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Abstract: 

Social entrepreneurship has emerged as a powerful force for addressing societal 

challenges while pursuing business objectives. In the context of the Sustainable 

Development Goals (SDGs) set forth by the United Nations, social entrepreneurship 

offers a promising avenue for aligning business activities with broader social and 

environmental objectives. This review research paper explores the intersection of 

social entrepreneurship and the SDGs, examining how entrepreneurial ventures can 

contribute to sustainable development while driving economic growth and 

innovation. The paper begins by providing a comprehensive overview of the 

Sustainable Development Goals, outlining their key themes and objectives. It then 

delves into the concept of social entrepreneurship, elucidating its defining 

characteristics and the various forms it can take, from nonprofit organizations to 

hybrid enterprises and impact-driven startups. Drawing upon a diverse range of 

academic literature, case studies, and empirical research, the paper examines the 

ways in which social entrepreneurship initiatives are actively contributing to the 

advancement of the SDGs across multiple domains. These include poverty 

alleviation, access to education and healthcare, gender equality, environmental 

sustainability, and inclusive economic growth. 
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Access to education, Healthcare, Gender equality, Environmental sustainability, 

Inclusive economic growth, Non-profit organizations. 

6.1 Introduction: 

In an era characterized by unprecedented global challenges, from poverty and 

inequality to climate change and environmental degradation, the imperative to 

pursue sustainable development has never been more pressing.  

The United Nations' Sustainable Development Goals (SDGs), adopted in 2015, 

provide a comprehensive framework for addressing these challenges and achieving 

a more equitable, prosperous, and environmentally sustainable world by 2030. 

Central to the SDGs is the recognition that achieving sustainable development 

requires concerted efforts from all sectors of society, including governments, 

businesses, civil society organizations, and individuals. Against this backdrop, the 

concept of social entrepreneurship has emerged as a powerful force for driving 

positive social and environmental change. Social entrepreneurs are individuals or 

organizations that apply entrepreneurial principles to address societal challenges, 

innovating new business models and approaches that deliver both financial returns 

and social impact. By aligning business activities with social objectives, social 

entrepreneurs play a crucial role in advancing the SDGs and fostering inclusive and 

sustainable development. This review research paper embarks on a comprehensive 

exploration of the intersection between social entrepreneurship and the Sustainable 

Development Goals. It seeks to elucidate the ways in which social entrepreneurs are 

contributing to the achievement of the SDGs, examine the challenges and 

opportunities they encounter, and identify best practices and lessons learned for 

aligning business activities with social and environmental objectives. The paper 

begins by providing an overview of the Sustainable Development Goals, 

highlighting their significance as a global roadmap for addressing key societal and 

environmental challenges. It delineates the 17 goals and their corresponding targets, 

emphasizing their interconnectedness and the imperative for integrated approaches 

to sustainable development 

This paper underscores the transformative potential of social entrepreneurship in 

contributing to the achievement of the Sustainable Development Goals. By aligning 

business activities with social and environmental objectives, social entrepreneurs 

are driving positive change and fostering inclusive and sustainable development. 

However, realizing this potential requires concerted efforts from policymakers, 

businesses, investors, and civil society to create enabling environments and support 
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the growth and scalability of social enterprises. Through its exploration of best 

practices, challenges, and opportunities, this paper aims to inform and inspire 

stakeholders to embrace social entrepreneurship as a powerful vehicle for advancing 

the global agenda for sustainable development. 

Background of the study in recent decades, the global community has increasingly 

recognized the urgent need to address pressing social and environmental challenges 

while pursuing economic development. The adoption of the United Nations 

Sustainable Development Goals (SDGs) in 2015 marked a significant milestone in 

this endeavor, providing a comprehensive framework for tackling issues such as 

poverty, inequality, climate change, and access to education and healthcare. Amidst 

growing awareness of these challenges, there has been a burgeoning interest in 

social entrepreneurship as a means to drive positive social change while pursuing 

financial sustainability. Social entrepreneurship refers to the practice of leveraging 

entrepreneurial principles and business strategies to address social and 

environmental problems. Social entrepreneurs are driven by a dual mission: to 

generate positive social impact and financial returns. The concept of social 

entrepreneurship has gained traction as businesses and individuals seek innovative 

ways to contribute to the achievement of the SDGs. By aligning business activities 

with specific SDGs, social entrepreneurs aim to create sustainable solutions that 

address the root causes of social and environmental issues. This alignment enables 

businesses to play a catalytic role in advancing the global agenda for sustainable 

development.  

The background of this study is rooted in the recognition of the transformative 

potential of social entrepreneurship in contributing to the realization of the SDGs. 

