However, it exhibited a higher level of volatility, suggesting that
the stock experienced larger price fluctuations in the short term despite the positive average

return.
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3. GLOBAL LONGLIFE HOSPITAL AND RESEARCH LIMITED:
- Mean: 7.00631E-05
- Standard Deviation: 0.000346146

GLOBAL LONGLIFE HOSPITAL AND RESEARCH LIMITED had a higher mean return
compared to ALKOSIGN LIMITED and BHATIA COLOUR CHEM LIMITED. The stock
also had a moderate level of volatility, indicating relatively higher average return with
moderate price fluctuations in the short term.

4. SUNRISE EFFICIENT MARKETING LIMITED:
- Mean: 3.76195E-05
- Standard Deviation: 0.000289087

SUNRISE EFFICIENT MARKETING LIMITED showed a similar mean return to
ALKOSIGN LIMITED and lower standard deviation compared to the previous companies.
This suggests a similar average return to ALKOSIGN LIMITED with relatively lower price
fluctuations in the short term.

5. MARUTI INTERIOR PRODUCTS LIMITED:
- Mean: 2.4213E-05
- Standard Deviation: 0.000392737

MARUTI INTERIOR PRODUCTS LIMITED had the lowest mean return among the
analyzed companies. It also exhibited a relatively higher standard deviation, indicating
lower average return and larger price fluctuations in the short term compared to the other
companies.

These findings provide insights into the short-term performance of the IPOs and can be used
to assess their relative performance and volatility.

6. Conclusion

From the above aspects, it is cleared that different IPOs exhibit varying levels of short-term
performance. ALKOSIGN LIMITED and SUNRISE EFFICIENT MARKETING
LIMITED had relatively similar average returns, while BHATIA COLOUR CHEM
LIMITED and GLOBAL LONGLIFE HOSPITAL AND RESEARCH LIMITED showed
higher average returns. MARUTI INTERIOR PRODUCTS LIMITED had the lowest
average return among the analysed companies.

The level of volatility, as indicated by the standard deviation, also varies across IPOs.
BHATIA COLOUR CHEM LIMITED and MARUTI INTERIOR PRODUCTS LIMITED
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had higher price fluctuations compared to ALKOSIGN LIMITED, SUNRISE EFFICIENT
MARKETING LIMITED, and GLOBAL LONGLIFE HOSPITAL AND RESEARCH
LIMITED. Investors should consider both the average return and the level of volatility when
evaluating the short-term performance of IPOs. Companies with higher average returns may
also have higher price fluctuations, which may entail higher risks.
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Abstract:

This paper would explore the relationship between financial inclusion and women’s
empowerment. It would involve conducting a comprehensive literature review to
understand prior studies in this area. By synthesizing the findings from multiple studies,
financial inclusion is identified as a crucial tool for empowering women. Various financial
products and schemes have shown a significant positive effect on various aspects of
women’s empowerment, like economic, educational, psychological, and social aspects.
However, there was the least effect on the political empowerment of women. The financial
exclusion of women poses a major barrier to their empowerment. This exclusion is often
attributed to factors such as illiteracy, lack of financial awareness and knowledge, not
having enough identification cards, etc. Comprehensive empowerment can only be
achieved by concentrated efforts on overcoming barriers and enhancing the utilization of
financial products and services.

Keywords:
Financial Inclusion, Women Empowerment, Barriers.
Introduction:

The financial well-being of a country can vividly be described by its financial conditions
and level of awareness among its citizens. Worldwide, governments have prioritized the
expansion of the financial system as it brings underprivileged people into the mainstream
system by facilitating financial services. This expansion will not only ensure the sustainable
development of a country but can also empower economically backward people, especially
women and the poor, and can help eliminate poverty.

According to (Chakrabarty, 2013) “Financial inclusion is the process of ensuring access to
appropriate financial products and services needed by all sections of the society especially
vulnerable groups such as weaker sections and low-income groups at an affordable cost in
a fair and transparent manner”.
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The issue of women's exclusion from the financial system has grown over the past few
decades in India. As per (Demirguc-Kunt, A., Klapper, L., Singer, D., and Ansar, 2022), the
majority of adult women lack account ownership in a formal financial institution, even in
countries with a higher account—ownership, noticed to have a low percentage of women
account ownership.

(Sharma, 2019), (George and Thomachan, 2018) pointed out that Financial inclusion is a
powerful accelerator for the economy, it empowers women to be financially independent,
enhances their knowledge of rights and purchasing power, increases participation in
economic development, facilitates saving and investments, protects them from risk, and
ultimately strengthens the economy.

In the view of (Babbar, 2001) “Women empowerment can be defined as increasing
women'’s sense of self-worth, their ability to ensure own choices and their right to influence
social changes for themselves and others.” It is a multidimensional concept and could be
divided into 5 categories (Mandal, 2013).

Economic Empowerment
Educational Empowerment
Psychological Empowerment
Social Empowerment
Political Empowerment

Objectives of The Study:

Lo

To Understand the nexus between Financial Inclusion and women's empowerment.

2. To find out the reasons for the financial exclusion of women that prevent women's
empowerment

3. To view the suggestions of different authors in this regard.

Significance of the study:

Women’s roles in society are still stigmatized by social norms that are based on
preconceived notions of gender roles. For many women, especially those residing in rural
areas, gender inequality is still a barrier to participation in a financial institution. Achieving
financial inclusion can be vital for women to be empowered. Financial inclusion refers to
providing affordable financial services to marginalized groups, which can contribute to their
empowerment. In light of the context, this paper seeks to understand the nexus between
financial inclusion and women's empowerment and also find out what factors do contribute
to the exclusion of women from the formal financial system.

Literature Review:

(Swamy, 2014),The purpose of the study is to find out the importance of the gender
dimensions in financial inclusion and the extent to which initiatives for financial inclusion,
in particular the SHG program, have an impact on women's empowerment. The findings of
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the study indicate a strong impact in terms of the change in income of the poor, particularly
women as they make effective use of resources to raise household saving levels and enhance
the welfare of their families.

(George and Thomachan, 2018), observed that access to various financial services aids in
the social and economic empowerment of women. According to the study, gender inequality
is the biggest barrier to women’s financial inclusion, women continue to be constrained by
socially imposed gender norms, obligations, and social structure, which makes them
financially dependent. Women’s financial inclusion can significantly contribute to both
their empowerment and the expansion of the Indian economy.

(NARANG, 2012), states that, in India where the major population of women is still
disadvantaged, illiterate, exploited, and denied basic rights; SHG is a great instrument to
empower women socially and economically. The study indicated that SHGs are primarily
found in the southern region of the nation, with relatively little in the north and east. Through
SHG millions of people have got access to the formal financial system.

(Siddik, 2017), intent to find out the nexus between financial inclusion and women
empowerment, the study revealed that after availing of the financial inclusion program, rural
women have benefitted in many ways, their purchasing power has increased, they have
stopped borrowing from informal financial sources, they have begun involving in financial
decisions of their family and it also helped them in tackling with medical emergencies.

(Bhatia and Singh, 2019) states that financial inclusion schemes have a positive impact on
the social, political, and economic empowerment of women. Poor women with a low level
of education have a strong understanding of various financial inclusion schemes and they
have joined formal banking systems. However, the usage of some schemes was not
satisfactory. Mobile banking and digital payment is still a challenge for many.

(Aruna and Jyothirmayi, 2011), indicates that microfinance loans influence different aspects
of women's empowerment, the participants who have availed and utilized the loan benefit
have significantly observed changes in their income level, saving habits, decision-making
power, and self-worthiness to non-availed users.

(N. Kumar et al., 2021), The study indicates that being a member of SHG has a considerable
beneficial effect on women’s empowerment, it closes the empowerment gap between men
and women, and to some extent, it also empowers beneficiary’s husbands. Yet, there are
some areas where SHG membership seems to have less of an impact, such as women’s
decision-making about product and asset ownership, which reflect ingrained gender norms
regarding women’s engagement in agriculture, that are difficult to change.

(Aggarwal et al., 2021), observed that joining SHG had a variety of benefits on the lives of
women, majority of women reported improved living conditions and roles within their
families, while others didn’t feel any great changes or improved access to amenities. There
is a need to raise awareness among poorer sections of society about the importance of
financial programs to improve their living condition, and access to medical, transportation,
and sanitary amenities.
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SHG participants made prodigious economic progress, and their knowledge of banking
services and credit management has improved, which resulted in better saving, earning, and
asset holding. However, being a participant in SHG does not show any improvement in the
political section of empowerment. While socially, participants of SHG became more
capable and independent decision-makers.

