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PREFACE

Sustainable Development Goals on Indian Products and
Entrepreneurship is aiming at providing a platform for students,
Research scholars, Faculty, Professionals and Professional Experts to
focus on Sustainable Development Goals as a driving force to achieve
Sustainability in all spheres Sustainable Development Goals on Indian
Products and Entrepreneurship serve as an interdisciplinary platform
initiating group discussions on the latest discoveries, trends and

backlogs faced in business sectors.
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