As businesses increasingly embrace their role as agents of social change, there is a 

need for comprehensive research that explores the intersection of social 

entrepreneurship and the SDGs. This review research paper seeks to fulfill this need 

by synthesizing existing literature and empirical evidence to provide insights into 

the ways in which social entrepreneurship can contribute to sustainable 

development. Furthermore, the background of this study is informed by the growing 

recognition of the interconnectedness of social, environmental, and economic 

issues. The SDGs represent a holistic approach to development that recognizes the 

interdependence of these dimensions and calls for integrated solutions. Social 

entrepreneurship embodies this integrated approach by addressing social and 

environmental challenges through innovative business models that create value for 

both society and the economy. The background of this study is characterized by the 
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increasing urgency to address social and environmental challenges, the rise of social 

entrepreneurship as a vehicle for change, and the adoption of the SDGs as a global 

framework for sustainable development. By exploring the alignment of social 

entrepreneurship with the SDGs, this research paper seeks to contribute to a deeper 

understanding of how businesses can play a transformative role in advancing social 

and environmental progress. 

Justification The alignment of business practices with social objectives has become 

an increasingly pressing concern in the contemporary global landscape. As the world 

grapples with complex social and environmental challenges, there is a growing 

recognition of the role that businesses, particularly social enterprises, can play in 

driving sustainable development.  

This review research paper seeks to justify its exploration of the intersection 

between social entrepreneurship and the Sustainable Development Goals (SDGs) 

for several compelling reasons:  

1. Addressing Societal Challenges: Social entrepreneurship represents a powerful 

vehicle for addressing pressing societal challenges, ranging from poverty and 

inequality to environmental degradation and climate change. By focusing on 

innovative business models that prioritize social impact alongside financial 

sustainability, social enterprises have the potential to generate meaningful and 

lasting change in their communities and beyond.  

2. Promoting Inclusive Economic Growth: The Sustainable Development Goals, 

adopted by the United Nations in 2015, outline a comprehensive agenda for 

global development, encompassing economic, social, and environmental 

dimensions. Social entrepreneurship aligns closely with this agenda by fostering 

inclusive economic growth that leaves no one behind. By empowering 

marginalized communities, creating employment opportunities, and promoting 

local innovation, social enterprises contribute to the realization of SDG 8 

(Decent Work and Economic Growth) and SDG 9 (Industry, Innovation, and 

Infrastructure). 

3. Enhancing Social Impact Measurement: One of the challenges in assessing 

the effectiveness of social entrepreneurship initiatives lies in measuring their 

social impact. This review research paper justifies its exploration by highlighting 

the importance of developing robust frameworks and methodologies for 

measuring social impact, aligning with SDG 17 (Partnerships for the Goals). By 

providing insights into effective impact measurement practices, the paper aims 



Sustainable Development Goals on Indian Products and Entrepreneurship (Department of Commerce) 

80 

 

to enhance accountability, transparency, and learning within the social 

entrepreneurship ecosystem. 

4. Fostering Collaboration and Partnerships: Achieving the Sustainable 

Development Goals requires collaboration and partnerships across sectors and 

stakeholders. Social enterprises often operate at the nexus of business, 

government, and civil society, making them well-positioned to catalyze 

collaboration and forge innovative partnerships that advance the SDGs. By 

showcasing successful examples of cross-sectoral collaboration, this research 

paper aims to inspire and inform future efforts to address the world's most 

pressing challenges. 

5. Contributing to Academic Discourse: The intersection of social 

entrepreneurship and sustainable development goals represents a rich and 

evolving field of academic inquiry. By synthesizing existing literature, 

identifying gaps in knowledge, and proposing avenues for future research, this 

review research paper contributes to the academic discourse on social 

entrepreneurship, sustainable development, and the role of business in society. 

6.2 Objectives of the Study: 

1. To provide a comprehensive understanding of social entrepreneurship. 

2. To investigate how social entrepreneurship contributes to the achievement of the 

United Nations' Sustainable Development Goals (SDGs).30(5), 2992  

3. To identify and analyze the strategies and best practices employed by social 

entrepreneurs to create sustainable social impact. 

4. To assess the impact and effectiveness of social entrepreneurship initiatives in 

achieving measurable social and environmental outcomes. 

5. To Examine the Challenges and Barriers Facing Social Entrepreneurs. 

6.3 Material and Methodology Research Design:  

This review research paper adopts a systematic literature review approach to 

investigate the alignment between social entrepreneurship and the Sustainable 

Development Goals (SDGs).  

Systematic reviews are recognized for their rigorous and transparent methods, 

allowing for the comprehensive synthesis of existing literature on a particular topic. 

By following established protocols for data selection and analysis, this research 

design ensures the reliability and validity of the findings. 
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6.3.1 Data Collection Methods:  

The data collection process for this review involves systematic searches of academic 

databases, including but not limited to PubMed, Web of Science, Scopus, and 

Google Scholar. Keywords such as "social entrepreneurship," "Sustainable 

Development Goals," and "business sustainability" are used to identify relevant 

peer-reviewed articles, book chapters, reports, and other scholarly publications. 

Additionally, manual searches of reference lists and citation tracking are conducted 

to identify additional relevant studies. 

6.3.2 Inclusion and Exclusion Criteria:  

 A. Inclusion Criteria:  

1. Studies published in peer-reviewed journals, academic books, and reputable 

reports.  