(Kondal, 2014) states that financial inclusion programs have a tremendous impact on the
social and economic empowerment of women. As per the study, women participants have
experienced a significant increase in their financial independence, self-reliance, and
financial knowledge. The program’s regular meetings and knowledge has attributed to this
positive transformation, through these women are able to understand various financial
matters and develop vital financial and entrepreneurial skills that can contribute to their
income-generating activities.

(Chaudhary and Kumari, 2022) study reveals that financial inclusion positively influences
the economic empowerment of women. Active participation in family decision-making,
involvement in financial matters, and increased personal savings are some of the outcomes
of using financial services. However, there is still a room for improvement. Women
specifically living in rural areas are unaware of government-run financial schemes like
Pradhan Mantri Jeevan Jyoti Bima Yojana, Atal Pension Yojana, and Stand-Up Indian
Schemes, etc. lack of knowledge of technical-based financial services among rural
uneducated women also poses a difficulty for financial inclusion. hence, it is crucial to focus
on improving women’s financial literacy and basic education to address these concerns. The
government bodies should include women in numerous economic upliftment initiatives and
conduct campaigns for spreading knowledge of financial schemes and services. Proper
utilization of funds received from states and governments is also crucial. Regular
monitoring can help track benefits, rectify issues faced by account holders, and ensure active
account usage.

(Sharma, 2019), pointed out that financial inclusion is a powerful accelerator tool for
women’s empowerment. Most Indian women do not actively participate in family financial
decisions due to illiteracy or social exclusion. Hence, it is crucial to build solutions that
assist women in overcoming access and inclusion barriers. The government should not only
concentrate on expanding employment and business prospects but also on providing a
supportive environment for rural women because they lack financial independence.

(Zins and Weill, 2016), revealed that having a male gender, higher income, higher
education, and older age promotes financial inclusion. Compared to men, women are
significantly less likely to hold savings and personal accounts. “Lack of money” and “family
member has an account” are the major cause of low financial inclusion among women.

(Y. Rakesh Kumar and Saxena, 2021) states that women living in rural areas are mostly
aware of various financial services but on the other hand, despite being aware, women are
reluctant to use these services. The majority of women use only financial services like
ATMs and banks for cash withdrawals as they believe it’s a reliable source for keeping their
money.
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In a study conducted by (Manta, 2019) serval barriers related to financial inclusion were
identified that contribute to the financial exclusion of women. These barriers include
economic, physical, psychological, technological, social, and cultural dimensions.
Addressing these demand and supply side barriers is crucial for bodies working toward
women’s financial inclusion. Tailored solutions and initiatives acknowledging women's
needs and challenges can boost financial inclusion.

Some of the barriers under different dimensions are given below:

Dimensions Barriers
Economical Irregular savings, lack of credit facility, no control over financial
resources.
Physical No bank account, less account usage, lack of information about the

financial system, branch remoteness, lack of documents, no network
associations, no financial literacy.

Psychological | Low self-esteem, less risk taker.
Technological | Lack of internet and mobile phones.

Social and | Discrimination, mobility constraints, unpaid domestic and care work.
cultural

Conclusion:

Based on the above review, Serval studies highlighted a positive relationship between
financial inclusion and women's empowerment. Initiatives of financial inclusion, like
Pradhan Mantri Suraksha Bima Yojana, Pradhan Mantri Jan Dhan Yojana, Atal Pension
Yojana, SHG programs, etc., have a substantial positive effect on women empowerment,
notably in terms of economical, psychological, educational, and social empowerment. On
the contrary, it has the least impact on the political empowerment of women.

The exclusion of women from the formal financial system hinders the way to empowerment.
Major issues like orthodox social norms, illiteracy, lack of financial knowledge, lack of
collateral and identification cards, etc. contribute to the exclusion of women from the formal
financial system. Addressing these issues requires focused efforts on disseminating
awareness regarding various financial products and services, ensuring enough business and
job opportunities, and lastly, Regular monitoring of campaigns can promote financial
inclusion, rectify issues and encourage account usage.

References:

Aggarwal, S., Rameshwar, R., & Pahuja, A. (2021). Impact of SHGs on social, economic
and political women empowerment: A case study of Ghaziabad District, India. World
Review of Entrepreneurship, Management and Sustainable Development, 17(2-3),
276-290. https://doi.org/10.1504/WREMSD.2021.114434

Aruna, M., & Jyothirmayi, R. (2011). The role of microfinance in women empowerment:

181



Entrepreneurship In India - Issues and Challenge

A study on the SHG Bank Linkage Program in Hyderabad (Andhra Pradesh). Indian
Journal of Commerce & Management, 2(4), 77-95.

Babbar, J. (2001). Women empowerment. Research Journal Of English (RJOE).
https://doi.org/10.26524/jms.2012.33

Bhatia, S., & Singh, S. (2019). Empowering Women Through Financial Inclusion: A Study
of Urban Slum. Vikalpa, 44(4), 182—-197. https://doi.org/10.1177/0256090919897809

Chakrabarty, K. 2. (2013). Financial Inclusion in India: Journey so far and way
forward. Keynote address at Finance Inclusion Conclave Organised by CNBC TV, 18.

Chaudhary, D. A. K., & Kumari, R. (2022). Impact of Financial Inclusion on Women
Empowerment: A Case Study of Ranchi District. International Journal for Research
in Applied Science and Engineering Technology, 10(8), 1388-1398.
https://doi.org/10.22214/ijraset.2022.46423

Demirguc-Kunt, A., Klapper, L., Singer, D., & Ansar, S. (2022). The Global Findex
Database 2021. In The Global Findex Database.
https://www.worldbank.org/en/publication/globalfindex

George, B., & Thomachan, K. T. (2018). Financial Inclusion and Women Empowerment: a
Gender Perspective. International Journal of Research -GRANTHAALAYAH, 6(5),
229-237. https://doi.org/10.29121/granthaalayah.v6.i5.2018.1443

Kondal, K. (2014). Women Empowerment through Self Help Groups in Andhra Pradesh,
India. International Research Journal of Social Sciences, 3(1), 13-16.
https://doi.org/10.32381/prod.2020.61.02.2

Kumar, N., Raghunathan, K., Arrieta, A., Jilani, A., & Pandey, S. (2021). The power of the
collective empowers women: Evidence from self-help groups in India. World
Development, 146, 105579. https://doi.org/10.1016/j.worlddev.2021.105579

Kumar, Y. Rakesh, & Saxena, Ashish K. (2021). Impact of Financial Inclusion on Women
Empowerment in Rural Area through Banking Services. Global Journal of Enterprise
Information System, 11(1). https://doi.org/10.18311/gjeis

Mandal, K. C. (2013). Concept and Types of Women Empowerment. International Forum
of Teaching and Studies, 9(2), 17-30.
http://www.joe.org/joe/19990october/comml.php

Manta, A. (2019). FINANCIAL INCLUSION AND GENDER BARRIERS FOR RURAL
WOMEN. INTERNATIONAL JOURNAL OF MANAGEMENT (IJM), 10(5), 61-72.
https://doi.org/10.4337/9781789903874.00010

NARANG, U. (2012). SELF HELP GROUP: AN EFFECTIVE APPROACH TO
WOMEN. International Journal of Social Science & Interdisciplinary Research, 1(8).

182



Financial Inclusion and Women Empowerment- A Literature Review

Rao, K. S. (2018). Financial inclusion in India: Progress and prospects. Ideas For India.
July 11, 2018.

Sharma, R. (2019). Financial Inclusion and Gender Empowerment ( With Special Reference
to Eastern Rural Region of Haryana ). International Journal of Research in
Engineering, Science and Management, 2(4).

