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PREFACE

The importance of digitalisation, its challenges, and the trends in the adoption of
digital technology in a variety of business functions and sectors—including supply
chains, human resources, and industries like education and agriculture—are
highlighted in the edited book Emerging Trends in Management. We have
discussed the effects of these changes on human resources professionals as well as
the organisations they support in the various chapters of this book. All sizes of
businesses are impacted by these changes, and creative approaches to work
management are emerging as a result. The use of social media affects much more
than just how businesses find new hires. Additionally, we use social media platforms
to help with staff development and to make communication and administration

easier.

The various chapters in this edited book shed light on the subtleties of business
growth and sustainability from the perspective of various management functions.
Change is constant in this environment because of the introduction of new business
models and management trends, as well as creative ways for competition. It brings
together a range of viewpoints, real-world experiences, expertise, and insights from
various writers, which can assist managers and leaders in recognising new trends,
developing and putting into practice strategies, and creating profitable business

models that are more adaptable and sustainable.
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