2. Studies that specifically examine the relationship between social 

entrepreneurship and the Sustainable Development Goals (SDGs). 

3. Studies that provide empirical evidence, theoretical frameworks, or conceptual 

insights related to the alignment between social entrepreneurship and the SDGs. 

4. Studies published in English language. 5. Studies conducted within the past two 

decades to ensure relevance and timeliness.  

B. Exclusion Criteria:  

1. Studies not directly related to social entrepreneurship or the Sustainable 

Development Goals.  

2. Studies lacking empirical evidence or theoretical relevance to the research topic. 

3. Studies published in languages other than English.  

4. Studies published before the year 2000 to focus on contemporary literature. 

6.4 Limitations of the Study: 

1. Scope and Generalization:  

The scope of the review may be broad, encompassing various aspects of social 

entrepreneurship and sustainable development goals (SDGs). As a result, certain 

nuances and specific contexts within these domains may not be fully explored.  
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Generalizing findings across different geographical regions, industries, and 

organizational contexts may oversimplify the complex landscape of social 

entrepreneurship. 

2. Availability and Quality of Literature:  

The review relies on the availability and quality of existing literature on social 

entrepreneurship and SDGs. While efforts are made to include a diverse range of 

scholarly sources, there may be limitations in accessing certain publications, 

especially those published in languages other than English or in non-academic 

formats. Additionally, variations in the rigor and credibility of the included studies 

may impact the overall reliability of the review.  

3. Publication Bias:  

There may be a tendency for published literature to favor positive or significant 

findings, potentially leading to a bias in the review. Studies reporting successful 

alignment between social entrepreneurship and SDGs may be overrepresented 

compared to those highlighting challenges or failures in achieving such alignment. 

This bias could skew the conclusions drawn from the review and may not fully 

capture the breadth of experiences in the field.  

4. Heterogeneity of Social Enterprises:  

Social enterprises vary widely in terms of their missions, structures, and approaches 

to addressing social and environmental challenges. The review may struggle to 

capture this heterogeneity comprehensively, leading to potential oversimplification 

or generalization of findings. Different types of social enterprises may face distinct 

barriers and opportunities in aligning with SDGs, which may not be adequately 

reflected in the analysis. 

5. Complexity of SDGs:  

The SDGs constitute a complex and interconnected framework encompassing 

multiple dimensions of sustainable development. While the review may attempt to 

examine the alignment of social entrepreneurship with various SDGs, the 

interlinkages between different goals and targets may not be fully addressed. The 

inherent complexity of the SDGs poses challenges in isolating the impact of social 

entrepreneurship on specific goals and assessing overall progress accurately. 
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6.5 Conclusion:  

In a world facing unprecedented social and environmental challenges, the role of 

social entrepreneurship in driving sustainable development has never been more 

crucial. This review research paper has explored the intersection of social 

entrepreneurship and the Sustainable Development Goals (SDGs), illuminating the 

potential of businesses to align profit-making activities with social and 

environmental objectives. The findings of this paper underscore the transformative 

power of social entrepreneurship in addressing complex societal issues. By 

harnessing entrepreneurial principles and innovative business models, social 

entrepreneurs have demonstrated their ability to create positive social impact while 

generating sustainable financial returns. Through case studies, empirical research, 

and theoretical frameworks, this paper has highlighted the diverse ways in which 

social enterprises contribute to the attainment of the SDGs across various sectors 

and regions.  

One of the central themes that emerges from this review is the inherent synergy 

between the goals of social entrepreneurship and the aspirations of the SDGs. Social 

enterprises, by their very nature, prioritize social and environmental impact 

alongside financial sustainability, making them natural allies in the pursuit of 

sustainable development. Whether it is promoting gender equality, reducing 

poverty, or combating climate change, social entrepreneurs are at the forefront of 

driving meaningful change and creating inclusive and resilient societies. Moreover, 

this paper has emphasized the importance of partnerships and collaboration in 

advancing the SDGs through social entrepreneurship. By fostering multi-

stakeholder alliances, social enterprises can leverage the expertise and resources of 

governments, civil society organizations, and the private sector to scale their impact 

and address systemic challenges more effectively. The power of collective action 

and shared values cannot be overstated in the context of sustainable development. 

However, the journey towards aligning business with social objectives is not without 

its challenges. Social entrepreneurs often face barriers such as limited access to 

finance, inadequate regulatory frameworks, and entrenched social norms. 

Addressing these barriers requires concerted efforts from policymakers, investors, 

and society at large to create an enabling environment that supports and incentivizes 

social innovation and entrepreneurship. This review research paper highlights the 

critical role of social entrepreneurship in advancing the SDGs and building a more 

sustainable and inclusive future. By aligning business with social objectives, social 

entrepreneurs are not only addressing pressing societal needs but also unlocking new 

opportunities for economic growth and innovation.  
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As we look ahead, it is imperative that we continue to support and empower social 

entrepreneurs, recognizing them as catalysts for positive change and key 

contributors to the global effort to achieve the SDGs. Together, we can build a more 

equitable, resilient, and sustainable world for current and future generations. 
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