Siddik, N. A. (2017). Does Financial Inclusion Promote Women Empowerment ? Evidence
from Bangladesh. Applied Economics and Finance, 4(4).
https://doi.org/10.11114/aef.v4i4.2514

Swamy, V. (2014). Financial Inclusion, Gender Dimension, and Economic Impact on Poor
Financial Inclusion, Gender Dimension, and Economic Impact on Poor Households.
World Development, 56(September), 1-15.
https://doi.org/10.1016/j.worlddev.2013.10.019

Zins, A., & Weill, L. (2016). The determinants of financial inclusion in Africa. Review of
Development Finance, 6(1), 46-57. https://doi.org/10.1016/j.rdf.2016.05.001

Keynote address delivered by Dr. Raghuram G. Rajan, Governor, Reserve Bank of India, at
the NASSCOM India Leadership Forum in Mumbai on February 12, 2014

https://rbidocs.rbi.org.in/rdocs/Bulletin/PDFs/01SP030714FS.pdf
https://www.worldbank.org/en/topic/financialinclusion/overview

183


https://rbidocs.rbi.org.in/rdocs/Bulletin/PDFs/01SP030714FS.pdf
https://www.worldbank.org/en/topic/financialinclusion/overview

Entrepreneurship In India - I1ssues and Challenge https://www.kdpublications.in
ISBN: 978-81-19149-83-4

Women Entrepreneurs in India - Evolving Issues
and Challenges

Ms. Shabnam Khatoon

Research Scholar,
School of Commerce and Management,
ARKA JAIN University,
Jharkhand.

Prof. (Dr.) Angad Tiwary

Professor,
ARKA JAIN University,
Jharkhand.

Abstract:

Women-owned enterprises are becoming more important in India as a result of economic
liberalization and globalization. The policy and institutional framework for encouraging
entrepreneurship, providing career education, and providing training has increased the
opportunities for women's economic empowerment. However, just one-third of commercial
activities are run by women. There are various successful businesswomen entrepreneurs in
India's social and industrial sectors. They are doing an excellent job. Furthermore, the
Indian government launched the National Skill Development Mission and Development
Policy in 2009 to provide vocational training and skill development. The development of
entrepreneurship and education for the future workforce. Nevertheless, entrepreneurial
growth and because the government is not the only entity with duty for skill training, other
parties need to assume responsibility.

Woman has been referred to as the personification of Shakti in Hindu scriptures. In
contrast, in real life, she is regarded similarly to Abla. Many women prefer to stay at home
rather than work. Not as stay-at-home moms, but as job-creating entrepreneurs. The
increased number of female entrepreneurs has altered the business demographics and the
nation's economic progress.

Academics are focusing on this intriguing phenomenon as women-owned firms play a more
active role in society and the economy. The focus of this essay is on the difficulties that

women company owners confront, how to resolve them, and an analysis of the government
of India’s business-related policies.
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Entrepreneurship, Enterprise, Competency, Motivation, Stakeholders
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1.0 INTRODUCTION

Among women, a silent revolution is currently emerging. Women now are quitting the
workforce in droves in favour of staying at home, unlike the Quiet Revolution that started
in the 1970s and saw them leave the home and enter the workforce.

But unlike previous generations of women, these women choose to work at home as job-
creating entrepreneurs rather than as homemakers. There is a widespread assumption in
many cultures that women should build and maintain domestic tasks like fetching water,
cooking, and childrearing. The status of women in India has changed since the turn of the
century as a result of escalating industrialization, globalisation, and social regulation.

Women are now engaged in higher-level professional activities thanks to the growth of
education and awareness.

Since its inception, entrepreneurship has primarily been a male phenomenon. However, as
time went on, the situation altered, and today's most notable and inspirational entrepreneurs
are women. In practically all of the world's developed nations, women are making strides
towards parity with men in the world of business. It is inevitable that women will play an
important role in entrepreneurship. Women now work in a variety of occupations, including
those in trade, industry, and engineering.

Women are also eager to start their own businesses and advance their country. In order to
encourage women's entrepreneurship, efforts are being made and their role is also being
acknowledged. In order to adapt to changing trends and challenges in global marketplaces
as well as to be competent enough to sustain and pursue excellence in the entrepreneurial
sphere, women entrepreneurs must be appropriately moulded with entrepreneurial qualities
and skills.

1.1 Women Entrepreneurs:

Women who start, organise, and collaborate on a business venture are referred to as women
entrepreneurs.

According to the Indian government, a woman must own and operate a business with a
minimum financial stake of 51% of the capital and provide at least 51% of the jobs created
by the business to women. Women are doing an excellent job juggling their home and
careers. In any growing nation, women entrepreneurs play an important role, especially in
terms of their contribution to economic growth. Even in industrialised nations like the USA
and Canada, the role of women in small company has grown over the past few years.

1.2 Characteristics of Woman Entrepreneur in India:

The Indian female entrepreneur possesses a variety of traits. The entire business is managed
by a woman or group of women. She creates a variety of strategies and carries them out
under her own direction and leadership. There may be some people who can assist her, but
the lady is ultimately in charge. A woman business owner is required to give women at least
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51% of the jobs created by her company. A female business owner assumes calculated risk.
She takes on risk and meets uncertainty with confidence. She is forced to invest money and
wait for profitable investments. A female entrepreneur who wants to succeed in business
enjoys taking reasonable risks.

Building a solid organisation is the most important skill needed for industrial development.
A woman entrepreneur needs to have the guts to admit her errors and make the necessary
corrections. Making decisions is a woman's primary role as an entrepreneur.

She makes a variety of judgements affecting the operations of her business. She makes
decisions regarding the nature and mode of conducting business. A woman entrepreneur
needs to make decisions with clarity and originality. A woman entrepreneur is someone
who develops new ideas, uses them as the foundation for her business, and adds value to
society via her own initiative.

The willingness to put in a lot of effort is a quality that sets women entrepreneurs apart.

She must abide by the maxim that "hard work is the key to success.”" Women who own their
own businesses tend to be ambitious and not materialistic. She pursues challenge, success,
and helping people through her career.

Achievement orientation is a means of overcoming obstacles, moving forward, and
expanding.

A female business owner needs to have optimism.

Instead of approaching her business out of a fear of failure, she should do so with optimism
and a positive attitude. A woman entrepreneur's positive attitude can make things better for
her. Entrepreneurial women bravely and courageously face challenges.

Even under extreme pressure, she seeks to address the issues since she believes in herself.
A woman entrepreneur is enthusiastic, focused, and has a mission and a distinct vision. She
should possess both creative and analytical thinking. She needs to be smart, flexible, and
capable of solving issues. One of the most crucial traits of a woman entrepreneur is
leadership ability. It is the process of encouraging and assisting others to strive arduously
towards reaching goals.

1.3 Problem of Women Entrepreneurs in India:

In India, it might be difficult for women to advance in business. Women entrepreneurs
struggle with a variety of issues as they work to grow their businesses. Numerous issues
arise for women in running their businesses at various phases, starting with the start of their
business. The following are the key issues Indian women business owners face:

M Lack of education
Women in India have very low literacy rates. Rural women in India are still far
behind urban women in the area of education even in the twenty-first century.
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Women in rural places tend to be ignorant. Due to poverty, early marriage, poor
socioeconomic standing, and partially as a result of their son's greater education,
educated women in rural areas typically have less or inadequate schooling than their
male counterparts. One of the main obstacles for rural women who wish to launch
their own businesses is a lack of knowledge. Women entrepreneurs who lack a
quality education do not accept new developments in technology, marketing trends,
manufacturing techniques, or other government initiatives that would otherwise
inspire them.
Financial Challenges:

For the entrepreneurs, access to finance and capital has been a big issue. Banks and
other institutions impose far too many limitations. Banks are requiring security,
which is challenging for young business owners and would let them down. Due to
centralised decision-making, their appraisal may be delayed.

Low Ability to Bear Risk

Women in India have very low literacy rates. Rural women in India are still far
behind urban women in the area of education even in the twenty-first century.
Women in rural places tend to be ignorant. Due to poverty, early marriage, poor
socioeconomic standing, and partially as a result of their son's greater
education, educated women in rural areas typically have less or inadequate
schooling than their male counterparts. One of the main obstacles for rural
women who wish to launch their own businesses is a lack of knowledge.
Women entrepreneurs who lack a quality education do not accept new
developments in technology, marketing trends, manufacturing techniques, or
other government initiatives that would otherwise inspire them.

Socio Cultural Barriers

Indian countries' widespread civilizations and practises towards women can
occasionally make it difficult for them to flourish and prosper. Religions and
castes control with one more addition, and they also impede female
entrepreneurs. Since they are frequently observed with suspicion in rural places,
women entrepreneurs confront more social and cultural restrictions.

1.4 Objective of the Study

(i)
(ii)

(iii)

To find the issues and challenges faced by rural women entrepreneurs in India.
To find the factors responsible for influence rural women to become
entrepreneurs.

To study the effective support of the government on women entrepreneurship.

2.0 REVIEW OF THE LITERATURE

Bhuvaneswari and Raju (2014) [2]: Planning is underway for a study on rural
entrepreneurship in the Sivaganga District that will examine the issues, requirements, and
best practises in this field. In this case, the researcher focuses on identifying the demands
for rural entrepreneurship, the different types of rural entrepreneurship, the challenges and
issues that rural entrepreneurship faces, and the factors that support rural entrepreneurship.
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The author places restrictions on individuals who are particularly tough for rural
entrepreneurs to support and motivate. Rural entrepreneurs who lack motivation confront
many challenges. Therefore, it is required that both urban and rural women receive
entrepreneurial training from our government. Rural women's entrepreneurship will serve
as a vehicle for change in terms of rural development.

Research in opportunity identification and development is mostly focused on (Baron 2006;
Shane/Venkatamaran 2000) Entrepreneurship. More information about female
entrepreneurship has to be researched in this subject. To date, a lot of focus been given to
the inquiry of why some people come across opportunities and choose to while others do
not, they are used to produce future commodities and services. There is a room for fresh
perspectives  that examine gender differences in the emergence of
opportunities, Considering the cognitive traits and personal and social capital that women
have males, too.

3.0 RESEARCH METHODOLOGY

Research design: The research is exploratory and descriptive in character. It is investigative
since the purpose of the study is to categorise the issues and driving forces behind rural
women entrepreneurs.

Sources of data: This study is based on secondary source of data. The data collected from

books, published reports of RBI, NABARD, DWCRA, Census Surveys, SSI Reports,
newspapers, literature review is prepared by online available studies and journals

4.0 DATA ANALYSIS & INTERPRETATION

India has the highest relative potential for additional GDP growth from advancing women’s
equality

Incremental 2025 GDP to 2025 business-as-usual scenario
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(SOURCE: ILO; World Input-Output Database; Oxford Economics; IHS; national
statistical agencies; McKinsey Global Growth Model; McKinsey Global Institute analysis)

Distribution of Micro, Small And Medium Enterprises Owned by Women, 2021

2500

2000

15:00%

10000

000

MICRO MEDILIM TOTAL

(Source: Statista, Distribution of micro, small and medium enterprises owned by women
across India in the financial year 2021)

India could add 68 million women to the workforce in 2025, assuming each cohort achieves
the current participation rates of its trained women
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o % of total
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21 Gujarat 49
31 ........ Maharashtra 47
47 Madhya Pradesh 45
24 Tamil Nadu 43
Karnataka 40
Primary or Secondary Tertiary or Potential addition Rest of India 208
less educated’ educated® higher educated®  to women in the
labour force

in 2025

1. Those who have completed at least Class V but not Class XII
2. Those who have completed at least Class XII but not a college degree
3. Those who have completed at least a college degree

(SOURCE: National Sample Survey Organisation, 68th round of employment and
unemployment, 2011-12; McKinsey Global Institute analysis)

5.0 FINDINGS & SUGGESTIONS

Women are an important component of our society overall, but because of numerous forms
of discrimination, they are positioned below men in society—not because they are less
capable, but rather because of the patriarchal ideals that have persisted in our culture over
time. Contrary to reality, society has portrayed women as being reliant, smart, and limited
to domestic tasks. Every organism on this world, both living and nonliving, must maintain
equilibrium in order to survive. Women have been crucial in establishing and upholding the
equilibrium and overall social progress. Despite this, non-discriminatory policies have
always been promoted, especially in relation to concerns like gender equality. Women are
making themselves known everywhere, including in the workplace, in education, in the
entertainment business, etc.

5.1 Recent Trends in Entrepreneurship in India

Innovation: An innovator is someone who introduces new products, new production
techniques, and reorganises the business. Entrepreneurs in the twenty-first century are
attempting something novel. They don't want to use conventional techniques. Customers
are open to new developments, and entrepreneurs strive to draw customers in new ways.

The lifestyle of the customer and the present situation should be taken into account while
developing new sorts of products or services.
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More Scope for Women Entrepreneurs: Women are essential to the current situation in
every sector. In the majority of successful businesses, women are the chief executive
officers. Women are autonomous, flexible, tolerant, goal-oriented, creative, realistic,
enthusiastic, and energised. Women are typically born managers since they tend to their
homes. They consequently succeed with ease. Women who were prohibited from working
outside the home conduct their business there. For instance, women who sell exquisitely
made goods can spread their goods around the nation by simply sitting at home. Therefore,
the development of technology has greatly benefited business owners.

52 ROLE OF GOVERNMENT, INSTITUTIONS FOR PROMOTING
WOMEN ENTRENUERSHIP

The government has made the advancement of women a priority from its inception. In every
industry, including the SSI sector, women were given priority. Government and non-
government organisations are increasingly focusing on the economic impact that women
make through their own businesses and industrial endeavours.

In accordance with the Women's Component Plan approach, which was approved for the
Ninth Five-Year Plan (1997-2002), at least 30% of funding were set aside for industries that
benefited women. By putting the newly established National Policy for Empowerment of
Women (2001) into practise and assuring women's Survival, Protection, and Development,
the Tenth Five-Year Plan (2002-07) seeks to empower women.youngsters using a rights-
based strategy. The Indian government currently runs over 27 programmes for women
through several departments and ministries.

» Khadi And Village Industries Commission (KVIC) ;

» Training of Rural Youth for Self-Employment (TRYSEM)

» Prime Minister's Rojgar Yojana (PMRY)

» Entrepreneurial Development programme (EDPs)

« Management Development progammes;

»  Women's Development Corporations (WDCs);

»  Marketing of Non-Farm Products of Rural Women (MAHIMA);

» Assistance to Rural Women in Non-Farm Development (ARWIND)

» Trade Related Entrepreneurship Assistance and Development (TREAD);
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5.3 Women Entrepreneur Association in India

o Women entrepreneur wing of National Alliance of Young Entrepreneur (NAYE).

o Consortium of women entrepreneurs of India.

Indian council of women entrepreneurs.

o Self-Employment women’s association (SEWA) Ahmedabad.

o Associations of women entrepreneur of Karnataka.

o Association of lady entrepreneur of Andhra Pradesh (ALEAP).

5.4 Recommendations for the Development of Women Entrepreneurship in

India

(i)

(ii)
(iii)

(iv)

(v)

(vi)

(vii)

(viii)

Panchayat-level awareness campaigns for women must be widely implemented in
Every state should have a constant plan to inspire and inform people about the
potential commercial ventures.

Cooperate with female entrepreneurs by providing lending facilities for their
businesses. and necessary training courses.

To express the opinions of women, there needs to be a distinct forum at the state
level businesspeople that insist on having their needs met through coordination
among the financial and governmental institutions.

Improving the standard of education provided to women is urgently needed,
and additionally offer prospective women a variety of options, training,
and practical knowledge that motivated them to start their own firm.

The development of professional abilities through a variety of training programmes
in the areas of managerial skills and leadership development is required to
encourage women to start small businesses.

Educational institutions should take the initiative to network with governmental and
non-governmental organisations as part of their social responsibility in order to
support women entrepreneurs.

Educational institutions could assume the duty of assisting the women in speaking
with and interacting with successful women business owners by setting up
seminars, conferences, and trade shows.

Soft loans and subsidies might be given to businesswomen to encourage them to
engage in industrial operations.

6.0 CONCLUSION

It is evident that female entrepreneurs have established themselves as a powerful force in
today's corporate environment. Although ladies make up roughly half of all firms owned
today, they are capable of juggling both parenting and entrepreneurship. Equal involvement
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in politics, as well as equal opportunities and rights in employment and education, were
guaranteed for Indian women through laws that were passed. But regrettably, the women
who belong to the urban middle class have profited the most from government-sponsored
development initiatives. To address the shifting trends and challenges of the global markets,
women entrepreneurs must be properly sculpted with entrepreneurial traits and talents. They
must also be capable of sustaining and pursuing excellence in the entrepreneurial sphere.

With regard to technology advancement, change, industrialization, rural development, and
educational advancement, the current scenario is changing very quickly. For rural women,
work opportunities significantly increased in such circumstances. Without hesitation, rural
women's entrepreneurship increases both the prosperity of their families and the country as
a whole. Women in India are presumed to be economically and socially dependent on male
family members because it is a nation where men predominate in society. In order to link to
the main stream of the national rural economy and so contribute to the development of the
rural economy, women need the backing and support of their families, the government,
society, and male coworkers, among other groups.

The government ought to adopt a strategy to help Indian women entrepreneurs work harder
on empowerment through programmes for training, growth, and capacity building. The fact
that rural women entrepreneurs cannot grow without the proper training is also true.

Therefore, it is essential to give training to rural women in order to improve their
entrepreneurial talent and give them a path to success. The government should provide rural
women with high-quality educational services. To alter the unfavourable social attitudes
towards women, education and awareness programmes should be set up. The training
programmes need to be more structurally sound, taking into account the socioeconomic
circumstances of female entrepreneurs.

With the aid of NGOs, psychiatrists, technical people, and management professionals,
counselling should be given to the present and upcoming rural women entrepreneurs to help
them overcome psychological issues including lack of confidence and low risk taking
capacity. Government assistance alone cannot solve the issues facing female businesses.
There should be female business owners who can inspire others, turn their ideas into reality,
and influence both other business owners and decision-makers. Self-help mutually aided
groups must be created to address the common issues faced by entrepreneurs.
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Abstract:

Women entrepreneurs are individuals who establish and operate their own businesses,
contributing to economic growth and innovation across various industries. Despite
progress, they continue to face challenges such as gender bias, limited access to funding,
and work-life balance issues. Efforts are being made to provide support through mentorship
programs, funding initiatives, and policy changes. Women entrepreneurs bring diversity
and fresh perspectives to the business landscape, leading to increased innovation. Their
success stories serve as inspiration and encourage more women to pursue
entrepreneurship, ultimately benefiting both individuals and society at large.

Introduction:

The landscape of entrepreneurship is undergoing a transformative shift with the rise of
women entrepreneurs who are reshaping industries, challenging traditional norms, and
making significant contributions to economies worldwide. This introduction explores the
dynamic world of women entrepreneurs, delving into their accomplishments, challenges,
and the broader impact they have on business and society. From breaking barriers to
fostering innovation, women entrepreneurs are redefining what it means to lead and succeed
in the entrepreneurial realm.

Women entrepreneurs are individuals who establish and operate their own businesses,
taking on the roles of business owners, managers, and leaders. Over the years, women's
participation in entrepreneurship has grown significantly, although there are still certain
challenges and barriers they often face. Here are some key points about women
entrepreneurs:

Rise of Women Entrepreneurs: Women's participation in entrepreneurship has been on the
rise globally. They have been making their mark in various industries, from technology and
finance to healthcare and fashion.

Challenges: Women entrepreneurs often face unique challenges that can include gender
bias, limited access to funding and investment, lack of networks and mentorship
opportunities, work-life balance issues, and societal expectations.
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Impact on Economy: Women entrepreneurs contribute significantly to economic growth
and job creation. Their businesses can play a crucial role in driving innovation and
diversifying the business landscape.

Diversity and Innovation: Diversity in entrepreneurship brings in fresh perspectives and
ideas, leading to increased innovation. Women entrepreneurs often bring different
viewpoints and solutions to the table, which can lead to the development of unique products
and services.

Support Networks: There has been a growing effort to establish support networks,
incubators, accelerators, and mentorship programs specifically designed to help women
entrepreneurs overcome challenges. These initiatives aim to provide resources, funding, and
guidance to help women succeed in their entrepreneurial endeavors.

Representation: Visible representation of successful women entrepreneurs can serve as
inspiration for aspiring women business owners. When women see others who have
overcome similar challenges and succeeded, they are more likely to pursue their own
entrepreneurial goals.

Policy and Advocacy: Governments and organizations around the world are recognizing the
importance of supporting women entrepreneurs through policy changes, financial
assistance, and awareness campaigns.

Intersectionality: It's important to recognize that challenges faced by women entrepreneurs
can be compounded by factors such as race, ethnicity, sexual orientation, and socio-
economic background. Inter sectionality plays a role in shaping women's experiences in
entrepreneurship.

Success Stories: There are numerous success stories of women entrepreneurs who have built
and scaled successful businesses. Their achievements demonstrate that gender is not a
limitation to entrepreneurial success.

Role Models: As more women entrepreneurs gain visibility, they become role models for
others, encouraging more women to enter the world of business ownership.

In recent years, there has been a push to not only increase the number of women
entrepreneurs but also to create a more inclusive and supportive ecosystem for their success.
The empowerment of women in entrepreneurship is not only beneficial for individual
women but also for society as a whole, as it contributes to economic growth, job creation,
and a more diverse and innovative business landscape.

Women Entrepreneurs in India:

Women have been at the receiving end of several atrocities since the beginning of time. The
fight for gender equality is not new and even though the movement has been gaining
momentum in most corners of the world. Undeniably, women have come a long way since
when the movements began and have proven themselves in all fields, including those
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heavily dominated by men. However, even today, women can rarely achieve victory without
facing numerous challenges of gender-based and other related social biases.

Despite significant progress, gender-based challenges and biases continue to hinder
women's full participation in leadership and entrepreneurial roles. Let's delve deeper into
the roles that society, government, and women themselves can play in enabling women to
thrive in these areas:

Society:

Changing Mindsets: Society needs to challenge traditional gender roles and stereotypes.
This involves promoting the idea that women can be effective leaders and entrepreneurs,
and that their capabilities are not limited by their gender.

Supportive Environment: Creating an environment where women are encouraged and
supported in pursuing leadership and entrepreneurial roles is vital. This includes providing
equal opportunities, addressing workplace discrimination, and fostering a culture of
inclusion and respect.

Mentorship and Networking: Building strong networks and mentorship opportunities can
provide women with guidance, advice, and access to resources. This can help them navigate
challenges and learn from others' experiences.

Government:

Equal Legal Rights: Governments should ensure that women have equal legal rights and
protections. This includes laws that prohibit discrimination in the workplace and promote
equal pay for equal work.

Access to Education: Ensuring that girls and women have access to quality education is
essential. Education empowers women with skills and knowledge needed for leadership and
entrepreneurship.

Supportive Policies: Governments can implement policies that support women in leadership
and entrepreneurship. This could include financial incentives, business training programs,
and measures to promote work-life balance.

Women Themselves:
Confidence and Self-Belief: Women need to believe in their own abilities and have the
confidence to take on leadership and entrepreneurial roles. Overcoming self-doubt and

imposter syndrome is crucial.

Skill Development: Acquiring relevant skills is essential for success. Women should
actively seek opportunities to enhance their skills and knowledge in their chosen fields.
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Risk-Taking: Entrepreneurship often involves risk-taking. Women should feel empowered
to take calculated risks and pursue their entrepreneurial visions.

Building Networks: Actively participating in professional networks and communities can
provide valuable support, learning, and collaboration opportunities.

Collectively, society, government, and women themselves need to work together to break
down the barriers that hinder women from reaching leadership and entrepreneurial roles.
By creating an inclusive and supportive ecosystem, we can enable women to fully contribute
their talents and perspectives, leading to more diverse and thriving societies and economies.

India has seen a remarkable rise in women entrepreneurs over the years, with humerous
women breaking barriers and making significant contributions across various industries.
Here are a few notable women entrepreneurs in India:

Kiran Mazumdar-Shaw: She is the founder of Biocon Limited, a biopharmaceutical
company based in Bangalore. Under her leadership, Biocon has become one of the largest
biopharmaceutical companies in India and has gained recognition globally.

Vandana Luthra: She is the founder of VLCC Health Care Limited, a wellness and beauty
services company. Vandana Luthra's efforts have led to the growth of VLCC into a well-
known brand in the health and wellness sector.

Naina Lal Kidwai: Naina Kidwai is a prominent banker and businesswoman. She was the
former Country Head and Group General Manager of HSBC India. She has played a
significant role in shaping the banking and financial landscape in India.

Richa Kar: Richa Kar is the founder of Zivame, an online lingerie store that has changed
the way lingerie shopping is perceived in India. Her startup has created a platform for
women to shop for intimate wear with privacy and convenience.

Falguni Nayar: She is the founder of Nykaa, a popular e-commerce platform for beauty and
wellness products. Falguni Nayar's entrepreneurial journey has transformed the way people
shop for cosmetics and personal care products in India.

Shradha Sharma: Shradha Sharma is the founder and CEO of YourStory, a platform that
covers stories of entrepreneurs, startups, and business innovations in India. Her platform
has become a crucial source of inspiration and information for aspiring entrepreneurs.

Upasana Taku: She is the co-founder of MobiKwik, a digital wallet and payment platform.
Upasana Taku's efforts have contributed to the growth of digital payments and financial
inclusion in India.

Ankita Gaba and Kanika Tekriwal: These two entrepreneurs co-founded JetSetGo, a
platform that offers private jet and helicopter bookings. They have disrupted the aviation
industry by making private air travel more accessible.
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Aditi Gupta: Aditi is the co-founder of Menstrupedia, an online platform that aims to
educate and spread awareness about menstruation and women's health. Her initiative has
played a significant role in breaking taboos surrounding menstruation.

Suchi Mukherjee: Suchi Mukherjee founded Limeroad, a social e-commerce platform that
focuses on fashion and lifestyle products. Her platform has enabled users to discover and
share unique fashion finds.

These are just a few examples of the many talented and determined women entrepreneurs
in India. The entrepreneurial landscape continues to evolve, and more women are joining
the ranks of successful business leaders, contributing to India's economic growth and
development.

EMPOWERMENT OF WOMEN ENTREPRENEURS:

Economic empowerment of women refers to the process of granting women the ability and
opportunity to participate fully in economic activities, make informed decisions, control
resources, and benefit equally from development outcomes. This empowerment involves
addressing various social, cultural, and economic barriers that have historically hindered
women's access to opportunities and resources.

Key aspects of economic empowerment of women include:

I.  Equal Employment Opportunities: Ensuring equal access to job opportunities,
promotions, and fair pay for women. This involves combating gender-based
discrimination in the workplace and promoting workplace policies that support
work-life balance.

Il.  Education and Skill Development: Providing women with access to quality
education and training to enhance their skills and knowledge, enabling them to
pursue a wide range of career options.

I1l.  Entrepreneurship and Business Ownership: Supporting women entrepreneurs by
providing them with resources, training, and access to credit and markets to start
and grow their businesses.

V. Financial Inclusion: Increasing women's access to financial services, such as
banking, savings, credit, and insurance, which can enable them to save, invest, and
manage their finances more effectively.

V. Land and Property Rights: Ensuring that women have equal rights to own and
inherit land and property, which can provide them with a foundation for economic
stability and independence.

VI.  Social and Cultural Norms: Challenging traditional gender roles and stereotypes
that limit women's economic opportunities and promoting a more inclusive and
equitable society.

VII.  Legal and Policy Reforms: Advocating for and implementing laws and policies that
promote gender equality, including those related to labor rights, family leave, and
anti-discrimination measures.

VIIl.  Access to Healthcare: Ensuring access to quality healthcare for women, as their
well-being directly affects their ability to participate in economic activities.
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IX.  Technology and Digital Inclusion: Providing women with access to information and
communication technologies, which can expand their economic opportunities and
access to markets.

X.  Data Collection and Analysis: Collecting gender-disaggregated data to better
understand the specific challenges faced by women in the economy and to design
targeted interventions.

Economic empowerment of women has far-reaching benefits for societies and economies.
When women are economically empowered, they can contribute more effectively to
economic growth, poverty reduction, and sustainable development. It can lead to improved
health and education outcomes for women and their families, as well as greater gender
equality and social cohesion.

Governments, international organizations, non-governmental organizations (NGOs), and
the private sector all play important roles in advancing the economic empowerment of
women through policy reforms, programs, and initiatives.

WOMEN ENTREPRENEURS FOR ECONOMY::

The relationship between women and the economy is complex and multifaceted, with
women playing significant roles as workers, consumers, entrepreneurs, and contributors to
overall economic development. However, historical gender inequalities and systemic
barriers have often limited women's full participation and potential in the economy. Women
entrepreneurs play a crucial role in driving economic growth and innovation in societies
around the world. Their contributions have a positive impact on various aspects of the
economy:

I.  Job Creation: Women entrepreneurs often create jobs not only for themselves but
also for others within their communities. This helps reduce unemployment rates and
enhances the overall workforce.

Il.  Innovation: Women bring unique perspectives, experiences, and ideas to the
business world, leading to innovative solutions and products that cater to diverse
markets and needs.

Ill.  Diversity and Inclusion: Women-owned businesses promote diversity and
inclusion, fostering a business environment that reflects the broader population.
This, in turn, can lead to a more vibrant and dynamic economy.

IV.  Community Development: Women entrepreneurs tend to invest in their
communities by supporting local businesses, sponsoring events, and contributing to
charitable causes, thereby stimulating economic activity at the grassroots level.

V.  Global Competitiveness: As women gain more representation in entrepreneurial
endeavors, countries can become more competitive on a global scale by harnessing
the potential of their entire workforce.

VI.  Economic Resilience: Diversification of the economy through women's
entrepreneurship can contribute to greater economic resilience. A diverse business
landscape is better equipped to withstand economic downturns.
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VII.  Empowerment: The success of women entrepreneurs serves as a role model for
younger generations of women, inspiring them to pursue their own entrepreneurial
dreams and contribute to the economy.

VIIl.  SME Growth: Women-owned small and medium-sized enterprises (SMES) play a
critical role in economic development, fostering innovation and creating sustainable
growth.

IX.  Closing Gender Gaps: Women entrepreneurs can help reduce gender disparities in
the business world by challenging traditional norms and breaking down barriers to
women's participation in economic activities.

X.  Access to New Markets: Women entrepreneurs often tap into markets that may have
been previously overlooked, leading to expansion into new industries and regions.

To fully realize the economic benefits of women's entrepreneurship, it's important to address
the challenges that women entrepreneurs often face, such as limited access to funding,
gender bias, and work-life balance issues. Creating supportive policies, providing access to
mentorship and networking opportunities, and promoting a culture of gender equality can
help unlock the full potential of women entrepreneurs and contribute to a stronger economy.
Efforts to promote women's economic empowerment require collaboration between
governments, businesses, civil society, and international organizations. By addressing
barriers and promoting gender-responsive policies, societies can unlock the full potential of
women's contributions to the economy and create more equitable and prosperous
communities.

CHALLENGES FACED BY WOMEN ENTREPRENEURS

Women entrepreneurs face a range of challenges that can impact their ability to succeed in
the business world. While progress has been made in recent years, there are still several
persistent challenges that women entrepreneurs often encounter:

. Gender Bias and Stereotypes: Women often face biases and stereotypes that can
affect their credibility and opportunities. They may be perceived as less competent
or suited for leadership roles, which can impact their ability to secure funding,
partnerships, and customers.

Il.  Access to Funding: Women entrepreneurs often struggle to secure the necessary
funding to start or grow their businesses. Venture capital and angel investment
networks have historically been dominated by men, leading to less investment in
women-led businesses. This lack of financial support can hinder growth and
expansion opportunities.

Ill.  Networking and Mentorship: Limited access to networks and mentors can impede
women entrepreneurs' access to valuable advice, partnerships, and opportunities.
Many industries still have predominantly male networks, making it challenging for
women to connect with influential figures in their fields.

IV.  Work-Life Balance: Balancing the demands of running a business with personal
and family responsibilities can be particularly challenging for women due to
societal expectations and cultural norms.

V.  Lack of Role Models: The scarcity of visible and successful women entrepreneurs
can make it difficult for aspiring women business owners to find relatable role
models and examples of success.
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VI.  Family and Caregiving Responsibilities: Women often shoulder a greater share of
family and caregiving responsibilities, which can limit their time and energy to
dedicate to their businesses.

VII.  Access to Markets: Discrimination and barriers in accessing certain markets or
industries can hinder women entrepreneurs' ability to grow their businesses.
VIIl.  Legal and Regulatory Barriers: Some legal and regulatory frameworks may not be

conducive to supporting women in business. These barriers can range from
discriminatory policies to complex bureaucratic processes.

IX.  Self-Confidence and Imposter Syndrome: Women may face self-confidence issues
and imposter syndrome, which can impact their ability to take risks, advocate for
themselves, and make bold business decisions.

X.  Perceived Risk Aversion: Women entrepreneurs are sometimes perceived as more
risk-averse, which can affect their ability to attract investors and secure funding for
innovative ventures.

XI.  Market Perception: Some products and services developed by women entrepreneurs
may be viewed as catering exclusively to a female audience, which can limit market
opportunities and investor interest.

XII.  Access to Training and Education: Unequal access to business training, education,
and skill-building opportunities can hinder women's ability to develop the necessary
skills to succeed in entrepreneurship.

Despite these challenges, it's important to recognize that many women entrepreneurs have
overcome these obstacles and achieved remarkable success. Efforts to address these
challenges include advocating for equal access to funding, providing mentorship and
networking opportunities, challenging gender stereotypes, and promoting policies that
support work-life balance and women's empowerment in the business world.

CONCLUSION:

In conclusion, women entrepreneurs continue to face a multitude of challenges that can
impact their entrepreneurial journey. These obstacles, ranging from gender bias and limited
access to funding to societal expectations and work-life balance struggles, highlight the need
for a concerted effort to level the playing field and create a more inclusive and supportive
environment for women in business.

While progress has been made in recent years to address these challenges, there is still much
work to be done. Recognizing the immense potential that women entrepreneurs bring to the
economy and society as a whole, it's crucial to continue advocating for change and
implementing initiatives that empower and uplift women in the entrepreneurial realm.

Efforts should be directed towards:

Promoting Diversity and Inclusion: Encouraging diverse representation in leadership roles,
business networks, and investment circles can break down gender biases and stereotypes,
fostering an environment where women entrepreneurs are recognized for their skills and
potential.
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Equal Access to Funding: Initiatives that provide women entrepreneurs with equitable
access to funding opportunities, such as venture capital and loans, can help bridge the
funding gap and accelerate business growth.

Mentorship and Networking: Establishing mentorship programs and networks that connect
aspiring women entrepreneurs with experienced professionals can provide valuable
guidance, advice, and support for navigating the challenges of entrepreneurship.

Education and Skill-building: Offering accessible and tailored training programs that equip
women entrepreneurs with the necessary skills and knowledge can empower them to
succeed in competitive markets.

Policy Changes: Advocating for policy changes that support work-life balance, affordable
childcare, and eliminate discriminatory practices can create an environment where women
entrepreneurs can thrive without sacrificing their personal lives.

Celebrating Success Stories: Highlighting and celebrating the achievements of women
entrepreneurs can serve as inspiration and provide role models for aspiring businesswomen.

Challenging Norms: By challenging traditional gender norms and advocating for a more
inclusive business culture, we can foster an environment where women entrepreneurs are
encouraged to pursue ambitious ventures and take risks.

Ultimately, addressing the challenges faced by women entrepreneurs requires a collective
effort from governments, businesses, investors, and society as a whole. Embracing the
untapped potential of women entrepreneurs can lead to innovation, economic growth, and
a more equitable future for all.
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Abstract:

A blog is a website that focuses on written content, often from a personal perspective, to
establish a personal connection with readers. It often starts as editorial projects and can
generate revenue through direct interaction with advertisers. In India, a 21-day statewide
lockdown imposed by Prime Minister Narendra Modi limited movement during the
COVID-19 pandemic. We were able to post the syllabus and the course material to the blog
with the assistance of the teachers in my department. The written content on all the blogs
started to grow within a week, along with materials that described the book's chapters. The
blog faced challenges sharing knowledge due to students' exam-driven study habits and
parental phone usage. As a result, the blog was stopped due to real-life issues. In 2022, my
son and | launched "bhawaniandson.blogspot.com" to share our programming knowledge
and experience with students. The blog combines Al with existing educational tools,
addressing program questions, solutions, and explanations. Monetization takes six months,
with potential through indirect marketable abilities and ads.

Index blog, bloggers, monetize, Artificial Intelligence, knowledge sharing, student
community, publish reviews, event summaries, educational tools.

A blog is a website that primarily focuses on written content, which is also known as blog
posts. Bloggers frequently write from a personal viewpoint, which enables them to connect
with their readers directly. In addition, most blogs also have a "comments" section where
visitors can write to the blogger. Interacting with your visitors in the commentary section
helps strengthen the connection between the blogger and the reader. Having a direct
connection with the reader is one of the main advantages of starting a blog.

Most blogs begin as editorial initiatives by people who regularly publish reviews, event
descriptions, and other material like photos, graphics or video. Once the blog has a sufficient
amount of content and attracts a significant amount of traffic, there may be opportunities to
directly connect with advertisers who bring in the money.
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The advertiser pays the blogger for clicks, impressions, or leads (potential customers)
sourced through the blog, depending on the agreement. One of the misconceptions on the
beginning of a blog is that you need to be a great writer to succeed. | started blogging in the
year 2016. The objective of my blogging was to store the assignment and the home work
questions in the blog.
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Fig 1. My First Blog
From this Picture we can analyze that

Syllabus of STD XII 2017 Uploaded on April 4, 2017 was visited by 217 students
Practice Assignment 1 for SQL Uploaded on April 20, 2017 was visited by 308 students
SQL Lab Assignment Uploaded on May 7, 2017 was visited by 389 students

C++ Lab Assignment for STD X1l 2017-2018 Uploaded on May 14, 2017 was visited
by 150 students.

rowppE

This was just a beginning and | was happy with the responses | was receiving from my
students. The students were Happy because

All the assignments were available in the Single Window.

They could access the Assignments from any corner of the Country or from Home.
They can complete their Assignments at their own desire time.

They also know the tasks of the year and can plan their time accordingly in addition to
regular study.

i N S

Nation-wide Lockdown

On 24 March 2020, the Government of India under Prime Minister Narendra Modi ordered
a nationwide lockdown for 21 days, limiting movement of the entire 1.3 billion population
of India as a preventive measure against the COVID-19 pandemic in India. As a Computer
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Teacher in one of the CBSE School of Jamshedpur, we the teachers need to continue with
the classes for the children of our School in the virtual environment.

We had following option to conduct the classes for our students.

1. Online Video Classes for the Students.

2. Making Video and Audio Lectures and posting it to the WhatsApp group.
3. The Blog.

I must consult with my department as department head before deciding on the method for
educating our students. After weighing the advantages and disadvantages of the other two
mediums, | decided to use my department's blog.

Benefit of Using a Blog
1. Learn from their school teachers at their own pace and time

For students to learn from their school teachers at their own pace and time, there is an online
hub where the teachers dump their class-specific study materials, audios, and videos.

2. Effective two-way communication between the family and school

Effective two-way communication between the family and school is crucial to the
educational process. In some circumstances, parents of student’s love borrowing the
notebooks and books so they can follow their child's academic progress in real time. To
serve this group of parents, who use the class blog as a virtual representation of the
classroom, it is important that they learn about the subject and even mentor the kids. They
should also participate in the blog comments and ask questions, and they should have an
impact on how well their kids are doing.

3. Creative and Analytical Thinking along with engaging and motivating for their
students

In the absence of a classroom setting, blogging allows teachers to be innovative and deliver
material in a way that students can understand it clearly. Additionally, blogging allows
teachers to update their content frequently to keep it engaging and motivating for their
students.

4. Digital Footprint and Presence without spending a dime out of your own cash

Through blogging, barriers between the classroom and the learner are removed, opening up
endless possibilities. To run an educational blog and have a digital presence without
spending a dime out of your own cash or waiting for assistance, you can be any form of
education provider. You are not need to be a teacher or professor.
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Once a blog is created, it becomes accessible worldwide, creating a global audience that can
provide comment on the effectiveness of the blog's contents.

Problems in Online Video Classes
1. Poor internet connectivity

A strong internet connection is necessary for online courses. There are still many areas in
Jamshedpur where the internet speed is insufficient for online education. In all honesty, you
have very little control over these circumstances as a teacher.

2. Indiscipline in the online classes

Similar to offline classes, it is challenging for a teacher to continuously identify and monitor
every student in an online class environment. Teachers work very hard to run their lessons
in a way that allows students to comprehend complete chapters. Several of these mobile
apps also encourage Kids to become disobedient in the classroom, which makes it
challenging for teachers to maintain orderly classroom operations.

3. Parents with two children

If a parent has two kids and a touch screen phone, one of the kids will skip class if both kids
are taking online classes at the same time but in different classrooms or at different schools.

Problems in WhatsApp group

1. The largest problem is communication overload. When members communicate so
frequently on one subject, it can be very annoying and distracting.

2. There are many people in one group, and they frequently ask the same questions, which
leads to an issue with superfluous messages.

3. Members occasionally send pointless videos, which makes it incredibly annoying for
other members.

4. Arguments and disagreements among group members can occur occasionally as a result
of too many communications and divergent viewpoints.

Our Experience with the Blog

We finished our annual session in the second week of March 2020, and before the lockdown
announcement, the students had already bought new textbooks for the upcoming session,
which is scheduled to begin in the fourth week of March. For my department's Standard 1
through Standard 12 classes, | started a blog in the fourth week. Since we are the only
department in the school to choose the blog to deliver instruction during the lock down
period, the message was distributed to every student with the aid of the school website. The
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other department decided to use the WhatsApp-posted video and audio lectures or Zoom
lessons.
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Fig 2. The Blog for our School

With the help of the teachers of my department we could upload the Syllabus and the portion
of the Examination in the blog. The next task was to assign tasks and duties to the teachers.
Within a week, all the blogs began to expand with written content and materials that
explained the book's chapters.

We first struggled with adding audio or video to blogs. We were experimenting with using
a blog as a visual form of communication even though we all know that it can be used for
written communication. We learned that the blog may be connected to YouTube and
podcasts.

So, with the help of Filmore and the Anchor Podcast, | created a YouTube video and audio
and attached it to my blog where | needed an explanation. The Python program | solved was
supported by my YouTube audio on my blog. This makes it easy for me to upload chapter
descriptions and notes to my blog, which | do regularly based on my class lesson plans.
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Fig 3. Linking the YouTube to the Blog for the Audio Lectures on the topic

The next question was how to implement tests to measure student performance and
regularity in the new learning structure. | found Google Forms useful for creating surveys.
Google Forms are commonly used to collect customer feedback. We conducted class test 1,
assessed each student's effort, and issued a report card for each class.
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Fig 4. Question Paper Generated through Google Forms

By providing feedback after each topic while students browse the blog, mentors can keep
students present and encourage irregular students to visit the blog more often. Visits indicate
whether students are using the blog regularly. We found that each student visited the blog
more than eight times in the period of two months.
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Fig 5. Graph of Number or Hits

Thus, the blog provides all the information a student might possibly require for an academic
year. Additionally, the mentor can keep track of page views, which will paint a picture of
the student's ongoing interest in learning.

I struggled to share all of my knowledge in the blog because it was created for the school
using the CBSE syllabus. Due to their tendency to study for exams in a single night, some
weak students found it challenging. They are unable to do their coursework through the
blog. Some students complained that their parents had taken their phone and prevented them
from accessing their notes throughout the test. Given that these issues are real, | had to stop
working on the blog.

In the year 2022, my son and I, decided to help the Student Community at large by sharing
our knowledge and my experience in programming in different languages and created a blog
named “bhawaniandson.blogspot.com”.

When | created the previous blog for the school students, the main focus was how to teach
the students in online platform with text, audio and video. But this blog will have the
problems, their solution, their output and explanation of the solution though Al. In other
words, the blog will incorporate all available teaching tools along with Artificial
Intelligence.

The students will have no trouble accessing all the programs and their explanation-
accompanied solution at anytime, anywhere in the world. The work in the blog has begun
and it is expected to be completed by 2024.
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Introduction to blog

Fig 6. The blog named bhawaniandson.blogspot.com

The majority of bloggers predicted that the monetization period would take about six
months. Indirectly exhibiting your marketable abilities and directly using ads are two ways
to make money from your blog. In order to monetize a blog, a user must first have their own
domain and designate space on it for advertisements. The majority of newbie bloggers
choose Google's AdSense service because they can't usually find advertising on their own.
AdSense is a contextual advertising solution that monitors users' blog articles and displays
relevant ads on their own website or blog as a result. Every time a blog visitor clicks on the
advertisement, the blogger is compensated. However, some bloggers claim that it takes
some time for AdSense money to build up.

The average yearly pay for bloggers in India is Rs. 2.9 Lakhs, with salaries ranging from
Rs. 0.3 Lakhs to Rs. 5.7 Lakhs. Salary projections are based on 89 bloggers' most recent
wages from the month of July 2023. Let us talk about three top bloggers of india.

Amit Agarwal - In 2004, he left his job to start blogging on Labnol.org and other
technology-related blogs. He has published many books and articles, including CNBC
TV18, Forbes India, India Today, and Wall Street Journal. Monthly Income: Estimated
monthly income is 68 Lakhs Rupees. Monthly Blog Traffic: Approx 1.7 million.

Harsh Agarwal - Net worth is approx Rs. 10 Crores. His monthly online earning is Rs. 30
Lakhs from his blog ShoutMeLoud. And his yearly earnings are Rs. 3.6 Crore. Monthly
Blog Traffic: Approx 0.1 million.

Shradha Sharma - She is one of the most excellent female bloggers. In 2008 she started a
popular media website named “Your Story". Income channel: AdSence and paid
Advertisement. Estimated monthly income is Rs 20 Lakhs per month. Monthly Blog
Traffic: Approx 1.3 million.
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A Business Blog Promotes Businesses, Strengthens Relationships, And Communicates Related Information
Conclusion
A long-term vision is essential for educating people, gaining visibility, establishing
authority, improving search engine ranking, and exchanging content. Blogging offers
advantages such as independent learning, effective writing, and student conversation. It also
promotes businesses, strengthens relationships, and communicates related information.
Launching a new blog is a great way to achieve this goal.
Steps to Create a blog
1. Sign in to Blogger.
2. On the left, click the Down arrow Down arrow.
3. Click New blog.
4. Enter a name for your blog.
5. Click Next.
6. Choose a blog address or URL.
7. Click Save.
There’s no limit to the number of pages you can have in one blog.
Steps to Create a new page
1. Sign in to Blogger.
2. In the top left, select a blog.
3. From the menu on the left, click Pages.
4. In the top left, click New Page.
5. Enter a page title and other information.
6. In the top right, click Save, preview page, or publish.
Steps to Edit a page
1. Sign in to Blogger.

2. In the top left, select a blog.
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3. From the menu on the left, click Pages.

4. Click on the title of the page you want to edit.

5. Edit your page.

6. In the top right, click Save, preview page, or publish.
Steps to Delete a page

1. Sign in to Blogger.

2. In the top left, select a blog.

3. From the menu on the left, click Pages.

4. Point to the page you want to remove.

5. Click Delete this page and then delete page.
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ABOUT THE COLLEGE
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XITE College is one of the top Colleges in Jamshedpur and has a
brand name, XAVIER. It was founded in 2007 in collaboration with
XLRI

by the members of the
Society of Jesus (Jesuits) of Jamshedpur
who are pioneers in the field of Education. The College caters to

all categories of students while giving preference to talented tribal
students to groom them as responsible citizens and professional
leaders. The College is accredited by National Assessment and
Accreditation Council (NAAC) and is UGC recognized 2 (f). XITE
College is committed to imparting academic excellence and
professional competence through a value-based education
system. The College prepares students as socially and ethically
responsible and enlightened citizens of India. BBA, B. Com, B.A.
English, and B.A. Economics courses. Also, the college has been
privileged in receiving grants from ICSSR, DST and NCW to run
their project.

ABOUT THE CONFERENCE
@

With India completing 75 years of independence, the
entrepreneurial spirit seems to have fully blossomed. The start-up
ecosystem in India is the third largest in the world with more than
100 unicorns and many more joining the club each year. The effort

today is to identify the enablers for such an ecosystem and
provide the same to the economy. Some such enablers are
developing creative thinking skills, innovation through research
and development, building technological expertise, etc. This
conference aims to bring together entrepreneurs; both potential
and in practice, funding agencies, academicians, to learn, network,
and explore the current issues and challenges for entrepreneurs in
India and deliberate on measures to promote its development. The
conclusions derived from the discussions and deliberations at the
conference will help potential and current entrepreneurs to stay
ahead of the existing changes that can be expected soon.
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